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The article reveals the concept of «creative economy» through the prism of its basic and essential elements: creativity, creative
industries, creative cities and the creative class. The approach to understanding the essence of the creative economy makes it possible
to talk about the relationship of these elements that forms a single system, it is much more resistant to political, economic. or social
instability. And this system is endowed with qualitatively different properties, which are entitled to recognize the creative economy of the
new phenomenon of economic development.
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Yyns O.M., Baxosuu |.M. KPEATUBHA EKOHOMIKA: TEOPETUYHE YOOCKOHANEHHSA PO3YMIHHA CYTHOCTI HOBOI
EKOHOMIYHOI CACTEMU

CTaTTa pO3KpUBAE MOHATTS «KPEaTUBHOI EKOHOMIKM» Yepe3 Npu3My ii OCHOBHMX i HEBIO'€MHMX eNeMEHTIB: KpeaTUBHOCTI, KpeaTuB-
HUX IHOYCTPIN, KpeaTUBHOrO MicTa Ta KpeaTMBHOrO knacy. 3anpornoHoBaHUI Nigxia 40 PO3YMIHHS CyTHOCTI KpeaTMBHOI EKOHOMIKW Aae
3MOry roBOPWTU MPO B3AEMO3B'A30K LUX €NEeMEeHTIB, Akuin hopmye eanHy cuctemy, Habarato CTilKiy [0 NOMITUYHOI, €KOHOMIYHOI UM
couianbHoi HecTabinbHOCTI. | Taka cucTema HagineHa SKiCHO BiAMIHHUMU XapaKTepucTuKami, Lo AaloTb NPaBO BU3HATW KpeaTUBHY
€KOHOMiKY HOBUM (PEHOMEHOM EKOHOMIYHOTO PO3BUTKY.

KntouoBi crnoBa: ekoHOMiIYHa cUCTEMa, KpeaTMBHA EKOHOMIKA, TBOPYICTb, KynbTypa, iIHHOBaL,i, KpeaTUBHUI KNnac, KpeaTuBHE MICTO,
TBOpYE CepenoBwLLe, TBOPYI iIHAYCTPII.

Yynb E.M., Baxosuy U.M. KPEATUBHAA 3KOHOMWKA: TEOPETUYECKOE YCOBEPLUEHCTBOBAHWE NMOHUMAHUA
CYLLHOCTWN HOBOW 3KOHOMUYECKOW CUCTEMbI

CraTbsi packpbiBaeT MOHSATHE «KPeaTUBHON SKOHOMUKM» Yepes NpuaMy €€ OCHOBHbIX U HEOTbEMIEMbIX ANIEMEHTOB: KPEaTUBHOCTHU,
KpeaTUBHbIX MHZYCTPUI, KPEATUBHOTO ropofa U KpeaTUBHOrO Krnacca. MpeanioxeHHbIN NoAXod K MOHUMaHWI0 CYLLHOCTU KpeaTVBHOM
9KOHOMMUKM MO3BOMISIET TOBOPUTH O B3aMMOCBSI3W 3TUX ANIEMEHTOB, KOTOpPasi (POPMUPYET EAMHYIO CUCTEMY, ropasfo Gomnee yCTOMuMBYO K
MONUTUYECKON, IKOHOMUYECKON UK COLManbHOI HecTabunbHOCTU. W Takas cuctema obnafaet kauyecTBEHHO OTIIMUYHBIMU XapakTepuc-

TUKaMU, KOTOpble AatoT NpaBo NMpU3HaTb KpeaTuBHY 3KOHOMUKY HOBbIM (HEHOMEHOM 3KOHOMMYECKOrO Pa3BUTUS.
KnioueBble cnoBa: 3koHOMUYecKas cuctema, KpeaTnBHaa 3KOHOMWKA, TBOPYECTBO, KynbTypa, WHHOBaLUW, eraTMBHbIVI Knacc,

eraTI/IBHbIVI ropoa, TBopyeckaa cpefa, TBopyeckme nHOyCcTpuu.

Introduction. In an era of extraordinary change and
globalization, many scientists recognize that creativ-
ity and innovation are the driving force of the new
economic system. Businesses, organizations and even
regions where the concentration of creativity and cre-
ative approaches to management are high enough ca-
pacity to generate significantly higher revenues, pro-
viding stability in the future. Another important point
of view that today the most valuable and significant
qualities of the population are high educational and
professional skills, intellectual and creative potential.
So the appropriate conditions for the development of
the creative economy are a top priority of the adminis-
tration strategy.

Problem statement. So the question of culture and
creative industries were the basis for the state pro-
gram of development around the world. In 2005, the
Commission of the United Kingdom of Africa focused
on the lack of attention to culture in the development
of public policy and their possible danger. In 2007, the
European Commission announced the decision to adopt
the strategy of economic growth, which is based on
the role of culture and intercultural dialogue in such
growth. The effectiveness of these policies is obvious.
Already in 2011, the UNCTAD report on the develop-
ment of the creative industry indicated that its share
in the GDP of the European countries is 3-5%, which
can increase not only employment at 2-3%, and also to

achieve sustainable socio- economic and cultural devel-
opment of the nation.

The study of the role of the creative economy in
regional and national development involved Hawkins
J., Florida R., Landry C., Newbigin J., Trosbi D., Mi-
loslavsky I., Visokovsky A., Zelentsova O. In Ukraine
the creative economy was studied by Brykova I., Chu-
zhykov V., Antoshkina L.

Although the role of the creative economy for ensur-
ing economic and social stability is apparent, and proven
by a global research, for Ukraine it is still not disclosed.
First of all, it concerns to the proper understanding of
the essence of the
concept of creative
economy, the con-
cept of development,
implemented by the
Ukrainian policy.

The aim of arti-
cle. It is, therefore,
the aim of article is
to analyze the con-
ceptual approaches
to defining the es-
sence of the concept
of creative economy,
to describe its fea-
tures.

Innovation

Fig. 1. A new type of relationship
in the creative economy
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Main results of the research. Analysis of studies
on the creative industry has shown that it is unique
in that it is based on the potential of unlimited global
resource the human creativity, and not to optimize lim-
ited resources (as in traditional manufacturing indus-
tries). In addition, the creative economy, in contrast
to traditional economic systems is determined, particu-
larly close connection of culture, arts, economics, busi-
ness, society, innovation and science. Because of of the
close relationship the creative economy is often defined
as cultural economy.

To some extent these hypotheses are true, because
the foundation of the creative economy are the sectors,
that have moved from exclusively social (cultural), and
increasingly become the object of sale, taking signifi-
cant market share.

So, the researchers of the Department of Culture,
Media and Sport UK, describes creative economy in
view of its three aspects: economic, social and techno-
logical. The researchers argue that creative economy
exists there, where overlap all aspects.

A significant complication in the interpretation of
the concept of the creative economy in the Ukraine
is the lack of clear boundaries of this economy. In
Ukraine, the situation is complicated by the lack of
clear legislative regulation of the industry forming the
creative economy.

An important condition for the transition to cre-
ative development and a major source of human prog-
ress becomes a creative activity as a result of which
created a new, unique product that serves as a basis
for creating creative class. In this regard, the most
valuable and significant qualities of the population are
the high educational and professional skills, intellectu-
al and creative potential.

Meanwhile, the transition to innovative and cre-
ative phase in the development of society made possible
by a number of circumstances. First of all, these pro-
cesses is associated with the transformation of science
into a direct productive force, the source of technolog-
ical change. Also undergone profound transformation
of all components and factors of production such as
means and objects of labor, energy, technology and the
organization of production, communication and com-
munication management.

In general, if we consider the historical background
of the formation of the creative economy, it is advis-
able to define its characteristic differences from other
types of economic systems (Fig. 2).

In this context, the transition from
industrialism to the information age
can not be considered the equivalent of
a historic transition from an agricultur-
al to an industrial economy. Formation the
of the information age has covered all govemnment N
areas and sectors of the industrial econ- cconomic  activity,

omy, changing its size, dynamic and in- the  diversity  of

limited

The market The information
economy economy

ence of products in traditional activities, increases the
amount of new high-tech products and services and,
ultimately, changes the priorities of these industries.

The new knowledge what are generated by science,
the preparation of high-quality human capital, creating
additional wealth of manufacturing sector and business
are an integral component of modern society based on
knowledge. In such a society, there is a gradual re-
placement of traditional industrial means of produc-
tion by a new, that produce advanced knowledge and
which created more wealth.

Therefore, knowledge becomes the subject of an in-
dependent economic analysis, its value and importance
in the production is increasingly growing. And with
this its role is increasing in economic development.
Subsequently, the main focus on understanding the
processes of modern regional development is increas-
ingly transferred to the role and importance of culture
in the formation and the necessary conditions for fur-
ther development of the society on the path of social
progress and order. The role of engine of change is
increasingly assigned to culture. Today the beginning
of the strengthened understanding that impulses aris-
ing in the development of human culture are define
ways to further changes and generate an image of the
future society. Culture, which affecting people, their
ideas, behavior, type of emerging social relations in
society, now is the main source of all the changes and
the choice of new ways of organizing society, political
and economic structure of society.

So, raises the question about need to review the
existing strategic directions of national and regional
economies and the creation of new innovative models
of development that would reinforce the importance of
the creative component of regional development.

Obviously, the creative economy has certain distinc-
tive features in comparison with traditional economic
systems. Therefore, we consider it appropriate to de-
fine the «limit» of creativity, its nature and role in
the formation of the new characteristics of economic
relations and, on this basis, to the improved the socio-
economic development.

Actually the concept of «creativity» in English lit-
erature usually means everything that has direct in-
volvement in the creation of something new, the actual
process of the creation , the product of this process
and its subject, the circumstances in which the cre-
ative process is; factors that contribute to it, etc., that
«creativity» is treated as a synonym concept «cultural»

Knowledge
Economy

The innovative Creative economy

economy

ner meaning.

As part of a new technological par-
adigm emerging information architec-
ture (based on biotechnology and genet-
ic engineering), information processing
(based on high technologies, innovation
and flexibility) and information service
industry (based on computer technology
and telecommunications) [6].

New information and communication
technologies, the introduction of tra-
ditional activities and improving their
structure, enhances the level of sci-

ownership of the
means of production,
the market pricing, a
marketing

management system
of  production, a
flexible  economic

system

computerization and| the high level of] the high proportion| the prevailing
automation of| education and| of high-tech sector| proportion of
business  processes.| science, the high| in the structure of|  manufacturing

the growing| share of innovative| social production, | intelligence
importance  of IT enterprises (over _deepeni_ng the| (spiritual) economic
industry to the| than 60-80%) and integration production of

economy, significant
increase in
information
component in the cost
of  products  and
services, the
transformation of
information  products
in one of the main
products.

—_—

product innovation,
a competition and
high demand for
_innovation,

‘nitiation of new
arkets,

principle of

diversity of

markets.

the

process, the
international
division of labor,
specialization and
cooperation,  the
total
intellectualization
and
informatization of
social and
economic relations

1 market participants.

material products of
economic output, the
base of consumer
economic value of
products is  their
intellectual

component, the main
\ economic  resource
of society is the
creative activity of
man, free, effective
and purposeful
exchange of creative
energy among all

Fig. 2. Comparative characteristics of economic systems*
*developed by the author
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Given the fact that modern conditions of development
in the center of the economic system put a person’s
interest, his capabilities and performance, then in this
position creativity can be seen as a specific individual’s
ability to create, innovative thinking and so on.

I. Miloslavskiy calls creative work, which not only
puts forward the idea , but also brings them to the con-
crete practical results [1, p. 21-24]. V. Druzhinin be-
lieves that creativity can exist only under favorable en-
vironmental conditions. Creativity is formed through
the development of personal traits, talents and abilities
argued E. Alfeyev and A. Matyushkin. From this po-
sition, we draw attention to the fact that the creative
economy can be called that, which enables its the cen-
tral subject the person which can easy use their skills,
ideas and which will be used for a specific product with
a competitive advantage. Herewith, worth noting the
importance of an enabling economic, political and so-
cial climate, the role of government in the implementa-
tion and promotion of the creative product.

A. Vysokovsky defines creativity as «the ability of
the subject to create not only new products but also
new algorithms to create these products, as well as
schemes and algorithms to generate the most new al-
gorithms» [2]. In addition, he argues that creativity
has become an indispensable attribute of any business
because it has long come out from a more complex so-
cial and technological level. And along with this scien-
tist believes that «breakthrough» of creative activity
should be expected at the regional and at the sectoral
level. He believes that the creative approach, with in-
dustrial components, such as new technologies and the
widespread use of entrepreneurial skills for the sale of
creative industries goods will be most effective in areas
such as education and culture.

For J. Howkins’ creativity is not a new concept, but
the new is «the nature and extent of the relationship
between creativity and economy, the resulting is the
creation of extraordinary value and wealth» [3].

J. Howkins’ researches built around solving the
problem of creating an environment in which can stim-
ulate and strengthen, both individual and group cre-
ativity. J. Howkins pays special attention to the state
of the relationship between the creative person and the
environment in which the person exists. He gives this
relationship the following criteria such as diversity,
adaptation and learning that will certainly contribute
to the formation of human creativity. He focuses on the
fact that all kinds of creativity required three condi-
tions as individuality, originality and meaningfulness.

Thus, creativity for J. Howkins put forward certain
requirements for the modern person. The study by J.
Howkins shows how ideas are formed and developed as
they transfer from one sphere of activity to another. He
emphasizes on the need to develop a regional intellectual
environment in which ideas come to life, become a social
and economic dimension. While J. Howkins says that
creativity itself, as a characteristic of human activity
does not have the added value, so the formation of the
latter must be designed and implemented in products.

Therefore, the basis for the formation of the con-
cept of the creative economy should include an under-
standing of the nature of creativity, which we define
as the dynamic characteristics of the process, which
is an attribute of any activity and is characterized by
flexibility, originality and speed solution of the task in
accordance with the terms of development.

R. Florida describes the creative economy from the
standpoint of presence in the region the creative class.
According to R. Florida «the fundamental difference

between creative and other classes is that how they
get their money. Representatives of the working class
pay for performance under the plan, while the creative
class gets money by designing and creating something
new, and does it with a high level of autonomy and
flexibility» [4, p. 23].

According to the presented theory, the difference
between the members of the creative class is a special
motivation in their careers. Money for them is not the
main factor in job satisfaction, the most important for
them is the content, the ability to test themselves, to
achieve their professional assessment of achievements.
One of the core values of the creative class are their
individualism and freedom.

In their research by R. Florida revealed a number of
trends that suggest new geography of creativity. Key
findings from the research conducted by R. Florida can
be summarized as follows:

1. Creative class leaves from traditional corporate
communities, working class.

2. Creative centers tend to be characterized by a
high concentration of the creative class, creative eco-
nomic outcomes in the form of innovation and growth
in the technology industry. They also show clear signs
of overall regional sustainability, such as increased of
employment.

3. The development of the creative centers (cities
and regions) depends not only on traditional economic
factors such as the availability of natural resources or
infrastructure, and on active government policy to pro-
mote the creative class.The focus here is on creating an
integrated ecosystem, on the close relationship between
artistic, cultural, technological and economic aspects.

4. The creative class will be there, where there are
open to all resources, where there is the opportunity to
realize their creative possibilities.

A unique characteristic of the creative class is that
its members engage in innovation activities, formed a
new structure, which transferred not only on individ-
ual development, but are the foundation of regional
economic development. The main difference between
the previous generation of innovators and today’s «cre-
ative class» by R. Florida is the level of education that
leads to a higher quality of human capital. A unique
characteristic of the creative class is their ability to
apply fundamentally new strategies to solve problems.

Based on the theoretical study of the creative class,
we define it as part of the population that is within
their activity becomes innovator and generator of eco-
nomic development through the creation of new ideas,
new technologies and new creative content.

Important in the creative industry, especially in
terms of implementation capacity of the creative class
is fostering a creative environment. This theory of
creative economy was developed by C. Landry. He em-
phasizes that for the creative economy is an important
urban space is completely different than the tradition-
al economy, and which characterized its openness and
concentration of social exchange.

C. Landry’s theory of creative city is based on dis-
covering of 3 features contemporary urban space as
diversity, identity preservation and use of creativity.

Summarizing the urbanists theory about the cre-
ative environment C. Landry gives it the following
characteristics [5]:

+ the presence of deep knowledge in combination
with a set of skills, as well as people who want to com-
municate with each other;

+ the possibility of overcoming the uncertainty of
changes in cultural, scientific and technical sphere;
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+ the opportunities for spontaneous communication
that creates a favorable atmosphere for the develop-
ment of diversity;

+ the interdisciplinary and synergy that promotes
connections between science and art.

Thus the idea of the creative city is presented as a
form of strategic planning aimed at achieving specific
goals. And these objectives are to ensure the implemen-
tation of thecreative class and its creative ideas and
on this basis to ensure sustainable socioeconomic and
social development of the territory (region).

If it becomes clear, that the basic conditions of for-
mation of the creative economy and its key «element»
are the creativity, the creative class and creative envi-
ronment, but then there is a question about range of
industries that form the creative economy, defining its
boundaries and peculiarities.

The question about the «use value» of creative in-
dustries, combining economic and cultural side was en-
deavor by D. Trosbi. For creative industries he offers
such special features:

1) the cultural industry activities involve some
form of creativity in their production;

2) the cultural industries relate to the generation
and transmission of symbolic meaning;

3) their production represents at least potentially,
some form of intellectual property.

Based on the first two features of the interpreta-
tion of the concept of creative industries by D. Trosbi,
closely intertwined with the concept of cultural indus-
tries. But D. Trosbi extends his analysis of the cre-
ative industries, providing them with a certain level of
technological and scientific. Therefore, the researcher
argues that such industries must concentrate on creat-
ing intellectual products, which is formed due to the
intellectual, moral behavior of individuals, its beliefs,
values, norms, and other manifestations of creativity
in society.

According to the Trosby’s theory of creative indus-
try, its are those areas where there are a certain per-
centage of the value of cultural goods. However, the
author suggests that cultural value can occur in the
production of traditional industries.

Overall, international experience interpretation of
the essence of creative industries makes it possible to
identify a number of values which are its qualitative
characteristics and differences from the traditional ar-
eas of production. Thus, the researchers say that the
creative industries are endowed with the following val-
ues: aesthetic (display of harmony and beauty), spiri-
tual (filled with spiritual content), social (networking
opportunity in society), historical (are the object of a
particular historical epoch, thus provides a sense of the
past with the present).

Obviously that the main features of creative indus-
tries are:

1) the cultural diversity;

2) an innovation;

3) the high science production;

4) the intellectual capital as «initial deposit»;

5) the protection of intellectual property;

6) the enhance the role of human capital;

7) the flexibility in decisions made;

8) the expression of creative ideas;

9) an individual approach to creating creative prod-
ucts;

10) a part of creative goods in international trade;

11) a close relationship of art and business.

Analyzing the global experience of forming indus-
tries of creative economy, we believe it appropriate to

consider them in a somewhat broader sense, which will
comprehensively assess the nature of the creative econ-
omy and its impact on regional development. This is be-
cause the system of creative industries, in our opinion,
is not only based on the scope of the cultural traditions
and heritage, but also on the high-tech industry, devel-
opment of which is conditioned by the rapid spread of
innovation and communications technology.

eCinema
eTheater
*Music
eChoreography
*Photography

eArchitecture heritage
*Museums

sLibraries
*Exhibitions, festivals, folk
celebrations

Culture Industries of
heritage traditional
industries Elgs

Industries of
innovation
and creative
services

Creative
services
industries

Software and Internet
eInnovative developments
eScientific researches

*TV and radio broadcasting
eAdvertising activities
ePublishing

*Fashion, design

Fig. 3. The system of creative industries*
*developed by the author

However, the clear distinction between each of
groups of creative industries do not exist, due to the
fact that creativity as a key feature of it penetrates
into all spheres of social and economic activities, there-
by erasing the barriers of traditional manufacturing
and converting them to the creative group. Culture and
creativity, innovativeness and innovation, ensuring the
formation of a one creative product promotes to the
other, so their relationship is enhanced and formed a
system that is more resistant to political, economic, or
social instability.

Therefore, the creative industry is defined as ar-
eas in which closely linked art, culture, innovation and
business, and is based on the use of human creativi-
ty, and enhanced development of new information and
communication technologies.

The analysis makes it possible to talk about the lack
of a common understanding of the nature of the cre-
ative economy as a new phenomenon of economic the-
ory. However, it is evident that the creative economy
considers the culture and innovation as the main source
of technological breakthroughs and regional develop-
ment.

We believe that the best nature of the creative econ-
omy can reveal through through its basic categories as
creativity, the creative class, the creative industries,
the creative environment (creative cities). If all com-
ponents are available and with active government sup-
port for their formation, we can speak of the creative
economy. So the creative economy, we identify as the
part of the national economy, which characterized by
a close relationship and the integration of art, culture,
entrepreneurship, innovation, based on the intellectu-
al property and the
creative potential of
people and aims to

creative
industries

creative class

achieve social and

economic outcomes m reative

(Flg. 4). 4 (crgfative
Conclusions. The | SREATVE =)

creative  economy,

on the one hand,

provides mobility, Fig. 4. Author’s approach to the

access to global mar- category «Creative Economy»
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kets, forms a design thinking, using a wide variety of
resources contributes to the development of the human
personality and trust in society, and on the other deve-
lopes and preserves the culture, history and traditions,
urban regeneration and formation of urban space.
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