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Matvienko A. N. Features government communications over the Internet.
In  this  article  the  features  government  communications  over  the  Internet.  The  wide

spectrum of the psychological phenomena, which arise up in the process of communication in
the Internet. The base features of internet-intercourse are formulated and their display is
examined of business communication, the Internet is examined from the psychological point of
view as virtual space, as a mean of mass communication.

Key words: Internet, Internet presence, Internet technologies, Iternet communications,
virtual space, networks technologies, governments.
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