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ART GALLERIES AS AN IMPORTANT COMPONENT
OF THE ART MARKET IN KYIV DURING THE YEARS OF 1990-2010

The article focuses on the analysis of Kyiv Art Galleries during the period of Ukraine’s independence.
Based on interviews with two renowned Kyiv gallerists Tetiana Savchenko (director of “Tryptykh Art” gallery)
and Victor Khamatov (the founder of the “Soviart” center), we address problematic issues in galleries the art
market in general.

The art market is a holistic system that includes a number of components. Participants of the art market
whose role is to implement works of art are as follow: an art dealer, who works directly with the artist and the
buyer, a gallery owner, who keeps a special “shop”; and the auction house, which works with both individual
pieces and collections at the top level.

Galleries differ depending on their openness to the public. An Art Gallery serves as a moderator; is serves
as an expert platform. The Gallery not only displays the contemporary state of art, emphasizing popular
themes, trends and fashion trends, but also forms artistic tastes of the society, engaging it in a dialogue with
all actors of the art market.

There are three stages of Kyiv art galleries development, as it is observed by Viktor Khamatov. The first
period (the late 1980s — early 1990s) is characterized as a stage of “uncontrolled formation of galleries.” The
second period (the end of the 1990s) is “positioning and coordination of galleries in Ukraine.” At that time
there were about 120 galleries that settled important tasks of institutional, cultural and creative development.

The third period of the deployment of art galleries started in 2002 and continues to this day, resulting in
“The transition to new technologies, exhibitions, information, management, creative opportunities,
infrastructure development.” This leads to expansion of cooperation with foreign institutions and other
cultural and artistic institutions. Kyiv plays an important role in the coordination of Ukrainian art galleries.

Historical events in the country and political and economic changes in the society affect the development
of modern Ukrainian art galleries. New conditions for the existence of national art provide further adaptation

to international relations in the global art market.
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Art market is an integrated system, which
includes a number of components. Participants of
the art market whose role is to implement works of
art are: an art dealer who works directly with the
artist and the buyer; gallery owner who keeps a kind
of “shop”’; and the auction house which works with
both individual pieces and collections at the highest
level. Galleries differ because of their openness to
the general public while art dealers and auctions are
considered to be a prerogative of only the wealthy
customers.

It is well known that the status of paintings trader
has changed in the second half of the nineteenth
century, at the same time as artists become more
independent. Back then a person engaged in sale of
contemporary art started to realize that it was a higher
mission to make art works available to the public.
That is why now next to the names of the
Impressionists we mention Paul Durand-Ruel who
was the first one to start the systematic sales of their
works, and we cannot speak about the period of the
French avant-garde without mentioning marchaned
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(a salesman), such as Ambroise Vollard, whose
gallery in the Lafayette street in Paris was highly
valued, and his permanent clientele became future
founders of the world’s largest collections of modern
art. Presently, gallery owner is a key player in the art
market, and shows many ofits features and problems.

Most of the researchers note that post-Soviet
public associate modern art primarily with museums,
something governmental and strict. Indeed, during
the Soviet period private initiative in ideological
terms such as art was impossible, and the museum
was exceptional place to meet the world of art.
Unfortunately as a result of that prejudice nowadays
people visit Kyiv galleries of modern art quite
seldom. Even less of them are aware that the main
role of an art gallery is not only in selling artworks,
but also in promoting the names and works of the
masters. Art Gallery is an integral part of the art
market; it displays not only the latest stylistic trends,
but also forms an idea of what the art of the future
will be like. We can say that in the space of the art
market the gallery is a moderator. This is reflected in
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its functions. First of all an art gallery is a space in
which newly made art meets the public. Thus,
gallery shows not only the pulse of art, emphasizing
popular themes, trends and fashion, but also forms
the artistic tastes of society, engaging a dialogue
with all participants of the art market: artists,
collectors, media and spectators.

Art gallery’s activity has something in common
with museums, including the basic functions, such
as storage, classification and study of art works.
Gallery can serve as a research platform for critics
and art historians. Gallery also can independently
conduct research related to the processes taking
place in contemporary art, including artist they
work with; they also monitor market changes of
artistic production; conduct analysis of national and
international auctions. However, such of these
studies are often not publicly available.

However, unlike museums an important goal of
art galleries is a commercial activity, especially due
to the fact that many galleries selling works of art is
vital. French sociologist Abraham Moles (Director of
Social Psychology at Strasburg University) defined
the art gallery as a financial organism that creates
economic value on the basis of artistic values.
Functionally Art Gallery plays the role of publisher
for artists and stockbroker for customers. Gallery
buys, preserves, exhibits, sells and publishes the
works of the artist among the public [4, p. 265]. Thus,
for a scientist the commercial component is the main.
But paradoxically, at the same time, the full
commercialization leads gallery to crash, because
practical approach results in losing its educational
function, and art gallery becomes an ordinary shop
selling souvenirs, when focuses on mass market.

Most gallery owners consider their activities as
one that goes beyond the scheme of sale. Tatyana
Savchenko, director of the famous gallery “Triptych
ART” (Str. Desiatynna, 13) speaks about the art
gallery as ’cultural institution which has many
functions: educational, cultural. This is some kind
of “club,” a meeting place for artists (and they are
indeed very distinguished people)’ [5]. Most of
gallery owners give primacy to cultural component.
Therefore, the prestige of the gallery is not based on
the number of sales, but depends on the artistic and
cultural resonance, which it acquires in the field of
contemporary art. Thus becomes clear the nature of
the gallery as artistic, educational, and cultural
institution that combines search, collection and
exhibition of quality contemporary fine art. Art
gallery is as a specific institution in the structure of
society, and can be defined as the intersection of
culture and business. Each private gallery equally
focused on profits and the arts, and the dominance

of one or another aspect defines the strategy of each
institution.

In the space of the art market artist acts as a
supplier of art, and the task of gallery owner is to
hold a selection of works that fit the concept of the
gallery and, in his opinion, has artistic value.
Tatyana Savchenko notes that art gallery manager
as profession is not taught at the university. It is
synthesized profession. Education, cultural level,
communication abilities, erudition, and finally
intuition are necessary to become successful gallery
owner. To feel artist and whether he or she will
develop is a skill that needs to be constantly rising
[5]. Thus, gallery owner performs the role of a
regulator who orients on the main trends in
contemporary art or on one’s own taste. It can be
noted that in the present situation the artist can look
for years his or her “own” gallery owner who will
be interested in his work. Therefore, the existence of
organic and multifaceted art market depends on a
large number of art galleries.

Specific activities of art gallery are based on art
market communication system and relations in the
space between artist who creates a work, gallery
which presents it to the public and the audience. The
artist needs a companion; he works to present
himself and his work to the public. The very act of
creation implies a viewer who evaluates and treats
author [3, p.245]. Thus, art gallery manager can
affectall components ofthe system of communicative
interaction artist — gallery — press — the viewer. And
very important aspect of this action is to work with
the media. Without proper PR strategy and
presentation of the artist nobody will know about
him. To be able to talk about the artist, and not only
successfully demonstrate his works is also a task
that gallery performs.

Investigation of the gallery movement in
independent Ukraine remains a wide field for
research. The first attempts to systematically
describe the history of the gallery movement for the
first time managed to make the president of the
Union Art Galleries of Ukraine Viktor Hamatov,
making research analysis that describes the overall
situation of Gallery movement. V. Hamatov
identifies three stages of Gallery business in
Ukraine. The first period is characterized as
spontaneous stage: “In 1987, together with the
youth section of the Union of Artists of Ukraine a
group of enthusiasts has created a volunteer Center
for Contemporary Art [Soviart], which launched in
a series of joint exhibitions by artists from the Baltic
region in 1988, and Soviet-American exhibition of
contemporary art, then — long-term program with
Denmark, which comprised a dozen projects.
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In 1987-1989 there were tumultuous years of
the cooperative and social movement. First money
came, which gave impetus to the creation of art
galleries. In 1988-1990 years “Triptych,”
“InkoArt” in Kiev, “Vernissage” in Kharkov, first
galleries in Odessa and Lviv were created. In
1992-1993 more than 30 galleries were opened,
and this was a significant event in art life. This
resulted in first national fairs: “Kyiv art fair” in
1994-1995. This is a period of first presentation of
catalogs, professional contacts, and business
success. The air has floated with the ideas of
coordination among galleries, festivals, large-scale
projects. The exchange of information, ideas, work
with artists, periodic meetings have become a
necessity for gallery owners. So, in the fall at
27" of October, 1995 the Association of Art
Galleries of Ukraine was created” [1].

Viktor Hamatov speaks about organization of
systematic gallery cooperation as natural result of
the first stage. Certainly the positive results of this
period were in borrowing the experience of foreign
countries, many artists made output from illegality,
because in terms of Soviet period they were unable
to accomplish formal experimentation in art
solutions. The founders of the Association were
35 galleries, art centers and art groups. These
includes Centre for Contemporary Art “Soviart”
cultural centers “World-L,” “Slavutich,” galleries
“Honchari,” “Pleiada,” ‘“Blank-ART,” “Dakh,”
“RA” Gallery at Kyiv-Mohyla Academy, and other
non-governmental arts organizations in different
regions of Ukraine. It was an attempt to unite the
disparate creative organizations, art centers and
galleries with a view to structure the art market, the
introduction of competition in civilized relationships
with artists, art critics, managers, and sponsors.

The second period as Viktor Hamatov notes is
positioning and coordination of galleries in Ukraine
[6]. Since 1995 a professional approach to the art
business starts. V. Hamatov gives the following
description: “The Association of Art Galleries of
Ukraine has fulfilled an important organizational
work on creation of regional offices. Art exhibitions,
artistic process moves confidently into gallery spaces,
galleries and cultural institutions in the regions and in
Kyiv begin to solve important institutional problems,
push cultural and creative development. Cooperation
with foreign cultural institutions expands™ [2].

We notice actual positive changes: in five years the
number of galleries, registered in the Union increased
from 40 to 120, and the total gallery’s area in Kiev
was more than 2000 m?. Galleries start to use modern
equipment, the Internet in particular. First websites
simplified contacts with foreign connoisseurs of art.

However, Olga Petrova in the article “Art Market
in Ukraine” in 1997 describes not very happy
circumstances: “Galleries at their own risk, in very
adverse conditions begin to lay the foundation for
small businesses on the art market. Unfortunately,
the rich classes, the so-called ‘new Ukrainians’, are
in no hurry. There is good reason for that: this social
group has lack of education, spiritual development,
awareness of art feasibility in their everyday life.
Ukrainian art buyers are still primarily foreigners:
diplomats, businessmen or intellectuals” [7].

At the same time Viktor Hamatov notes that
‘modern art gallery process is not reflected in the
cultural policy of Ukraine’ [6]. Olga Petrova
maintains: “In the six years of independent Ukraine
there is either no law on the elimination of taxes on
charity, neither formulated status of art galleries.
They are registered as commercial entities, on the
model of small craft businesses. Internal Tax Service,
which does not differ commercial establishments,
forces galleries to pay taxes to the extent in which
ITS receives them from private producers. Gallery
sometimes does not sell a single piece for a few
months. Art business is not typical, it works with
specific product. A piece of art, in addition to
expenditures on canvas, paint and work of the artist,
contains a part of artist’s soul; there is mystery,
energy, outstanding personality in it” [7]. So as we
can see art galleries in the period of development
faced numerous problems. We state that till nowadays
in 2016 (more than two decades later, when gallery
movement started development in Ukraine) there is
still no law about art galleries, which can regulate
legal and financial aspects of this kind of functioning
institutions. Accordingly, as it is noted by one of the
art gallery managers wishing to remain anonymous,
gallery owners are forced to work as an individual
entrepreneur. In fact, they are the “hucksters” buying
paintings from artists, and then reselling them to
collectors, and pay taxes at these grounds.

The current regulatory acts which affect the
activity of artists and gallery owners, particularly in
the tax area are the following. Paying income tax is
regulated by the Law On income tax [8]. Income tax
is paid from the total income for the calendar year.
This includes not only wages but also other benefits
and rewards. For those who do not live permanently
in Ukraine, but is a resident a national income tax
will be taken from the incomes received only within
the country. Those who permanently live in Ukraine
taxation include income received both in Ukraine
and abroad. The law states that the representatives of
so called free professions responsible to pay income
tax and file a tax form individually. Art is not taxed
(meaning art activities and art objects) when one sells
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own works. That is why artists can trade without
paying any tax on the streets, boulevards, art shows
(if they take charge, it will be taken for place, garbage,
toilet, etc.). Of course, if an artist sells his work
through an intermediary (even outdoors), takes them
to the Art Salon, galleries, or auctions selling to a
private person, not legal entity (e.g. Museum) these
works are taxed. Interestingly, any work is taxed
which is created with some mechanic involved, such
as holsters (blank or painted, published previously on
canvas or other material), even if the printed picture
is artist’s own sketch.

The artist is obliged to register as a private
businessman and pay the tax when the artist opens a
private art salon (even if he intends to sell only his
own works). This is gallery, but again, the law on its
activities does not exist. Each art gallery is de jure
only exhibition space.

The third period of modern Ukrainian art
galleries began in 2002. Viktor Hamatov describes
it as a completely new level. Among the results of
fifteen years of development are the creation of

organized galleries Association and galleries
legalization as an important factor in the artistic
and cultural life, art galleries specialization, their
professional growth. Logistically: the transition
to new technologies, exhibitions, information,
management, expansion of exhibition, creative
opportunities, infrastructure development [2].
V. Hamatov emphasizes the role of Kyiv in the
centralized coordination of galleries. This in its
turn leads to expansion of cooperation with
foreign institutions and other cultural and artistic
institutions.

Today among the main tasks of the Association
are: promoting the art market of Ukraine; support of
galleries, art centers, artists, art critics, managers of
public cultural organizations in a market economy;
social protection of artists, etc. [1]. Of course, the
historical events in the country and on their background
political and economic changes in society affect art
galleries and art market in general. That is why in
future we may speak about the fourth stage in
development of modern Ukrainian art galleries.
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MUCTELBKI TAJIEPEI SIK BA’KJIMBA CKJIAJIOBA
PO3BUTKY APT-PUHKY KHEBA Y 1990-2010-X POKAX

Y cmammi 30iticneno ananiz npobremMHux Momenmia y OisIbHOCMI GIMYUSHAHUX eanepell 3 Npooaicy
MBOpI6 CYyUacHo020 MUCmeymea ma apm-punKy 3a2aiom (Ha ocHo8i inmepe’to 3 08oMa GI0OMUMU canepu-
cmamu Kuesa — Temanor Casuenxo, oupexmopkoio eanepei « Tpunmux APT», i Bikmopom Xamamosum,
sacnognuxom yeumpy «Cosiapmy).

Apm-punox po3ensaoaemuvca K YinicHa cucmema. YuacHuku apm-puHKy, 4us poiib NoaAeae 8 peanizayii
meopie mucmeymaea, — ye apm-ounep, wo npayioc 6e3nocepeonbo 3 XyO0ICHUKOM i NOKYRYEM, 2aniepucm,
AKUTL MPUMAE CB020 POOY «KPAMHUYIOY; AVKYIOHHUU OiM, W0 onepye AK iHOUGIOYaNbHUMU MEOPAMU, MAK
i KoneKyiaMu Ha HaU8UWIOMY DIBHI.

Haconowero na binvuuiti 8ioxpumocmi eanepeti 011 3a2a1bHoi nyORiK. Y ne@HoMy ceHci eanepesi 8 npo-
CMopi apm-punKy € MOOepamopom, eKCHepmHUM Maoanuukom. Bona ne nuwe axyenmye nonyaapui memu,
Hanpsamu ma MoOHi meHOeHyii, a U Gopmye XYOO0X CHI CMAKU CYCNITbCMEA, 6CMYnaryu 6 dianoe 3 ycima
¢y ’ekmamu apm-puHKy.
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Oxapaxmepu306ano mpu emanu QyHKYIOHY8aHHs Cy4acHOl YKpaincvkoi eanepeiinoi cnpasu (3a B. Xa-
mamosum). Ilepwuii (kineysv 1980-x — nouamox 1990-x pp.) — ye eman «CMuxitino2o CMaHOBIEHHs 2adjle-
Dpelly, NO3UMUBHUM Pe3VIbIMAMOoM AKO20 € Op2anizayia cucmemHnoi eanepetinoi cnienpayi. dpyeutl (kineyw
1990-x) — ye «noszuyionysanus ma Koopounayis pobomu eanepeti ¢ Ykpainiy, aKux Ha mou 4ac Haiiuyemp-
cs 6dxce bnuzvko 120. Ianepei sik KynbmypHi incmumyyii noyunaroms gupiuiyeamu 8 pezcionax i Kueei eaoic-
JUBL 3a80AHHS THCMUMYYIUIHO20, KYILINYPHO20 | MEopwo2o possumky. Tpemitl nepiod — 3 2002 p. i do cvo-
2o0ni. Ceped pesynomamis. «nepexio 00 HOBUX MEXHON02Il, GUCIMABKOBUX, IHHOPMAYTIHUX, YAPAGTIHCOKUX,
PO3UWUPEHHSL BUCABKOBUX, MEOPYUX MOICTUBOCHET, PO36UMOK inpacmpykmypuy. Lle cnpuse pozuupen-
HIO cnisnpayi i3 3apyOidcHUMU IHCIMUMYYIIMU, A0dce HOBIMHI YMOBU ICHYBAHHS GIMYUSHAHO20 MUCMEYMEA
nepeodbauaioms NOOAIbULY A0ANMAYII0 00 MIHCHAPOOHUX BIOHOCUH HA C8IMogomy apm-punky. Ilpu yvomy
BANCTIUBY POIIb Y YEHMPATIZ308aHIl KOOpOuHayii pobomu eanepeti sidiepac Kuis.

KrouoBi ciioBa: cygyacHe MECTENTBO, KAPTUHHA Tajiepes, apT-pUHOK, IIPOIaXK TBOPIB MUCTEITBA.
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O3UPAIOYUCDH HA 1960-T1I POKHN

Y emammi ©idemvcsa npo oyxosnuii kaimam inmenieenyii 1960-x pokie. Onucano 3a2anoHy KyIbmypHy
cumyayiro ma iHmeneKmyaibHi 3anumu meopyoi Monoodi mozo nepiody. Ha npuxiadi KoHmaxmis 3 xyoooic-
HuKkom ma apximexmopom Anamoniem Cymmapom noKazaHo NPOHUKHEHHS MOOEPHO20 MUCMEYMBa 8 Ycma-
Jene cepedosuuye paosincbkoi monodi. Iliokpecieno ponb Monrooux apximekmopis y 0yx08HOMY GU3DIBAHHI

noxoninns 1960-x poxis.

Kurouosi caoBa: intenirenmis, 1960-Ti poku, TBOPYi 3aITUTH.

VY 1960-T1i poku 10CTyIly O MHCTELBKOI iHPOP-
Marii Oyno oomaib. ApXITEeKTOpH, 3 SKAMU S TOJI
CHiJIKyBasiacsi, i3 BEJIMKOIO >KaJo00K [0 3HaHb
BHITUCYBaJM BCi MOJIIMBI YacOIHUCH, 1 HE JIWIIIe
POCIHCBKOIO, a U (PpaHIy3bKOI0, MOJIBCHKOIO, YTOP-
CBKOI0, YeChKOI0 MOBaMU. L{i BUmaHHs MOTparumsmIn
JI0 HAC 32 4ac KOPOTKOI XPYIIOBCHKOI «BIIITUT.

Morofi iHTeNeKTyalu Ta CTyIeHTCTBO 1960-Xx
pOKiB >kani0HO KOBTaNM iH(OpPMAII0 NPO CBIT
1032 3aJII3HOI0 3aBICOI0, TUTIIHO BUKOPHUCTOBYIOUH
nibepani3M i€l «Bigmurny. I3 cramincekux TabopiB
MTOBEPTAITUCS BIIIUTI B HEIIOACHKUX YMOBAaX IMHCh-
MCHHUKHU, XyNOKHUKH, CBAIMICHUKH. Bounu MIPUHO-
CWJIH B iH(oOpMaIliliHe MoJie CTpaniHy MpaBay Ipo
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KaTiBHY CHCTEMy CTaJiHI3My — NP0 BUKOpiHEHi
KyJbTYpHI ()EHOMEHH, SIK-OT JiTepaTypHa reHepa-
i «HEOKJIACHKiBY», MPO 3HUIICHHX Yy Tabopax
MPEICTABHUKIB K POCIHCHKOTO, TaK 1 YKpaiHChKO-
ro asaHrapay. Imutpo I'op6adoB, sikuil Ha Toil yac
y My3ei ykpalHChKOTO MHUCTEITBa BiANOBITaB 3a
30epekeHHs CIelialbHOr0 CXOBHINA 3a00pOHEHNX
tBOpiB (Crienixpany), y 1960-Ti HaBa)KUBCS pO3Mi-
CTHTH B EKCIO3MI[IMHHX 3allaX >XUBomuc JlaBuia
Bypmoka, Bikropa I1aasmoBa, Onekcanapa boro-
Ma30Ba Ta «OOUTYKICTiBY.

Jlo Hac, HapemTi, MpuHNUIM KiHomIeneBpu De-
nepixo ®ennini, [armapa beprmana 3 ayporo min-
CBIJIOMOCTI Ta KapHaBaly. 3 yaconuciB «Bormpocsl



