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THE NOTION OF TRANSLATION STRATEGY:
THE MAIN PRINCIPLES

Summary. The article deals with the concept of “translation
strategy”. The notion “translation strategy” has not received
an unambiguous definition in translation studies yet. In
the present article the authors differentiate the terms translation
strategy, translation tactics and method. The research
of different scholars on the formulation of the term “translation
strategy” is analyzed. The article focuses on the peculiarities
of the use of the terms “global translation strategy” and “local
translation strategy”. The goal of global translation strategy
is reproduction of the whole conceptual image of the source
text. The local translation strategies are implemented through
a set of approaches that determine the techniques, methods
or procedures for translating specific linguistic units. The
local strategy is aimed at reproduction of specific fragments
of the text. The global translation strategies involve the local
ones. There exist two main translation strategies: domestication
and foreignization. Foreignization is focused more on the source
culture and foreign nature of the text. Consequently, this
method involves less interference with the original. The role
of the translator in the translation process is considered. The
problems which translator can face were singled out, among
them: pragmatic translation problems, cultural, linguistic,
and text specific translation problems. The translator must
be familiar with the structure of the other language and their
linguistic diversity. In the article the types of translation
suggested by P. Newmark which differ in the focus — either
on the source language or on the target language were defined.
The principles and definitions of the main notions in translation
studies are significant in the translation process. The very
translation strategy presupposes the basis of the original text
choice and the translation method or technique of its rendering
that depends on the range of cultural, literal, linguistically
and extralingual preconditions. In order to provide an adequate
translation, the appropriate translation strategy should be
chosen.

Key words: translation strategy, global translation
strategies, local translation strategies, translation tactics,
translation problems.

Introduction. The understanding of the translation process has
changed qualitatively nowadays. Through the development of new
technologies and the growing role of mass media, translation
relations cover the present time practically in all areas of human
life. Translation activity, in turn, determines the emergence
of new translation challenges, requiring the search for appropriate
translation strategies and solutions. The term “translation strategy”

is very often used by translators-practitioners at the stage of pre-
translation analysis of the text, and translators-theorists to describe
the process translation. This concept is fundamental in translation
studies, after all, almost no one can get along without it during
the translation process.

Analysis of recent research and publications. The topic
of the translation problems and the translator’s strategies has been
researched by different scholars throughout the world. Translation
strategy is an object of translation studies of F. Schleiermacher,
E. Nida, J. Levy, L. Venuti. There is no absolute agreement between
them regarding the interpretation of this concept. Thus, it is of great
importance to dwell upon this issue, since there are many distinctive
factors to be taken into account when we analyze the translator’s
language, translation strategy or method. The topicality of the article
lies in the necessity for investigating and analyzing the concept
of “translation strategy” and make a thorough translation analysis.
Lack of a single consistent system of translation principles, strategies,
tactics, techniques and methods determines the relevance of the study.

The aim of the article is to define the main characteristics
of the notion of translation strategy and the peculiarities of using
the terms “global translation strategy” and “local translation
strategy”, “translation tactics” and other related concepts.

Presentation of the main research material. The term
“strategy” is used in translation studies to denote a fairly wide
range of translator’s actions — from choosing a text for translation to
determining how to reproduce specific linguistic units.

According to K. Chukovs’kyi, the translation is a great art.
The translation should reproduce the spirit of source text by target
language, but it should not be word-for-word translation. Translation
should influence the reader in the same way as the original [2, p. 7-8].

The methodological and pedagogical direction of translation
studies originates from the treatises on translation of the 17th
and 19th centuries, which prescriptively formulated the principles
of translation, that is, they set themselves the goal of teaching
the translator how to translate. It is from these positions that
the development of a translation strategy is considered as part
of the formation of the professional competence of a translator [2].

V. Sdobnikov proceeds from the understanding of strategy
as planning the future activity, its preparation in relation to
certain conditions and in accordance with a specific purpose.
The researcher defines a strategy as an implementation program
of translation activity, formed on the basis of the translator’s general
approach to performing a translation in a certain communicative
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situation of a bilingual communication, determined by the specific
features of this situation, the purpose of translation and, in turn,
determines the nature of professional behavior of translator within
the framework of this communicative situation [5, p. 172]. We
adhere to the definition of V. Sdobnikov, since we consider it
the most accurate, reflecting all aspects of this phenomenon.

Actually, when discussing the features of the translation process,
researchers use not only the term “translation strategy”, but also
“strategy of the translator’s behavior in the translation process”,
“translator’s strategy” and even “translation tactics”, considering
these terms as synonyms. The problem of a distinct definition
of the concept of “translation strategy” is also complicated because
of the fact that different researchers put different content into this
concept. Examination of different points of view about the content
of the term “translation strategy” will help us to give a clear definition
of this concept and thus identify the patterns of the translation
process. It will serve as the basis for the development of a specific
approach to the study of translation as a kind of human activity.

Translation strategies are the set of rules, aims and means used
by the translator in the process of translation that outline his own
specific style among other translators, and single out the translation
product among other translations. The notion of translation
strategies is considered to be very important in the process
of translation. As the translator is the key figure in this process,
the result of the translation directly depends on his ability to perceive
the content of the original work, that should be rendered properly
in the translation, and fulfil his task on the semantic, syntactic
and pragmatic levels. It should be noted the practical importance
of translation strategies. In the learning process, translators must
master a wide spectrum of translation principles in order to develop
translation competence and use them regularly. If this skill will
work automatically, then such a skill will greatly simplify the work
of the translator.

According to V. Komissarov, the translator’s strategy covers
three groups of general principles of the translation process:
some initial principles, selection of a general course of action,
which will guide the translator when making specific decisions;
the choice of the nature and sequence of actions in the translation
process. V. Komissarov in his book “Modern Translation Studies”
defines strategy as “a kind of translation thinking, which underlies
the actions of a translator”. He emphasizes that the overall strategy
of the translator is based on striving to understand the translated
text as fully as possible and find the most accurate correspondence
in the target language. The researcher notes that the most important
strategic principles of the translator are a critical attitude to their
actions and maximum efforts to find the best option of translation
(3, p. 336-337].

The above-mentioned ideas give the translator the opportunity
for further action to adequate translation, in addition, ensure
the efficiency of the use of strategies in the translation process.
Among the factors which determine the choice of a particular
translation strategy are: the purpose of the translation, the type
of text to be translated and the nature of the intended target reader
[3, p. 337]. On the basis of the combination of these factors
the required translation solutions are determined.

The notion of translation strategies has been also profoundly
researched by the Western scholars. One of the theorists who
have paid a great attention to this issue is L. Venuti. He states that
translation strategies “involve the basic tasks of choosing the foreign

text to be translated and developing the method to translate. Both
of these tasks are determined by various factors: cultural, economic,
and political” [6, p. 240]. It means that a translator should be aware
of not only the language, or have his own approaches how to do it
appropriately, but also be knowledgeable in the cultural, political
and economic life of the source language. The last factor very often
can play a significant role in the process of translation.

As the analysis of research on translation principles shows, even in
early attempts to develop rules for a translator, the problem of choosing
between the content and form of “thought” and “word”, the need to
preserve the spirit of the original, its style, to reproduce it by means
characteristic of the target language, can be traced. Some discrepancies
of the intentions of the translator and the author are possible.

While rendering from one language into another the translator
may face a lot of problems and they are: pragmatic translation
problems : (it arises from the particular transfer situation with
its specific contrast of source text versus target text recipients);
cultural translation problems : (these are a result of differences
in culture-specific habits, expectations, norms and conventions
concerning verbal and other behavior, general norms of style etc.);
linguistic translation problems : (the structural differences between
two language, particularly in lexical sentence structure, give rise to
certain translation problems which occur in every translation); fext
specific translation problems . (any problems arising in particular
text example which cannot be classified as pragmatic); cultural
or linguistic, have to be classified as “text-specific” translation
problems, which means that their occurance in a particular text
is a special case). Thus, the translator must be familiar with
the structure of the other language and their linguistic diversity.
Indeed, to preserve the original in the reworded version, the process
requires the translator’s complete involvement in the life of source
language. Translator’s understanding of the original work should be
clear, genuine and complete [1, p. 167-169].

Translation is the process of rendering of the source language
(written or spoken) into the target language (written or spoken
accordingly). It is a well-known fact that the aim of translation
is to reproduce different types of text (religious, political, artistic,
scientific, and many others) into another language. In such a way,
one culture texts are closer to another culture-text readers and it
helps the world to be united.

[flanguage is a means of settings general and universal concepts,
it must be very easy to render the information from one language
into another. However, translation involves not only the word-for-
word translation but many other factors that include translation
of form, style, meaning, proverbs, idioms, etc., since the concepts
of the source language may be very different from those in the target
language that leads to the gap between both languages. And
the bigger this gap is, the more difficult the process of translation
will be. The difference between cultures and languages can cause
great challenges for the translators. Therefore, there exit several
procedures and strategies for overcoming of these problems.

It should be mentioned that there are two main translation
strategies: domestication and foreignization. L. Venuti was the first
one who used these terms, indicating the two main strategies by
which the translator is guided when solving linguistic and cultural
issues. According to Venuti, domestication is an ethnocentric
approach in which the original text is often shortened, the emphasis
is on the cultural values of the target language, and “the author
approaches the reader”. Foreignization is an approach that
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emphasizes the preservation of foreign linguistic and cultural
values, while “the reader approaches the author”. The target culture
dominance is impossible, because the method of foreignization
is focused more on the source culture and foreign/source nature
of the text. Consequently, this method involves the least interference
with the original. Foreignization presupposes the choice of a foreign
language text and the application of a translation method that
emphasizes the distinctive features of the culture of the original text
that are absent in the culture of the target language.

Generally, the translators distinguish between global
translation strategies and local translation strategies. Global
Translation Strategies (or translation methods) — are the strategies
that the translator applies to a text as a whole. The global
translation strategy is formed as a result of the translator’s choice
of the main principles, which in this situation seem to correspond to
the communication goal, cognitive needs and interests of the target
audience, and, according to the translator, take into account the main
characteristics of the source text.

The aim of global translation strategy is reproduction
of the whole conceptual image of the source text. The need to
choose a local translation strategy arises when there is a problem,
such as the “untranslatability” of a certain expression, the possibility
of multiple solutions, the results of which are differently correlated
with the chosen global strategy. The strategy is implemented
through a set of approaches that determine the techniques, methods
or procedures for translating specific linguistic units.

Knowledge of the principles of translation is a constant
necessary component of the translator’s competence and becomes
the basis for the choice of techniques, methods, tactics, which, in
turn, correlate with the global translation strategy. The formation
of a global translation strategy is based on the translator’s
application of the basic principles of translation to specific text
that correspond to the purpose of communication and the cognitive
needs of the target audience.

According to P. Newmark, there are different types of translation.
They differ in the focus — either on the source language or on
the target language.

Thus, the source text/source language focus includes:

1) word-for-word translation. The aim of this type of translation
is to preserve the word order and to provide literal translation
of individual words, including cultural words. In most cases, this
translation cannot be called appropriate as there may by some
misunderstandings in the target text.

2) literal translation. It means to convert the individual words
and grammatical structures of the original work into the nearest
equivalents in the target work.

3) faithful translation. In the translation product the source
language grammatical structures are also preserved (as inthe previous
type), but contextual factors are also taken into account.

4) semantic translation. Here the emphasis is laid more on
naturalness and preserving the meaning of the original text than in
faithful translation. The translation of certain cultural words is done
by means of neutral equivalents in the target language. Therefore,
it is important to admit that this type of translation is the most
appropriate source language focus translation.

Target text/target language focus, in its turn, includes:

1) adaptation. 1t is the freest form of translation and more
of a target language/culture based interpretation of the source text
then a translation (it is sometimes called document design). In other

words, the translator does the abridged translation aimed at specific
audience: be it teenagers, children of preschool age or adults.

2) free translation. This type of translation is focused on
the content of the target text rather than the form. It means that
the same content is expressed in the target language but with
very different grammatical structures that leads to some violation
of the original work. Therefore, there are a lot of deviations on
different levels but the thing is that the content is totally preserved.

3) idiomatic translation. In this translation the target text
includes the idioms and colloquialisms while the original does not
involve them. The translator renders the plain original text by means
of colorful phraseological units of the target language. In this way,
it is more interesting to read the translation than the original, since
it is more appealing to the readers.

4) communicative translation. 1t is aimed at reproducing
the exact message of the source text content into the target language,
but the emphasis is laid more on naturalness and comprehensiveness
of the target text readership [8].

Moreover, P. Newmark presupposes that the “culture specific
items can be recognized quickly, since they have a long distance
from target language culture, they are peculiar to source language
and cannot be translated easily” [8, p. 32]. He asserts that cultural
differences are more problematic than linguistic differences in
the process of translation. It is possible to find equivalents for
linguistic differences by means of clarification and explanation,
but cultural differences are not easily translatable. The context
and culture-bound element may pose potential problems to
the translators.

Local Translation Strategies (translation procedure) — strategies
that the translator applies in the translation of individual expressions
in the source text, such as words, grammar constructions, idioms,
etc. Local strategy is associated with the process of analyzing
the original, selection of a certain fragment requiring application
of translation solution, and the choice of direction for solving these
translation problems in line with the overall translation strategy.

It is also important to distinguish between local strategies
and tactics, since they are directed to different objects. Using
the local strategies, the translator reproduces conceptual meaning or
the function of a certain piece of text, and using tactics determines
which semantic or formal the characteristics of the language
units of the original text are subject to reproduction in translation
to achieve the specified strategy. The application of translation
strategies is based on logically interrelate translation tactics.
Translation tactics is a specific speech action aimed at implementing
a strategy and achieving the goal of translation at each stage.

We define the stages of translation as global translation
strategies, and, therefore, each stage has its own global translation
strategy. The global strategy of semantic processing corresponds
to the stage of pre-translation text analysis. The global strategy
for the selection of adequate equivalents is used at the stage
of analytical variable search. At the stage of analysis of translation
results, a global strategy of generalization of translation experience
is implemented. At the stage of pre-translation analysis of the text,
local strategies for overcoming linguistic difficulties are used.

Conclusions. In order to reproduce the original language
by means of another language, the translator should choose
the appropriate translation strategy. Thus, the method is a broader
notionasitis viewed as a global translation strategy and the procedure
is narrower which is included into the method. It is logical that
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the global translation strategies involve the local ones. But the very
translation strategy presupposes the basis of the original text choice
and the translation method/techniques of its rendering that depends
on the range of cultural, literal, linguistically and extralingual
preconditions. As a result, translation strategy is an even broader
notion than method, since the reasons and the process of translation
are overviewed within the translation strategy, and the method is
a part of this strategy. Local strategies are based on translation
tactics. In conclusion, it should be mentioned that in the translation
process, translators are not able to adhere exclusively to one
of the strategies discussed above. They need to define the type
and genre of text in order to define a global strategy.
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y4eOHOoe mocobue.

yueOHOe mocobue.

Pomaniok O. M., 3anoriuna P. A. [lousitTsn cTparerii
nepexJiaay: OCHOBHI MPHHIMIU

AHoTamis. Y cTaTTi JOCIIHKEHO MOHATTS CTpaTerii nepe-
KJIa .y, SKe IIe He OTPUMAaJIo OAHO3HAYHOTO BU3HAYCHHS Y TIepe-
KJIaJI03HABCTBI. barato MOCIiHUKIB, HAyKOBIIB, CTY/ICHTIB
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BUKOPHCTOBYIOTH TEPMIHH «CTpATeTisl TepeKiIamgy», «METOJ
MepeKIIaly», «TaKTHKa MEePEeKIaay» Ta «CTpaTerisl MOBEIiHKH
nepekiiaiaya B MpoIeci Mepekiaay» PiBHOIIHHO, a 1HOMI —
3 pI3HUMH BiITIHKAMHU 3HAYCHHS. Y 1ill CTAaTTi aBTOPU PO3pi3-
HSIOTh BUIIE3TaJIaHi TEPMiHH, 3Ba)KAIOYHM Ha Te, M0 HAayKoBa
TEpPMIHOJIOTIS IIOBUHHA OyTH YITKOIO Ta OfHO3Ha4YHOO. [Ipoa-
HAaJIi30BaHO TOCIIPKEHHS PI3HUX yYEHHX 1070 (hOpMyTIOBaH-
Hsl TepMiHa «cTpareris nepexnany». Busnauenns B. CnoOHi-
KOBa BBA)KA€MO HaO1IbIII TOYHUM, OCKIUJIBKH BOHO BioOpaxae
BC1 aCIIEKTU L[bOT'0 SIBUINA. BH3HAUEHO OCHOBHI XapaKTepUCTU-
KU Ta MiAXOAU IO HMOHSTTS «CTpareris nepexyiamy». Y CTarTi
30CEPEPKEHO yBary Ha 0COOIMBOCTSAX BUKOPUCTAHHS TEPMiHIB
«r1o0anpHa CTpareris Mepekiagy» Ta «IOKajbHa CTpaTerisi
nepexany». Po3snIsiHyTo ponib mepeknanaya y mpoueci nepe-
kiany. Ilepexnanadi MOBUHHI OBOJNOJITH MIMPOKUM CHEKTPOM
NPUHLUIIB IepekIany, o0 po3BUBaTH MEPEKIAAABKY KOM-
METEHTHICTh Ta PETYISIPHO HUMHU KopucTysartucs. Ha mymky
B. KomicapoBa, cTparerisi nepekiiagadya OXOILTE TPH TPYIH
3arajJbHUX NPHUHIMIIB NPOLECy MEepeKyiaay: AesKi MoYaTKo-
Bi NPHMHIUITK, BUOIp 3arajbHOrO KypCy Jiil, SKMM KepyBaTH-
MEeThCSI TIepekiiagad y pas3i NPUHHATTS KOHKPETHUX PilllCHb;
BHOIp XapakTepy Ta MOCIIIOBHOCTI JIifl y MpoIieci nepekiay.
JlocHiiHUK 3a3Hayae, M0 HaWBaXJIMBIIIMMU CTPATETIUHUMHU
MPUHIOMTIAMY TIepeKiafaya € KPUTHYHE CTAaBICHHS JI0 CBOET
mpani, mo0 3HaiTH Halikpamuii Bapiant nepeknany. Cepen
(hakTOpiB, 110 BU3HAYAIOTH BUOIp KOHKPETHOI CTparerii mepe-
KIIay, €: MeTa IepeKiay, TUIl TeKCTY, SIKHI TepeKIaIacTbes,
Ta [iIboBa aynmutopis. Ha ocHOBI moemHaHHS 1UX (haKTOpPiB
BU3HAYAIOTHCSl HEOOX1IHI NepekagalbKi pillleHHs. 3a3Haue-
HO, L0 € JBI OCHOBHI cTparerii nmepexjany: OAOMAlIHEHHS
Ta BiquyxeHHd. [IpoaHanizoBaHO BUIY NIOOAIBHUX CTpATerii
nepexsaly Ta BU3HAYEHO BUIAJKU 3aCTOCYBAHHS JOKAJIbHUX
cTpareriii i TakTuk. 3po0IeHO BUCHOBOK, 1110 B IIpOLEC] Iepe-
KJIaJy TIyMadi He MOXYTb JOTPUMYBATHCSI BUKIIOUHO OJHi€l
31 cTpareriil.

Kurouosi cjioBa: crparerii nepekiay, rmo0aibHi crpare-
rii nepekiany, JOKajdbHi CTpaTerii nepexany, TakKTHKa mepe-
KJ1aJly, TIpOOJIEMH NIEPEKIIaTy.




