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Po3rnssHyTo 0c00JMBOCTI TJYMadeHHS1 MOHATTA “ eJeKTPOHHHUH Oi3Hec”. JlocigkeHo
CHIiBBIIHOIIEHHS TIOHATH “eJIeKTPOHHA KoMepuis® Ta “eJeKTpPoHHUIl Oi3Hec”. BusBieHO
OCHOBHI CKJIaJ0Bi eJleKTpOHHOro Oi3Hecy. OOIpyHTOBaHAa AOUIIBHICTH BUKOPHCTAHHS CIle-
HiaTbHUX MiAXOAIB /10 yNPaBJiHHSA KOKHOIO 3i CKJIa0BHX eJIEKTPOHHOIO Oi3Hecy.
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DIFFERENTIATION OF MAIN ELECTRONIC
BUSINESS COMPONENTS

a Dzyubina A., Dzyubina K., KopetsG., 2018

The article is dedicated to features of the electronic business definition. Any types of
interactions between electronic market subjects with modern infor mation technologies usage
form a multicomponent concept of “ electronic business’. The main purpose of thisinteraction
is to generate revenue through the digital capabilities of the network. Electronic business
should be considered as an entrepreneurial activity using modern information and
communication technologies for profit. The multicomponent concept of “eectronic business
consists of electronic commerce (direct sale of goods, services, information through the
Internet); electronic financial services (electronic banking, electronic trading, electronic
insurance); electronic marketing (involving consumers in the purchase of goods and services
through I nter net-technologies, product promotion on the I nternet); creation and functioning
of virtual enterprises (formed on the basis of cooper ation of geogr aphically separated workers
using information and communication technologies for carrying out operational activities).
The distribution of such a complex direction of modern companies activity as electronic
business into separate components will allow to make mor e effective management decisions, to
formulate strategic priorities and to increase profitability of separate elements (each of which
requires a special approach to management).

It should be noted that thereis no universal algorithm for effective development of the
electronic business components and management decisions in this area should be made on the
basis of introducing possible alter natives with the corresponding risks. Critical rethinking by
moder n companies employees is extremely important in order to enter the electronic market
and it radically changes the format of their work due to the use of network inter action.
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A clear distinction between the main components of electronic business provides the
basis for more in-depth studies of the interaction processes between electronic market
participants in order to increase their efficiency and find new opportunities for meeting social
needs and achieving profitability with modern information and communication technologies
application.

Key words: eectronic business, eectronic commerce, eectronic marketing, virtual
enterprise, differentiation.

IMocTanoBka npod.iemMu

CTpiMKHH PO3BUTOK 1HPOPMAIIHHO-KOMYHIKAIIIHHAX TexXHOMOriH y XX CT. COPUYUHHB TOSBY
MPHHITUIIOBO HOBOI (pOpMU TOCIOapIOBaHHS — ENEeKTPOHHOTrO 0i3Hecy. CydacHH €NEeKTPOHHUH TPOCTip
3HAYHO PO3IIMPUB MOXKIMBOCTI OpTaHi3allii I0J0 peaji3allii Ta IpOCyBaHHS TOBapiB Ta IMOCIYT, IO
3yMOBHWJIO 3HAYHY aKTHBI3allil0 JISUNTEHOCTI YYACHUKIB €JIEKTPOHHOTO PHHKY. [losiBa pi3HOIIIAHOBUX TpaH-
3aKIiil y BIpTyaJIbHOMY CEpPEJIOBHINI 3YMOBIIOE HEOOXIJHICTh BUPILICHHS MPOOJIEMH YiTKOTO PO3MEKY-
BaHHS Ta BHOKPEMJICHHS OCHOBHHX CKJIQJOBUX EJICKTPOHHOr0 Oi3HECY 3 METOK pO3pOoO0JieHHS Ta
3aCTOCYBaHHS CyYaCHMX IIIXOMIB 10 YIIPABIIHHSA HUMH.

AHaJi3 0CTaHHIX JoCHiTKeHb | myOsikamiii

HocmimxenHs npobneM (QYHKIIOHYBaHHS €IEKTPOHHOro Oi3HeCy Ta eJIeKTPOHHOI KoMepiii
PO3IIIAAI0Th YMMAJIo Tpallb TAKUX CBITOBUX HaykoBIiB: Jl. bpokcica, K. Bepbaxa, M. [lxoynca, JI. XKoyi,
I1. KcaBbepa, X. Jlianra, I. Masepc6o, B. Ilexomcrkoro, JI. Yrcinanti [1-9].

VY Toif camuii 4Yac BHUPINICHHIO MPOOJEM 3aCTOCYBaHHS CYyYacHHUX YIPABIIHCHKHX TEXHOJOTIH
3aJIeKHO Bl OCOONHMBOCTEH CKIQJOBHX ENEKTPOHHOro Oi3Hecy MpHIIEHO HENOCTaTHhO YBar, IO
MiATBEPIKYE aKTYaIbHICTh JOCIIKEHD Y IbOMY HAIIPSMKY.

ITocTranoBka mijen

Mertoro A0CTIKEHHS 0c00auBOCTEH (HYHKIIOHYBaHHS €ICKTPOHHOrO Oi3HECY:

— BHOKPEMJICHHSI OCHOBHHUX CKJIQJIOBUX €JICKTPOHHOr0 Oi3HECY;

— orisan ocobnMBocTel (QYHKI[IOHYBaHHS YYaCHUKIB €JIEKTPOHHOIO PUHKY Y MEXKax BHSBICHHX
CKJIQJIOBUX.

BukJiaJ 0CHOBHOT0 MaTepiajy

BcecBiTHs Mepexa [HTepHeT Bifirpae BaXKIHMBY poOJNib sSK KOMYHIKallilHME 3aci® 3a B3aemomii
Cy0’ €KTIB €ICKTPOHHOrO pUHKY. BiiacHe mosiBa [HTepHETY 3MiHMJIA CIIOCOOM BEIEHHS TOCIIOAAPIOBAHHS 1
CTajla MPUYMHOK BUHUKHEHHS EJICKTPOHHOIO Oi3Hecy, SKWH HaOyB MOIMYJSPHOCTI cepen cy0’ €KTIB roc-
MOJAPIOBAaHHS 3aBJSKH 30UTBIICHHIO MOXJIMBOCTEH MOOYN0BH €EKTHBHHX B3a€EMOBITHOCHH MIX Yydac-
HUKaMH €JIEKTPOHHOI'0 PUHKY uepe3 3HW)KEHHsI BUTpAT Ha OIEpalliiiHy JisUTbHICT, IMIBHJIKE MacITady-
BaHHS apXiTEKTypH MPOAaXKIB Ta GaKTHUHO OE3MEKHOT0 reorpadiqHoro po3MIMPEeHHs pUHKIB 30yTy.

Bynp-siki THnHM B3aemopii MK cyO €KTaMH EIEKTPOHHOTO PUHKY 3 BHKOPHUCTAHHSM CyYacHUX
iHpOpMAIITHUX TeXHONOTiH (QOPMYIOTH TMOHATTA “eneKTpoHHHH Oi3Hec”. OCHOBHOIO METOI TaKoi
B3a€EMOJIIi € OTpUMaHHS NPUOYTKY 3a JOIMOMOIOK) MEPEKEBHUX MOKIHUBOCTEH IU(POBUX TEXHOIOTIH.
Enexrponnuii 0i3HeC (yHKI[IOHYE 3 METOIO MiJBHUIINCHHS SPEKTHBHOCTI peaJlbHOr0 Oi3HECy 3a paxXyHOK
BIIPOBKEHHS B OINEpaliiiHy MisUTbHICTh Cy0’ €KTIB rocroAaploBaHHs TakuX iH(opMamiiHUX TEXHOJOTIH,
K1 320€3MeYyI0Th OHJIAHH-B3a€MOJIII0 MK YHACHUKAMH €JICKTPOHHOTO PUHKY.

EnexrponHuii Oi3HEC MOIIBHO PO3IJISAATH SIK IMiIMPHEMHHUIIBKY MiSUTbHICTH, IO BHUKOPHUCTOBYE
cydacHi iH(pOpMalifHO-KOMYHIKAIiifHI TEeXHONOril Ay OoTpuMaHHS NpUOYTKYy. ba3oBoio ckianoBoro
CIICKTPOHHOr0 Oi3HECY € eIeKTpOHHAa Komepiliss. OTOTOXHEHHS IIOHATh ““eleKTpOHHHUE Oi3Hec” Ta
“eneKTpoHHa KoOMepiis® € 10 TEeBHOI MipW HEKOPEKTHHM, OCKUTbKH €JIEKTPOHHA KOMEpIsS € IIUIIe
CKJIAJIOBOIO EJICKTPOHHOTO 0i3Hecy, B OCHOBY SIKOT TOKJIQJICHO YrOJH, IOB’ s3aHi 3 KYMiBICIO—TIPOIaKeM
TOBapiB 1 TOCHYr y Mepexi I[HTepHET 3a J0IMOMOrow CydacHMX IH(OpMaIliifHO-KOMYyHIKAI[IHHIX
TEXHOJIOT'1H.

17



VY noHATTI “ eleKTpOHHMIA Oi3HeC” MOIIIBPHO BUIUIMTH TaKi CKJI0BI:

— enekTpoHHa KoMmepitis (Oe3mocepenniii mpomaxk ToBapis, MOCyT, iHhopMariii uepe3 InTepHer );

—  eneKTpoHHi (hiHaHCOBI mociyr (OAHKIHT, TPEHIUHT, TIOCIYTH CTPaXyBaHHS TOIIO);

—  CNEKTPOHHMI MapKeTHHT (3aJy4eHHs CIIOKMBAYIB 10 KYITBIi TOBApiB i MOCIYT 3a JOMOMOIO0
[HTepHET -TEeXHOJIOT1H, MPOCYBaHHS MPOAYKTY Y Mepexi [HTepHer);

— CTBOpEHHs Ta (DYHKI[IOHYBaHHS BipTyaJbHHX MiANPUEMCTB (COpMOBAHHX Ha OCHOBI CIIiBIIpaIli
reorpaiyHO PO3AUIEHUX TPAIiBHUKIB, 110 BHKOPUCTOBYIOTh iH()OpMAamiiHO-KOMYHIKAIiHHI TEXHOJIOTI]
JUTSt 3A1HCHEHHS OIepaIliifHol qisSTEHOCTI).

VY cyuacHHX yMOBax TOCIOJIQPIOBAHHS €JIEKTPOHHA KOMEPIIis BUCTYNA€E JONATKOBOIO, a THKONH i
HEB1/I' EMHOIO JIAHKOIO BesieHHs Oi3Hecy. Bee wacrime cyyacHi KOMIaHii BUXOASATh Ha €JIEeKTPOHHUN PUHOK
3 METOIO TIPOJIaKy TOBapiB Ta Mociyr. HezanepeuHnMu rnepeBaraMy Takoro BUJY AisUTBHOCTI € BiICYTHICTh
HEOOXIMTHOCTI OYAIBHHUIITBA MarasuHiB IS MPOJaXy, IO 3HAYHO 3MEHIINYyE MOTpedy Yy KalliTauo-
BKJIQJICHHSX JIJIs 3alI0YaTKyBaHHS Oi3HECY 3a BiIOBIIHOTO 3MEHIICHHS YMCEIBLHOCTI IIEPCOHAIY; JOCTYII
10 (GakTHYHO OE3MEKHOr0 aCOPTUMEHTY TOBapiB Ta TMOCIYT; MOXJIHMBICT OXOIUICHHsI reorpadiuHo
HEOOMEXKEHOT TepHuTOopil; 3HWKEHHS COOIBAPTOCTI 1 MOXKIUBICTE POPMYBATH JOSITBHIIIY [IHOBY MOJITUKY;
MOKJIMBICTD 3[IMCHEHHS TpaH3aKIii 1101000B0. IIpoTe ICHYIOTh HEMOMIKM CIEKTPOHHOI KOMEpIIii, 110
MOJISITAIOTh Y BIICYTHOCTI MOYJIMBOCTI TIEPECBITUEHHS Y SIKOCTI TOBapy y MOMEHT 3JIIiCHEHHS TpaH3aKIIii 3
KYIIBJIi TOBApy YM MOCIYTH; HEOOXIHOCTI OUiKyBaHHs JOCTABKH MPUAOAHOI MOKYNKK (Bif KITBKOX TOIMH
JI0 KUTBKOX MICAIIIB); TPOMI3KOCTI Ta CKIaJHOCTI MEXaHi3My ITOBEPHEHHS ToBapy abo HOro rapaHTiiHOTO
o0ciyroByBaHHs (HEOOXiIHICTh TPAHCHOPTYBAHHS 10 BIAMOBIAHOTO reorpadivHo BiIAaleHOro MyHKTY);
HU3bKOI WMOBIPHOCTI OTpHUMaHHS KBasli()ikOBaHOI JOMOMOTH MO0 BHOOpY TOBapy IOPIBHAHO 3
KOHCYJIBTAIIIEI0 Y MarasuHi miji 4ac 6e31mocepeIHbOro MpoIaxy.

KitrouoBrMH 3arajbHOBIIOMUME MOJIEIISIMH €IEKTPOHHOI KOMEpIIii €:

— B2B (business-to-business — “6isnec it 6i3Hecy’) — MIDKKOPIIOpATHBHA B3aEMOMIS MK
Cy0’ €EKTaMHU TOCTIOIAPIOBAHHS-IOPUIUYHUME 0COOaMH;

— B2C (business-to-consumer — “6i3Hec It CrokuBadya”) — B3a€MOiS MK Cy0 €KTaMH TOCIIO-
JapIOBaHHS-IOPHIMYHIMH 0CO0aMH Ta KIHIIEBHMH CIIO)KHBAYaMH 3 IPHBOJLY MTPOJIAXKY TOBAPIB Ta TIOCIYT;

— C2C (consumer-to-consumer — “crokKMBay-CIIOXKHKBA4Y") — OCOOMMBHEM BHA B3aEMOIl MK
KIHIICBUMHU CIIO)KWBa4aMH 3 TIPUBOAY OHJIAHH-KYIIBII MPOAaXy TOBApiB Ta MOCIYT 37eOUIBIIOrO 4yepes
IHTepHET-MaliJaHYMKY Ta ayKI[IOHH;

— B2G (business-to-government — “6isHec mjIs Jep:kaBu”) — B3aEMOIIS CyO' €KTIB TOCIOAAPIO-
BaHHS Ta JCP)KaBHUX OpraHizalliii 3 MpUBOAY 3aKJIIOYSHHS YO MO0 KYIIIBIi IMPOIa)xy TOBapiB Ta MOCIYT
Ta BUKOHAHHS POOIT.

KoxHa 3 HaBemeHMX MOJeNeil BUMara€ OKpeMHUX OCOOJMBHX ITiXOIIB J0 MOOYIOBU CPEKTHBHHUX
MeXaHi3MiB B3a€MOJIil MIXK BiIMOBITHIUMHU yYaCHUKaMH EIEKTPOHHOTO PHHKY.

Po3BUTOK eleKTpOHHOro Oi3HECy y Iepepi3i Takoi CKIIaJO0BOI, K €JICKTPOHHI (iHAHCOBI MOCIYTH,
nojsirae 'y (popMyBaHHI B3a€MO3B’SI3KIB MK Cy0 €KTaMH €NEKTPOHHOTO (pIHAHCOBOTO PHUHKY. 30Kpema,
(YHKIIOHYBaHHS EIEKTPOHHOTO OaHKIHTY Tiependadac HaJlaHHS OaHKIBCBKHMH YCTaHOBAaMH IIUPOKOTO
CIIEKTpa MOCIyr KJIi€EHTaM uepe3 Mepexy IHTepHer. ENeKTpoHHMI TpeHAMHT Oa€ MOMKJIMBICTH HOro
Cy0’€KTaM OTpUMYBaTH JOCTYN JO TOPTiB Ha (HOHJOBIl, TOBapHil, BaNIOTHIH OipXax 3a JOMOMOrOI0
BUKOpUCTaHHsT Mepexi IHtepHer. Lls Mepexxa TakoK € OCHOBOIO B3a€MOJII MK CTPaXxOBHKOM Ta
CTpaxyBaJIbHUKOM IIiJl Yac yKIIaJaHHs OHJIAHH-CTPaxoBUX YTOI.

Enexrponnuii MapkeTHHT (hOPMYETHCS Ha OCHOBI TaKMX CKJIAJIOBHX. PO3POOJICHHS CaWTIB; OHJIAiH-
pekilamMa ToBapiB Ta mociayr (KOHTEKCTHa, OaHepHa, Bigeopekigama, pekiaMa y COIlialbHHUX Mepekax
TOIO); KOMIUTEKC 3axomiB 3 PR y Mepexi IutepHer (HammcaHHS Ta PO3MIIIEHHS HOBHH, CTaTei,
PO3IOBCIODKEHHS BIZIOMOCTEH MPO TOBApH Ta MOCIYTH, TPOCYBAaHHS OPEH/IIB TOIIO).

[IporpecuBHOIO CKIIAJIOBOIO €IEKTPOHHOTO Oi3HECY € CTBOPEHHsI Ta (YHKIIOHYBaHHS BIpTyaJ bHHX
MiAPHEMCTB, 0 (HOPMYIOThCS Ha OCHOBI MEPEXEBOI IHTErpallii nepcoHary y reorpagiuHo po3pisHEHHX
paiioHax. 3a3HaueHi TPyNH MpPaIiBHUKIB, 00 €HaHI y BIipTyalibHI MiANPHEMCTBA, MOXYTh JHHAMIYHO
nepeOyIoBYBaTH CTPYKTYPY MPOIECiB B3a€MOI1, alaNTyBaTUCh 0 BUMOT Cy4acHOTO PUHKY, CTBOPIOIOYH
ICTOTHY KOHKYPEHIIII0 TpaaulliiiHOMy Oi3Hecy.
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BucHoeku

Po3noaina Takoro KOMIJIEKCHOT'0 HANIPSMY JisSUTbHOCTI Cyd4acHUX KOMITaHii, sIK eeKTpPOHHUH Oi3Hec,
Ha OKpeMi CKJIaJIOBI JaCTh 3MOT'Y MAaKCHMaJIbHO e()eKTUBHO MPUKHMATH YIIPABIIHCHKI PillieHHs, OPMYBaTH
CTpaTeriudi mpiopuTEeTH Ta MiJBUIILYBATH MPHOYTKOBICTh OKPEMHUX EIIEMEHTIB, KOXKEH 3 SIKMX MoTpedye
0COOJIMBOrO MiAXOAYy A0 yHpaBliHHSA. BapTo 3a3HauuTH, 10 HE ICHYE YHIBEpCAIBHOTO aNTOPUTMY i
o0 e)eKTUBHOTO OCBOEHHS CKJIAZIOBHX €IEKTPOHHOro Oi3Hecy, a YHpaBIiHCHKI pillleHHs y 1ik cdepi
MOBHHHI TPUAMATUCS Ha OCHOBI 3iCTaBJICHHS MOXJIMBHX QJIbTCPHATUB 3 BIJIOBIIHUMH PU3HKaAMH.
Ham3BuuaiiHO BaXITMBHM € KPUTHYHE NIEPEOCMUCIICHHS MPAIliBHUKAMH Cy4aCHUX KOMIIaHid HeoOXiTHOCTI
BHUXO/My Ha EIEKTPOHHHHM pPWHOK, IO JIOKOPIHHO 3MIiHUTH (opMaT iXHBOI POOOTH, 3yMOBIICHHH
BHUKOPHUCTaHHSIM MEPEXKEBOT B3aEMO/Ii.

IlepcneKTHBH MOAATBLIIUX J0CTITKEHD

Uitke BHUOKpEMIICHHS OCHOBHHMX CKJIaJIOBUX €JEKTPOHHOro Oi3Hecy (opmye MiATpyHTS JUIst
MOrIMOICHUX TOCIIPKEHb MPOIIECIB B3aEMO/II YYaCHUKIB €ICKTPOHHOIO PUHKY 3 METOIO IIJABMILECHHS 1X
e(EKTUBHOCTI Ta MOIIYKY HOBMX MOXJIMBOCTEH Ui 3aJ0BOJICHHS CYCHUIbHHX MOTpeO Ta JOCSATHEHHS
MPHOYTKOBOCTI 3 BUKOPHCTAHHIM CYYacHUX iHPOPMAIifHO-KOMYHIKAI[IHHAX TEXHOJIOTIH.
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