HaykoBu# BicHMK Mi>kHapoAHOTrO rymMaHiTapHOro yHiBepcUTETY

3MICT

EKOHOMIKA TA YIIPABJIHHA IIAITPUEMCTBAMHU

JlLuuenxo-1llepobaxosa B.B., [onuapyx A.I.
TEOPETUKO-METOAUYHI ACHEKTHU OOIHKN E®PEKTUBHOCTI

JAIAJBHOCTI ®PAPMALNEBTUUHUX HITIIPUEMOCTB. ..., 4
binascoxuit B.M., Binascvrka FO.B.
BPEH/I POBOTOJABUA Y PAPMALHEBTUYHOMY MEHEJIKMEHTI ... 12

OO OO OO OO OO OO OO OO O OO0

EKOHOMIYHA TEOPIA
TA ICTOPISA EKOHOMIYHOI IYMKH

OO OO OO OO OO OO OO OO O OO0

Hlesuyk B.O.
KOHIENTYAJI3AIIS MOHATTA « CBITOBAM PUHOK TTPALII . ...........ooooiiiiiieeeiieeeeeeeeeee 22

OO OO OO OO OO OO OO OO O OO0

reoul, ®IHAHCHU I KPEJIUT

OO OO OO OO OO OO OO OO OO OO OO OO OO O OO OO0
Oepenuu FO.QO., 3atiyes €.A.

IHHOBAIIMHUAMN PO3BUTOK JIAJIbHOCTI BAHKIB YKPATHM:
TEHJAEHIIII, CTAH TA ®IHAHCOBE 3ABE3IEUEHHS (HA IIPUKJIATI AT «IIYMB»).................... 29

OO OO OO OO OO OO OO OO O OO0

BYXTAJITEPCbKHH OBJIK, AHAJI3 TA AVIUT

Mucxin FO.L, Ipunuwun M.1., [enewyk K. C.__ )

OBJIIKOBO-AHAJIITUYHI TEXHOJOT'TI ®OPMAJI3ALII

HIHHOCTI NIAITPUEMCTBA B YMOBAX )III[)KI/ITAJII:;AHIi ........................................................... 38
Llepcmiox O.JI., 2Kyk H.JI. )

OBJIIKOBI TAPAMETPHU PO3KPUTTA IHOOPMAIII

OO0 ®THAHCOBUX PE3EPBIB IIIJITPHUEMOCTB. ... 44

OO OO OO OO OO OO OO OO O OO0

EKOHOMIKA TA YIIPABJIIHHSA
HAIIOHAJBHUM I'OCITIOJAPCTBOM

OO OO OO OO OO OO OO OO O OO0

3axapuenxo B.1., Mepxyrnose M.M., @omina H.M.
®OPMYBAHHSA OCBITHIX CUCTEM 3 AJAIITUBHUM YHPABJIHHSAM.........................ocoo. 52

Booicxosa B.B., lImuxa FO.M., Mipowniuenxo C.I1. .
PU3UNKOCTIUKICTD SIK IEPEJYMOBA 3ABE3IIEYEHHS CTIMKOI'O PO3BUTKY
IMPOMMCJIOBUX MIAMMPUEMCTB HA IHHOBAIITAHIIA OCHOBL...................oooiiiii 65

llliashenko Nataliia, Esmanov Oleksiy
BRANDING AS A STRATEGIC DIRECTION
FOR THE DEVELOPMENT OF THE EDUCATIONAL SPHERE. ... 69

Mann P.B., Maxno C.B. .
NIABUIIEHHA IHHOBAIOIMHOT'O TIOTEHIIAJTY MIPOMUCJIOBOTO MMIAINPUEMCTBA

SIK KJIIOYOBUM ®AKTOP MOT'O CTIMKOTO PO3BUTKY ...t 75
Ananveea [0.B. . )

TPAHCHAIIIOHAJIBHI KOPITOPAIIIi TA iX POJIb

Y ®OPMYBAHHI CTPATETTI YIIPABJIHHS ®IHAHCOBUMMU PUBUKAMM. ..............coo 81

87



HaykoBui BicHUK Mi>kHapoAHOTo rymMaHiTapHOro yHiBepcUTeTy

CONTENTS

OO OO OO OO OO OO OO OO OO OO OO OO0

ECONOMY AND ENTERPRISE MANAGEMENT

OO OO OO OO OO OO OO OO OO OO OO OO0

Liashenko-Shcherbakova Valeria, Goncharuk Anatoliy
THEORETICAL AND METHODICAL ASPECTS OF MEASURING

THE EFFICIENCY OF PHARMACEUTICAL ENTERPRISES. ... 4
Biliavskyi Valentyn, Biliavska Yuliia
EMPLOYER BRAND IN PHARM MANAGEMENT. ... ... 12

OO OO OO OO OO OO OO OO OO OO OO OO0

ECONOMIC THEORY AND HISTORY OF ECONOMIC THOUGHT

OO OO OO OO OO OO OO OO OO OO OO OO0

Shevchuk Viadyslava
CONCEPTUALIZATION OF THE CONCEPT «WORLD LABOR MARKET»............cccoocoiiiiii 22

QOO OO OO OO OO OO0

MONEY, FINANCES AND CREDIT

OO OO OO OO OO OO OO OO OO OO OO OO0

Ohrenych Yuliia, Zaitsev Yevhen
INNOVATIVE DEVELOPMENT OF THE ACTIVITIES OF UKRAINIAN BANKS:
TRENDS, STATE AND PROVISION OF FINANCE (ON THE EXAMPLE OF JSC "PUMB")................... 29

OO OO OO OO OO OO OO OO OO OO OO OO0

ACCOUNTING, ANALYSIS AND AUDIT

OO OO OO OO OO OO OO OO OO OO OO OO0

Myskin Yurii, Hrynyshyn Mariia, Deneshchuk Kateryna

ACCOUNTING AND ANALYTICAL TECHNOLOGIES

FOR THE FORMALIZATION OF ENTERPRISE VALUE

IN THE CONDITIONS OF DIGITALIZATION. .. ...ttt 38

Sherstiuk Oleksandr, Zhuk Nataliia
ACCOUNTING PARAMETERS FOR THE DISCLOSURE

OF INFORMATION REGARDING FINANCIAL RESERVES OF ENTERPRISES. ............................. 44

OO OO OO OO OO OO OO OO OO OO OO OO0

ECONOMY AND OPERATION OF NATIONAL ECONOMY

OO OO OO OO OO OO OO OO OO OO OO OO0

Zakharchenko Vitaliy, Merkulov Mykola, Fomina Nataliia
FORMATION OF EDUCATIONAL SYSTEMS WITH ADAPTIVE MANAGEMENT............................. 52

Bozhkova Viktoriya, Shtyka Yurii, Miroshnichenko Serhii
RISK RESISTANCE AS A PREREQUISITE FOR ENSURING THE SUSTAINABLE
DEVELOPMENT OF INDUSTRIAL ENTERPRISES ON THE BASIS OF INNOVATION........................ 65

Hlliashenko Nataliia, Esmanov Oleksiy
BRANDING AS A STRATEGIC DIRECTION

FOR THE DEVELOPMENT OF THE EDUCATIONAL SPHERE...................d 69

Mann Ruslan, Makhno Serhii
INCREASING THE INNOVATIVE POTENTIAL OF AN INDUSTRIAL ENTERPRISE
ASAKEY FACTOR IN ITS SUSTAINABLE DEVELOPMEN T . ... e, 75

Ananieva Yuliia
TRANSNATIONAL CORPORATIONS AND THEIR ROLE
IN THE FORMATION OF FINANCIAL RISK MANAGEMENT STRATEGIES. ...l 81

88




