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PEITPESEHTAIIA KOHLIEIITIB BISHEC-ETURHA
B AHIVIOMOBHUX TERCTAX ETUIHUX ROAEKCIB
MIKHAPOJHUX KOMIIAHIN

Anotanis. CTaTTiO MIPUCBSIYCHO JTOCIIHKEHHIO aHTJIOMOB-
HUX TEKCTIB €TUYHUX KOJEKCIB MDKHapomHMX KoMmmaniid. Ha
OCHOBI TEKCTIB €THYHHUX KOJEKCIB BUILICHO 0a30Bi KOHIICITH
ninoBoi etk RESPONSIBILITY ta INTEGRITY, po3kpuro
pob MOBHHX 3aco0iB y mporieci BepOamizalii aHali30BaHUX
KOHIICTITIB JTIJIOBOT CTHKH.

Kuaro4oBi cjioBa: eTHyHui KoJEKC, J1IOBA MOBEAIHKA, [i-
JIOBE CIIJIKYBaHHS, KOHIICOT JiJIOBOI €THKH.

IoctanoBka npoodsemu. Hectpumuuii po3BuTOK iHQOpMAIIiii-
HOTO MPOCTOPY i MOBEPHEHHS JI0 IYXOBHOCTI, MOPAJILHOCTI B Oara-
THOX C()epax CyCIITbHOTO KHUTTS CIPHUMHIIM ITMPOKES BKUBAHHS
TaKUX TOHATh, K €THKA CIIIKYBAHHS, KOPIIOPATHBHA KYIBTYPA,
KopropatuBHa etnka. OcoOmMBO e CTOCYEThCs Cepu AiI0BOTO
CTIUTKYBaHHs [2, ¢. 314]. Biblie Toro, MIBHK TEMITH €KOHOMIYHO-
TO Ta CYCIIIBHOTO PO3BUTKY B MePiof IM100ami3alii CIpUsI0Th MOSBI
HOBHX HOPM KOMYHIKaIlil y cQepi BEICHHS MiKHAPOIHOTO Oi3He-
Cy | IiTOBOTO CHITKyBaHHS 30KpeMa. JloTpUMaHHS MIKHAPOIHUX
HOPM 1 CTAHJAPTIB JIOBOT TIOBEIIHKA CTAE BCE OLIBIN 3HAUYIITHM.
3’ SIBUIICS TIEBHI B TEKCTIB, OB’ A3aH1 3 PETYNIOBAHHAM iHCTH-
TYIIOHAMI30BAHOTO JITOBOTO CIILIKYBAHHS [5, c. 1].

JloCiKeHHS MOBM K HEBiI €MHOI CKJIAJOBOI COILIaIbHOI
PeaNbHOCTI CTIOHYKAE aKTHBI3allil0 1HTEpeCY JOCTITHUKIB 10 MPO-
071eM JT1I0BOTO CTIIKYBAHHS, 1110 CTAHOBUTH BATOMY YACTHHY JIisTb-
Hocti momunn (I Yaiixa, I. fBopceka, D. Crystal ta in.). Jlinose
CTIUTKYBAHHS! OXOTLTIOE HOBi COIaNbHI chepH, YHACTIIOK YOTO BH-
HHUKAKTh HOBI PI3HOBHM J1TOBHX TeKCTiB [5, ¢. 1]. Takumu BBa-
KAIOTHCS HOPMATHBHI TEKCTH 3 KOPIOPATHBHOI €THKH a00 €THYHi
KOZEKCH, IO 3’SBISIOTECS Y chepi AUTOBOTO CHITKYBAHHS, CTABIIH
TONTMPEHUMH B JISUTHOCTI 0araThoX MUKHAPOTHUX KOMIIAHii, y
AKUX cHOPMYITHOBAHI PABHA i HOPMHU J1710BOT MOBEIIHKH Ta SKH-
MH KePyIOThCS BCi CY0 €KTH, TIOB’A3aHi SK i3 30BHIMIHBOI0, TaK 1 3
BHYTPIIIHBOIO TiSTBHICTIO KOMITHIi.

Mera crarTi nonArac B JOCIIUKEHHI aHIIOMOBHUX TEKCTIB
CTHYHAX KOJEKCIB MDKHAPOIHMX KOMIAHIH, BUSBICHHI CEMAHTH-
KO-KOTHITHBHUX 0COONMBOCTEH TAKHX TEKCTIB.

Buksan ocnoBHOro Marepiay jpociuimkennsi. Kopmoparus-
Hui etnynmit koxeke (Code of Conduct, Code of Ethics, Code of
Business Conduct) six THII HOpMaTHBHOTO IOKYMEHTA I1le BUYEPITHO
HE BUCBIT/ICHO B CyUacHiit Haymi. JloCTiIKeHHS eTHIHIX KONEKCIB
30CepeKeH TIePEBAKHO HA TI03aMOBHIIX ACTIEKTAX: HA COLATbHIX
1 CKOHOMIYHIX UMHHUKAX IUTOBOI €THKH, BimOOpaKeHHI HaIio-
HAJIBHOTO XapakTepy B eTHYHUX KOZIEKCaX, PO3pOOIEHH] THIONOTi]
eTHYHHX Tpo0IeM, OpYIIeHnX y Koziekeax [3, ¢. 1]. Pasom i3 Tum
1032 YBArok0 JiHTBICTIB 3ATHIIAETHCS MPECKPUNTUBHUI XapakTep
TEKCTIB, ki (QyHKIIOHYIOTb Y cepi KOpHOpaTHBHOI ETHKH, a Ta-
KO JHTBOKY/IBTYpOJIOTIYHA, JIHTBONPArMaTHyHa, CEMAHTHYHA Ta
COLLIOKY/BTYpHa crienu(ika Takux TekctiB. CTBOpeHHS i QyHKIio-

HYBaHHS TEKCTIB CTHYHUX KONEKCIB Mependayac BUPILICHHS HU3KH
COLIAIEHYX 3aBJaHb, a TAKOXK 3IMCHEHHS 32 JOMOMOIO0 MOBHHX
3ac00iB BIUTMBY HA COIIaMbHO-CKOHOMIUHI Ta KYIBTYpHI ACTICKTH
TISTBHOCTI OKPEMIX MDKHAPOJHIX KOMMaHiH [5, c. 1].

Etnunuii Kogeke, a00 KoJeKe eTHKH B Oi3HeECi — Iie 3BEIEHHS
MOpIBHAX MPUHIMIIB, MOPANbHIX HOPM 1 TPABII MOBEHIHKH
oxmmiel ocobu abo rpymu ocib, M0 BU3HAYAE OLIHKY {XHIX Aiif i3
TOTIAY B3a€MHH 3 IHITMME cy0’ekTamu 0i3Hecy, CTOCYHKIB Y Ko-
JIeKTHBI i CYCTIINBCTBI HA OCHOBI AOTPHMAHHSA MOPAIBHUX HOPM i
TIPUHIATIB, SKi TOAUIAIOTECA HuMH [4]. ETnunumii kozexe — odi-
LiHHUHA OKyMEHT 0i3Hec-KOMMaHii, y SKoMy BHKIa[EHO OCHOBHI
TIPUHIIUITH Ta MIPaBHIIA IOBEIHKH KePiBHUKIB i iepcoHany [, c. 6].
CTBOpEHHS ETHIHOTO KOTIEKCY — I1¢ OIUH i3 coco0iB 3a0e3meueH s
iH(pOpPMATHBHOI BiAKPUTOCTI # MyOMYHOCTI KOMMaHii, CBiTYEHHS
JOTPUMAHHS BUCOKHX CTaHJApTIB KOpMOpaTiBHOI noseinkw. [lo-
Tpeba B eTHYHIX KOJEKcax BUHHMKIA Yepe3 Te, MO JUIA PEry/TioBaH-
HSl JTIOCbKOT TIOBE/IIHKH Y CIIEUM(IYHIX CHTYaIiAX YHIBEPCATbHIX
HOPM OYITO HEIOCTATHBO.

Sk ysaxae B. Ky0Oxo, kopropaTiBHi €THYHI KOCKCH 30pi€HTO-
BaHI Ha 3aralbHOMIONCHKI MPUHIMITH CTHKH, HA BIiUHI Ta Cy4acHi
eTHYHI HOPMH, HaIiOHAMbHI ifei. Y Oymb-aKoMy pasi Kofiekc Mae
MICTHTH OCHOBHI HOPMH €THKHM U TPAaBHIA ILTOBOI TOBENIHKH.
Kpim Toro, KoieKe moBiHEH Bi00pakaTH pearbHy CHTYALIIO i Ccrie-
iy dipmu, kommanii, opramisanii [2, ¢. 315].

JlocTiHIKY BUAINSIOTh TP OCHOBHI (BYHKLLIT KOTIEKCIB KOpIO-
PATUBHOI €THKHU:

1) pemyrariiiy, abo iMizTKeBy;

2) ynpaBmiHCBKY,;

3) po3BUTKY KopropaTiBHOI KynsTypH [1; 2, ¢. 315; 4].

Imimkesa (pemyTauiiiHa) GyHKIisA MondTae y GopMyBaHHS 10-
BIpH KOMITaHIi 330BHi, TaK BHCTYIAIO4M iHCTPYMEHTOM KOpropa-
THBHHX 3B’A3KiB 13 TpoMajcekicTio (PR) 1 migBuimyioun iHBecTn-
niifHy npuBaONuBicTh KoMmanii [2, ¢. 315]. Ympasminchka QyHKIis
KOZIEKCY TIOJIATAE B YPETYMIOBAHH] MOBEAIHKH Y CKJIa/IHAX ETHYHIX
CHTYaIlifIX, PEIIAMEHTYE MOBE/IIHKY TTEPCOHAIY, IPIOPHTETH Y B3a€-
Mofii 3 KITieHTaMH, aKI[iOHEpaMH, TApTHEPaMH, KOHKYpEHTaMH, 30-
BHIIITHIM CEpPEIOBHIIEM; BH3HAYAE TOPSAIOK MPHITHATTS PilleHHS Ta
HETIPUIHHATHI (OpMU TOBEIIHKHA. 32 IOTOMOTOI0 (YHKI{ PO3BHTKY
KOPTTOPATHBHOI KyBTYPH B KOMIIAHi{ €THUHI KOEKCH TPAHCTIOITH
KOPTIOPATHBHI HIHHOCTI, OPIEHTYIOTh TPAIBHAKIB HA €IMHI KOp-
TIOPATHBHI LM, THM CaMIM TiBUIIYIOTh KOPIOPATHBHY i1EHTHY-
HICTb TIPAIiBHIKIB [4].

AHani3 TeKCTIB €THYHOIO KOZIeKCY 3aCBi/[4MB, IO KOPTIOPATHBHI
eTHYHI KOTIEKCH He MatoTh YiTKO BU3HAYCHOT )OPMH I BiPI3HAIOTECS
3a CBOIM 3MICTOM, HATIOBHEHHSAM, 00OCATOM i TPE3EHTOBAHI TaK:

1) mpaBmma MopambHO-eTHYHOI TOBERiHKN (code of ethics,
code of conduct, business conduct, ethics code Tomo), o pery-
THOIOTH Pi3HI ACTEKTH AiAMBHOCTI: CTOCYHKH 3 KIIEHTaMH, apTHE-
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pamu (relationships with customers), 30008’ 13aHHs KoMMaHii (our
responsibilities), Kon(mikT intepecis (conflict of interests), koHpi-
JeHiiinicTs (confidential information, confidentiality), momitika
aHTH-XabapHUITBA Ta Kopymuii (anti-bribery, anticorruption), dec-
Ha KOHKYPEHIIis (fair competition, competitive intelligence),

2) KOpTOpaTHBHI Kpejio, TOOTO 3arajibHi €THYHI MOMOKEHHS
CTOCOBHO BefieHHS Oi3Hecy ([ntegrity, transparency, responsibility,
Winning with integrity, The way we work; Great people with great
values). Taki KofieKCH TIOIAHO Y BUIISAI HAOOPY TPUHIUITIB, SKHX
KOMITaHist 30008’ 13y€ThCs JOTPUMYBATHCS (integrity, responsibility,
respect, transparency Tolio).

Bemuki mixuaponi kommawii (PepsiCo, Coca-Cola, BP, Shell,
Nestlé, Ernst& Young, Procter&Gamble, Microsoft, Google, Yahoo)
CTBOPIOKOTH 00 €MHHIA 1 IETATBHUH 32 3MICTOM TEKCT €THYHOTO KO-
JIeKCY, IO TIOEHYE SIK 3araibHi MONOKEHHS MO0 BeACHHS Oi3He-
CY, TaK 1 paBuIIa eTuuHol noBeiHku. CTPyKTypa TEKCTy 3a3BUyail
BKJTI04A€ 3r0NI0BOK, BCTYIIHE CII0BO MPE3H/ICHTa KOMIIaHil, BUKJIA]
OCHOBHHX IPHHIIMIIB 1 IPABHII OBEIIHKH, ESKI I0/IATKOBI MOJI0-
JKEeHHS Ta/ab0 07aTKOBY iH(OPMALLITO PO KOMIIAHio.

CeMaHTHKO-KOTHITUBHUN MAXIA 0 MOCIIDKEHHS CeMaHTHY-
HHX 0COOMMBOCTEH TEKCTIB eTHYHMX KOJECKCIB J1a€ 3MOTY BHOKpE-
MHUTH KOHIIETITH JILTOBOT €THKH, 110 «crpsie (popMyBaHHIo yABJICH-
HS TIPO 0COOMHBOCTI KOHIIEMTYATi3allii BiMOBIAHOTO (hparMeHTa
MOBHOI KapTHHH CBlTy)) [5, c. 12]. Ha croroaHi KoHIIENT — OCHOBHA
KaTeropist JiHIBICTUKY il JIlHFBOKyJILTypOJIOFll Biu mae MEHTabHY
npupojy Ta 00’ €KTHBYETHCA B MOBI OIMHUIISIMH PI3HIX plBHlB JeK-
CEMaMH, BUTbHIMH 1 CTIHKUMHU CIOBOCTIONYYEHHSIMH, MIKDOKOHTEK-
cramu. Kouern, Sk mpaBuio, y cBoiii CTPyKTypi MICTHTB A0po, IO
BKJTIOYAE LEHTPANbHY SCPHY 30HY (IOMiHAHTY), HAaBKOMOSJEPHY
30HY Ta nepucepito (OMIKHIO, JANBHIO 1 KPaifHIO).

3-moMik 0a30BHX KOHIICTTIB ALTOBOI €THKM BHOKPEMIIOEMO
xounentt RESPONSIBILITY # INTEGRITY.

OpHe 3 meHTpambHEX Micb y KoHuerrocdepi Oi3Hec-eTHKH
nocinae xonnent RESPONSIBILITY, sxuit xapaxtepusyetscst, Ha
HAIITY JIyMKY, COLIAJIbHIM CIPSMYBAHHSIM, Ha TIPOTHBATY KOHIIENTY
INTEGRITY, 1m0 HaIexuTh 10 ETHYHMX KOHIENTIB. A/DKe B Oi3HEcl
BIITOBITANBHICT 1 perTyTais — 0a30Bi KaTeropii, 3 AKIMH OB A3aHi
TIeBHi 30008’ A3aHHA KOMITAHI{ epe/1 CBOTMI KITiEHTAMH, TIapTHEPaMH,
T0CTAYAIbHUKAM, TIPAIlIBHUKAMIL, & TAKOXK 13 HUMH [10B’SI3aHE CTBO-
PEHHS BIACHOTO MO3NTHBHOTO IMIKY MOTYKHOI 1 yCHIIIHOT KoMIia-
Hil, 3matHoi 3ag0BonsHATH crioxkuBaya. Konmenr RESPONSIBILITY
Tpe/CTaBIeHNH BepOai3aTopamMH, 0 YTBOPIOIOT NEKCHKO-CEMaH-
THYHE TI0NE, 10 CKIAY SKOTO BXOJUTH Take: PO 3 JIOMIHAHTOH
responsibility, HABKOTOSIEPHITH TIPOCTI (care, safety); Onmxya mepu-
depist (obligation, to be responsive, to take the responsibility, to share
the responsibility, to fulfill one's responsibilities), manbus nepudepis
(trust, to earn the trust, to take care, to ensure, to be focused on).
Hanpuxnan, Safety is good business. Everything we do relies upon
the safety of our workforce and the communities around us. We care
about the safe management of the environment. We are committed to
safely delivering energy to the world (Shell). We are committed to
acting with integrity, investing in new product development, being
responsive and accountable to our customers and partners, and
remaining a leader in our field (Microsoft). Our Credo has guided
our actions in fulfilling our responsibilities (Johnson&Johnson). Our
reputation as a company that our users can trust is our most valuable
asset, and it is up to all of us to make sure that we continually earn
that trust. All of our communications and other interactions with our
users should increase their trust in us (Google). That’s because we
are focused on the most important principles and expectations rather
than specifying detailed rules (BP).
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O6’eanyroud B co0i  0a30Bi MPUHIUIK  Oi3HEC-CTHKH,
INTEGRITY € 0a30BiUM ETUYHHAM KOHIIEIITOM TEKCTIB ETHYHUX KO-
zekciB. KoHient mpecTaBneHuit posrany:keHOw CHCTEMOI0 BepOa-
T3aTOPiB, AKI YTBOPFOIOTH JIEKCHKO-CEMAHTHYHE TOJIE, 1110 BKIIOYAE
A7IpO, 10 CKIATY SKOTO BXOAUTH LIEHTPaNbHa SAEpHA 30Ha infegrity,
HABKONOsAEPHa 30Ha (honesty, fairness); Ommkua mepudepis (duty,
transparency, honest, fair, uncompromising, act with integrity, to do
what is best, to do what is right, to be based on honesty); nanpHs
nepudepis (dignity, credibility, leadership, professionalism Too).
Hanpuknan, Acting with integrity around the world (Coca-Cola);
We have an obligation to always do what s best for the company and
our users (Google); We should treat all those in the marketplace
with whom we come into contact with fairness and integrity
(PepsiCo). We focus our resources to achieve leadership objectives
and strategies. P&G respects employee privacy and dignity
(Procter&Gamble). But it integrity and professionalism that we
bring to these challenges that define our reputation (Ernst&Young).
We seek to conduct our business in a manner that respects the
human rights and dignity of people (BP) (®opma Temepinmaboro
yacy miecniB (focus, respect, seek) NiICHITIOE TIO3UTHBHY OLIHKY,
TOCTIHHICTb 1 HE3MIHHICTD TBEP/KCHHS.

Orxe, DOCTILKEHHS HA€ 3MOTY IIHTH TEBHUX BHCHOBKIB.
[To-miepruie, po3BUTOK MapTHEPCTBA i JTOBUX BIAHOCHH, 3pOCTa-
1042 3aNeKHICTh Oi3HECY KOMMAHi fAK Ha HAIiOHATBHOMY, TaK i
MDKHAPOTHOMY PHHKY CTHMYMIOBATH PO3BHTOK IUTOBOT CTHKH.
Etiyni BuMorn BinoOpakeHo B KOPMOPATHBHUX €THYHHX KO-
JIeKcaX, BOHH € S/POM KOPMOPAaTHBHOI KYIBTYpH OpraHi3ariil.
[To-npyre, BUBUEHHS ETHYHHX KOJEKCIB MPOBITHUX MIKHAPOIHHX
KOMIIAHi# 3aCBIIMI0, 0 HAYACTIIIC BOHH TyKe HE CXOXKi OfIUH
Ha OJHOTO, MAIOTh Pi3HHH (Qopmart, 00CAT, pi3Hui cTHIb i, Oible
TOTO, BUKOHYIOTD Pi3Hi 3aBHanHs. Came Bil MOCTABICHHX 3aBIAHb
1 QyHKIi# 3aMeKuTh, AKUM OyTe 1eil TOKyMEHT i SK BiH MpaioBa-
THME B KOHKpeTHIi kommanii. [To-Tpete, BujineHi 6a30Bi KOHIENTH
ninosoi eruku RESPONSIBILITY ta INTEGRITY, Ha namy xym-
KY, 3HATHOIO MipOI0 € CEMAHTHYHO OMI3BKHUMI, OCKLUTBKH BilTOBI-
JATbHICT KOMIIAHII TIepes] CBOIMHU CTIOKUBAYAMH 1 PAIIBHAKAMH,
TaK caMo, fK i YECHICTh, MOPANBHICTb, € 3aTMOPYKOI0 YCIIXY KOM-
nanii i cupuse CTBOPEHHIO il MO3UTHBHOTO iMiUKY. BimMiHHICTH
MK AHAMi30BAHNMH KOHIENTAMHI IIOATAE B TOMY, IO KOHIEIT
RESPONSIBILITY Bupi3us€eTscs CBOIM COLiaNbHUM CTpSAMYyBaH-
v, Toi ik INTEGRITY € 0a3oBuM eTHYHIM KOHIIEITOM TEKCTIB
CTHYHHX KOZIEKCIB.

AHani3 TEKCTIB eTHYHHUX KONEKCIB HE € BUYCPIHUM. 3HAYHMIL
{HTepec CTAHOBHTH KOHTPACTHBHE JOCTIPKEHHS KOHIENTIB Y TeK-
CTaX eTHYHUX KOJEKCIB TIPOBITHIX €BPOMEIHCHKIX Ta YKPAiHCHKHX
KOMITaHiH.

Jlimepamypa:

1. Komekc KopropaTHBHOI eTHKH: KOXHil KoMItaHii — cBiil komekc [Enmek-
TpoHHHil pecype]. — Pexum moctymy : http:/alls.in.ua/57364-kodeks-
korporativno-etiki-kozhnijj-kompani-svijj-kodeks.html.

2. Kybxo B.II. [Tpomec crBoperHs koprioparuBHux komekcis / B.I1. Kyoko //
Tpymer Omecckoro moauTeXHUYECKoro yauepeutera. — Oneca, 2008. —
Beim. 1(29). - C. 314-317.

3. Cxpunnuk K.B. Kozeke kopropaTiBHOT eTHKH Ha Cy4acHOMY eTarti po3-
BUTKY KaJIpOBOT MOMITHKH Y OaHKIBCBKiii chepi: TeOpeTHKO-TPaKTHYHI ac-
nekru / K.B. Cxpurnnnk // Haykosi npaui MAVIIL. —2013. — Bum. 2(37). -
C. 84-86.

4. Yaiika I'JI. Kynbrypa 1in0Boro crinkyBaHHs MeHeIkepa : [HaBy. mo-

ci6.] / TJI. Yaiika [Enexrponnuit pecypc]. — Pexum nocrymy : http://

pidruchniki.ws/15941024/menedzhment/etichni_kodeksi_znachennya
dlya_formuvannya etichnoyi povedinki_organizatsiyi#285.




ISSN 2409-1154 HaykoBui BicHUK MixHapoaHOro rymaHitapHoro yHiBepcuteTy. Cep.: ®inonoris. 2015 Ne 15 tom 1

5. Hlunimmxa }O.B. AHIIOMOBHI TEKCTH 3 KOPIOPATHBHOT €TUKM: JIHIBO-
NparMaTHyHMil Ta CeMaHTUKO-KOTHITUBHUI acriekTH : aBToped. juc. ...
Kaup. ¢inon. Hayk : cren. 10.02.04 «'epmancebki Moy / F0.B. Iuminu-
Ha. — K., 2007.-20 c.

6. Ssopcbka ['M. IlpeckpuruBHa JiHrBiCTHKA K JWMCKypc. MoBa, Kyilb-
Typa, Bmaga / ['M. feopcbka ; HAH Vkpaium, In-T MoBO3HaBCTBA
iM. O.0. ITore6Hi. — K. : Tu-1 moBo3nasctsa iM. O.0. [Torebri, 2000. — 286 c.

7. Crystal D. English as a Global Language / D. Crystal. — Cambridge
University Press, 2003. — 204 p.

Ilanunckas E. H. Penpesentanus KoHuenToB OuzHec-
3THUKH B AHIVIOSI3BIYHBIX TEKCTAX ITHYECKUX KOIEKCOB
MeKIyHAPOAHBIX KOMIAHUH

AnHoranus. CTaTbs MOCBSIIEHA U3YUCHUIO aHIJIOA3BIY-
HBIX TEKCTOB 3THUECKHUX KOJIEKCOB MEXAyHAPOJHBIX KOMIIa-
Huil. Ha MaTepunase TeKCTOB 9THUECKHUX KOJEKCOB BbIIEICHbI

ocHOBHBIE KOHIENTHI 1eoBoil 3 Tukn RESPONSIBILITY n
INTEGRITY, packpsITa poiib SI3bIKOBBIX CPEACTB B IIpOIieC-
ce BepOanm3anuy aHANTM3UPOBAHHBIX KOHIIETITOB JIEJIOBOU
3THKH.

KuroueBble €J10Ba: dTUYCCKUH KOJEKC, JIEJIOBOC TOBEE-
HHE, JICTOBOE OOIICHUE, KOHIICIIT JCIOBOM STHKH.

Galynska O. Representation of business ethics concepts
in English texts of ethics codes of international companies

Summary. The article is devoted to the research of En-
glish texts of ethics codes of international companies. The ba-
sic business ethics concepts RESPONSIBILITY and INTEG-
RITY have been determined and their verbalizers have been
analyzed.

Key words: ethics code, ethics behaviour, ethics commu-
nication, business ethics concept.
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