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The actuality of the subject. Today Ukraine is aimed at the
innovative way of economic development. Moreover, special attention is
paid to improving innovation in science and technology, material
production and management. Innovation is nothing more than the action
on the implementation of science and engineering in technology and
management, including the social sphere, i.e. organizations engaged in the
provision of public services.

Innovations are typical for different spheres of human activity.
Innovative processes have specific features, although they follow general
laws of economic development. It concerns tourism as well, which is a part
of the socio-economic society system, and not by accident tourism industry
is included in production activities in some counttries, as the creation of any
economic product and the accompanying transformation of resources
related to the use of human labor, is a production.

Production can be divided into material, information and tourist
services depending on the type of product. Workers in tourism deal with
the variety of forms and methods of recreation, journeys, leisure. The
development of tourist industry is only possible through the introduction of
new ideas, improving the production of goods and services, expanding
their range.

The analysis of the land research and publications. The analysis
of recent publications indicates that the issue of innovation research is
widely covered in the publications of both native and foreign researchers:
A. Anchishkin, V. Heytsya, S.Ilyenkova, S.lIllyashenko, G. Lesser,
I. Pavlenko, B. Tvisa, L. Fedulova, C. Freeman, R. Foster, R. Waterman,
Schumpeter and many others. As for the nature, types, milestones and
features of innovations in tourism, they were investigated by such scholars
as Alexander Borisov, N.A Vlasov, G.Zaharchyn, G.Mykhaylichenko,
V. Novikov, Mikhail Romanov, L. Tkachuk, G. Shirokov and others.
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However, despite the large number of scientific publications, there is no
single approach to determining the characteristics of innovation in tourism
nowadays.

The aim of the article. The goal of this article is to determine the
characteristics of innovations in tourism and determine the main factors
influencing the innovation activities of tourism companies.

The presentation of the basic material. Innovations and
innovation activity are the area of scientific and technological progress and
they are the process associated with the implementation of the results of
research and development into practice. Innovation is very significant; it
does not only cover the practical application of scientific and technological
developments and inventions, but also includes changes in products,
processes, marketing and organization.

Innovation serves as an explicit factor of changes as a result of
activities embodied in new or improved products, processes, new services
and new approaches to social needs.

The term «innovation» in its modern sense, was first used by
Schumpeter, who emphasized that innovation is a significant change of the
function of the product consisting of a new combination and
commercialization of new compounds based on the use of new materials
and components, introduction of new processes, opening new markets,
introduction of new organizational forms [1-4].

Moreover, innovation is a new product, a new phenomenon or effect
on the market or the company, which aims to attract consumers to meet
their needs and also bring income to the entrepreneurs.

The factors that determine the innovative development are:

— market conditions and competition in both native and foreign
markets;

— the development of science and technology;

— legislative and regulatory framework;

— political and economic stability;

— stufting cover;

— resources cover [4].

According to Innovation Activity Law of Ukraine, «innovation is
again generated (used) and (or) improved competitive technologies,
products or services as well as organizational and technical solutions of
industrial, administrative, commercial or other character, which significantly
improve the structure and quality of production and (or) social sphere» [5].

All innovations in engineering, technology, economics, management
and social sector are interconnected with each other, and to implement
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innovation in any of these areas is almost always necessary to make
appropriate changes in the others. This is because the vast majority of
innovations are based on simultaneous deliberate combination and use of
various types of knowledge for the sake of new branches of its
economic use.

Innovation in tourism should be seen as systemic measures which
have quality innovation that lead to positive changes, providing stable
operation and development of the industry in the country. Thus, the idea of
the creation and implementation of tourism projects that do not generate
significant profits first, can give impetus to the development of tourism
and thus actively contribute to the creation of new jobs and income growth
of population.

Tourist business in many cases comes as the initiator and
experimenter in the development and implementation of advanced
technologies, constantly changing forms and methods of offers and
services; it develops and offers new opportunities [3].

The study of trends and patterns of integrated innovation
development, planning positive results and management is a complex
methodological problem in the field of tourism, primarily connected with
the classification of innovations.

To determine the essence of innovation in tourism, the following
classification features are marked:

— idea source;

— the view of innovation: the infrastructure of tourism, tourism product,
ways and means of distribution of tourism products and services,
management, factors of production;

— the degree of novelty;

— latitude of actions, magnitude;

— investment filling [6-8].

Modern tourism sector is progressing rapidly. It promotes active
development of economic growth in many countries. However, the
development of the tourism industry of individual states is significantly
affected by the global trends in tourism. Today, tourism has become an
independent branch. It accounts for nearly 6% of the world gross national
product and 5% of all tax revenues and 7% of the world investment [15].

The development of the tourism industry contributes to revenue, job
creation, infrastructure development, and construction of new tourist
facilities, protection strengthening and reconstruction of existing historical
and cultural monuments, nature protection. In many countries, tourism has
become an important source of revenues and is one of the most promising
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sectors of the national economy. The development of the tourism industry
and enhancing its impact on the economic situation of the country is one of
the priorities of the global economy.

Now tourism entered the daily lives of almost a third of the world
population. Moreover, at the beginning of XXI century tourism, in terms of
income, rightly ranked third among the leading sectors of the global
economy. In many countries, tourism is one of the priority sectors, whose
contribution to the gross national income is 20-45% and the revenue from
foreign tourism is the main source of foreign currency. Travel industry
encourages the development of other industries, such as construction,
communications, food industry, agriculture, trade, etc.

Travel industry attracts entrepreneurs because of many reasons:

— small initial investment;

— growing demand for tourist services;

— high level of profitability;

— minimum term payback.

Over the past half-century global profits from the tourism industry
have grown 300 times. According to the World Tourism Otrganization, the
amount of income from tourism will have exceeded § 2 billion by 2020.

Europe holds a leading position in the tourism market and is the
most visited region of the wortld, taking 51% of total international travel
and more than 2 times exceeding the figures of the closest competitors.
Analysis of the tourism industry around the world shows that among the 10
countries that have the highest volume of international tourism and receive
the most revenue from it, six are in Europe (Spain, France, Italy, Germany,
Britain and Turkey) [11]. Moreover, over the past twenty years, the leaders
which attract tourists to the countries are France, which took about 85
million of foreign tourists and the United States and Italy, which together
received more than 160 million tourists.

Innovation in tourism should be seen as systemic measures to quality
novelty and lead to improvements which ensure stable operation and
development of the industry in the country. The basic principles of
innovation in tourism include:

1. The science principle, which means to use scientific knowledge and
methods to implement innovations to meet the needs of tourists.

2. The consistency principle. The developed strategy of innovative
development of tourism in the country should take into account the factors
and conditions necessary to meet the needs of people in the rest; resource
opportunities in the region (economic, financial, human and others); social
impact on society; environmental factors.
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3. The principle of correspondence of innovation to the needs of
tourists. Only those innovations are offered that are really needed by
customers, not the ones that the travel organization can make and
implement.

4. The principle of positive results that means prevention of foolish,
irresponsible creation and implementation of innovation that can be
dangerous firstly for tourists; second, for a particular enterprise; thirdly, for
the biosphere and society in general.

5. The principle of investment process immanence. To conduct the
necessary research, development and innovation materialization investment
resources are used, the effectiveness of which is determined by the degree
of importance and the magnitude of innovations.

6. Innovation and its results correspondence to the level of social
development.

7. The principle of connectivity. The process of innovations ends with
the appearance of a market product that must at some stage of their life
cycle trigger a need (to encourage the idea) to create the next innovation
and provide financial support for this process.

8. The principle of security. Any innovation must ensure no harm to
humans and the surrounding environment. [9].

All activities within the innovation process belong to innovation in
tourism, including marketing research and search for new customers,
information assurance of possible competitive environment and consumer
properties of goods of competing firms, search for innovative ideas and
solutions, as well as partners for implementation and funding of the
innovation project[10].

Innovative activity in the tourism industry plays a very important
role and therefore closely affects the profit of the tourism industry. The
intensity of innovate introductions influences the future of the company
largely. In the era of new technologies and scientific and technological
development, accelerated innovation in the tourism industry undoubtedly
will have an impact on business profits in tourism industry.

The main areas of innovation in tourism are:

— production of new types of a tourism product;

— the use of new technology in the production of traditional services;

— the use of new toutrism resources;

— changes in production and consumption of traditional tourism
product;

— new marketing tourism;

— new management of tourism services;

— search and use of new markets for tourist services.
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Innovation in tourism should:

— have novelty;

— meet market demand;

— profitable producers.

Due to the fact that the creation and innovation introduction require
combined efforts of the various economic and social sectors, the innovative
way of development is impossible without the state support. It uses three
schemes, which are currently used in the development of tourism.

1. Direct government participation in the implementation of specific
programs and allocations of regional and local authorities; the creation of
large national centers, which are publicly financed and provide the
knowledge for a wide range of potential users free of charge.

2. Subsidies and grants for scientific research in tourism and related
industries.

3. Providing private companies and individuals with favorable
conditions for scientific and technological development and the
development of investment opportunities. Private businesses that invest in
research and acquisition of necessary hardware and the development of
tourist infrastructure of the region are provided with various tax incentives,
government loans and guarantees and financing through state participation
in equity.

To improve the efficiency of public investment in innovation
activities in the tourism sector several conditions should be followed:

— desired support of enterprises of the joint technological chain;

— public investment should stimulate the related commercial flow of
funds;

— public investment should be based on repayment through monitoring
investment results;

Innovation in the tourism industry relies on the foundation of
knowledge. To start implementation of new ideas and new areas of tourism
is only possible after knowing and studying the forms and methods of both
the past and the present. Deep understanding of areas of activity allows
predicting events development and outrunning the rivals.

Economic situation in the country, social status of the population,
national legislation and intergovernmental and international agreements
affect innovation in tourism. Therefore, the motives and causes of
innovation in tourism activities in each country are different. However, any
country has several characteristic features:

— the growing needs of the population to become acquainted with life in
other countries and obtaining new knowledge;
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— saturation of many classical and traditional travel destinations;

—increased competition, the growth of offers of standardized global
products;

— the need to restrain travelling citizens in areas similar to their country
(nature, culture, climate);

— harmonious combination of attractive leisutre travel conditions (natural
and cultural features of leisure opportunities, purchasing specific goods and
special tourist services) to meet the needs of the most demanding tourists;

— technological revolution and the expansion of services in the
economy;

— the shift from supply to demand economics.

Currently, the tourism sector is developing innovation activities in
three areas.

1. The introduction of organizational innovations related to the
development of enterprise and travel business in the system and
management structure, including reorganization, amalgamation, competing
entities mergence based on the latest technology and advanced technology,
personnel policy, sound economic and financial activities.

2. Marketing innovations that allow covering the needs of target
customers or attracting not covered at the time clients.

3. Periodic innovation (product innovations), aimed at changing
consumer properties of a tourist product, its positioning and provide a
competitive advantage [12-14].

Output. Innovation activities in tourism are aimed at creating new
or modifying existing products, to improve transport, accommodation and
other services, development of new markets, the introduction of advanced
information and telecommunication technologies and modern forms of
organization and management activities.

Literature.

1. Skudlarski J. The theoretical aspects of innovaton / J. Skudlarski,
S.0. Zaika, O.V. Gridin // Axryaapni npoGiemn IHHOBamiMHO! eKOHOMIKH. —
2016. — Bunyck 1. — C. 17-25.

2. Zaika S.0. The evolution of innovation theories / S8.0. Zaika,
O.V. Gridin // Joutnal of International Business Studies. — No 9 (2), (December).
— Volume 47. — «Palgrave Macmillan Ltd.», 2016. — P. 1652-1657.

3. bopucosa O.B. EdexruBHiCTh IHHOBAIIHHOI TOAITHKH IHAIIPHEMCTB ¥
cepi 1ypmsmy / O.B. BopucoBa // Bicamk Oaecbkoro HamioHaABHOIO
yuiBepcurery. Exonomixa. - 2013. - T. 18, Bum. 2. - c. 18-26.

4. Baixa C.O. @axropn (OpMyBaHHA IHHOBALINMHOIO  IOTEHINAAY
mianpuemcts / C.O. 3aika // Bicamk OaecpKOro HaiOHAABHOIO yHIBEPCHTETY.
Cepis: Exoromika. — Tom 20. — Brmycxk 6. — 2015. — C. 94-97.

19



5. 3axon Vkpaian «[Ipo imHOBamifiny aifapaicTe» Ne 40-1V, (i3 3mimamm)
BiA 4 awmmaa 2002 poky [Eaexrpommmii  pecypc]. — Pexumm Aoctymy
http:/ /zakon4.rada.gov.ua/laws/show/40-15.

6. 3apiuaa O. Crpareria 1 TAaHYBAaHHA I[HHOBAIIHHOI  AIAABHOCTI
mianpuemcts cpepu Typusmy / O. 3apiuna // I'aannpkuil eKOHOMIYHMI BiCHUK.
—2014. — Ne 3. — C. 68-76.

7. Kyxaiga T.C. Poap immosaunii 8 typmsmi / T.C. Kyxaina //
Okonomnka Kpsmva. — 2013. — Ne 2. — C. 61-65.

8. Muxarisigenxo I'.I. Innosaniiinuil posBuToK TypusMy: [Monorpadis] /
I'.I. Muxarisiuenxo. — K. : Kui. Hart. Topr.-exon. yu-t, 2012. — 608 c.

9. HoBuros B.C. unoBamu B ‘Typusme [yaebmoe mocobume] /
B.C. HoBuxkoB. — M. : Axapemus, 2007. — 208 c.

10. Osapmraacekmii O.B.  IaHOBanifiHO-iHBeCTHINIHA — ITPUBAOAMBICTD
mAIpreMcTB  cpepur  Typu3My /  O.B. Oapmiaacekuii, K.C. Oabnrasceka,
B.B. Trorrouankx // Exonomiuma crpareris i mepcmexruBm possButky cdepu
TopriBai Ta mocayr. — 2010. — Bu. 1. - C. 601-607.

11. Ormcexo M.Bb. MikHApOAHHH TypU3M: CBITOBI TEHACHIII Ta yKpaiHCHKI
peaail [Eaexrpommmnii  pecypc] / M.B. Oaucexo. — Pexum aoctyma:
http://sd.net.ua/2012/05/24/ turizm-ukraine-mir.html.

12. PomanoBa M.M. MuusoBanun B HHAYCTPHUH — TypH3Ma /
M.M. PomaroBa // Vauaosauun B Hayke: cO. cr. mo marep. XXIX mexAyHAp.
Hay<.-ipakT. KoH@. — Ne 1(26). — HoBocubupck: CubAK, 2014. — C. 124-126.

13. Cayx I.B. Aep:xaBHe pPEIyAIOBaHHA PO3BUTKY TypPH3MY: CYTHICTD
momstrs Ta npobaemu BusHauenus / LB. Cayx // Axryaasni npobaemm
exoromikm, — 2014. — Ne 4. — C. 59-66.

14. Crosixa C.O. IuvoBamii B Typusami fK UHHHHK CTHMYyAFOBAHHS
posBuTKy Maroro Ta cepeansoro Oismecy / C.O. Croiixa // bismec Indopm. —
2013. — Ne 12. — C. 197-201.

15. IITarroBasoa O.M. IHHOBAIIHUE pPO3BUTOK INAIIPHEMCTB cdepu
mocayr i typmsmy /  O.M. IlammoBasoa // Bicuux CxiaHOyKpaiHCBKOTO
HAITIOHAABHOTO VHiBepcutery imeHi Boaoammmpa Aass. — 2013. — Ne4(2). —
C. 241-246.

References.

1. Skudlarski J. (2016). 'The theoretical aspects of innovaton /
J. Skudlarski, S.O. Zaika, O.V. Gridin // Aktual'ni problemi innovacijnoi ekonomiki
[Actual problems of innovative economy]. Issue 1. — pp. 17-25 [in English].

2. Zaika S.0. (2016). The evolution of innovation theoties / S.0. Zaika,
O.V. Gridin // Joutnal of Internatonal Business Studies. — No 9 (2), (December).
— Volume 47. — «Palgrave Macmillan Ltd.», pp. 1652-1657 [in English].

3. Borisova O.V. (2013). Efektivnist' innovacijnoi politiki pidpriemstv u
sferi turizmu [Efficiency of innovation policy of enterprises in the field of tourism].
Visnik Odes'kogo nacional'nogo universitetu — Bulletin of Odessa National University, ser.:
Economy, Vol. 18, Issue 2, pp. 18-26 [in Ukrainian].

20



4. Zaika S.0. (2015). TFaktori formuvannja innovacijnogo potencialu
pidpriemstv [Factors of formation of innovative potential of enterprises|. [Zsuik
Odes'kogo  nacional'nogo  universitetn — Bulletin  of Odessa  National University, Ser:
Ekonomika, Vol. 20, Issue 6, pp. 94-97 [in Ukrainian].

5. Zakon Ukraini «Pro innovacijnu dijal'nist» Ne 40-1V, (iz zminami) vid 4
lipnja 2002 roku [Law of Ukraine «On Innovation Activity» No 40-IV, (as
amended) from July 4, 2002]. (2002, 04 lipnja). zakond.rada.gov.ua. Retrived from:
http:/ /zakon4.rada.gov.ua/laws/show/40-15 [in Ukrainian].

6. Zarichna O. (2014). Strategija i planuvannja innovacijnoi dijal'nosti
pidpriemstv sferi turizmu [Strategy and planning of innovative activity of
enterprises of toutrism sphere |. Galic'kij ekonomichnij visnik — Galician Economic
Herald, No 3, pp. 68-76 [in Ukrainian].

7. Kuklina T.S. (2013). Rol' innovacij v turizmi [The role of innovation in
tourism |.Eonomika Kryma — Economy of Crinea, No 2, pp. 61-65 [in Ukrainian].

8. Mihajlichenko G.I. (2012). Innovacijnij  rogvitok  turigmu  [Innovative
development of tourism]. Kiev: Kiiv. nac. torg.-ekon. un-t, p. 608 [in Ukrainian].

9. Novikov V.S. (2007). Innovacii v turizme [Innovations in tourism|. Moscow:
Akademija, p. 208 [in Ukrainian].

10. Ol'shans'kij O.V., Ol'shans'ka K.S., Tjutjunnik V.V. (2010).
Innovacijno-investicijna privablivist' pidptiemstv sferi turizmu [Innovative and
investment attractiveness of tourism enterprises|. Ekonomichna strategija i perspeketivi
roxvitku sferi torgivii ta posiug — Economic strategy and prospects for the development of trade
and services, Issue 1, pp. 601-607 [in Ukrainian].

11. Onis'ko M.B. Mizhnarodnij tutizm: svitovi tendencii ta ukrains'ki realii
[International tourism: world trends and Ukrainian realities]. (n.d.). sd.uetua.
Retrieved from: http://sd.net.ua/2012/05/24/ tutizm-ukraine-mir.html
[In Ukrainian].

12. Romanova M.M. (2014). Innovacii v industrii turizma [Innovations in
the tourism industry]. Innovacii v nanke: sb. st. po mater. XXIX meghdunar. nanch.-prakt.
konf.No 1(26) — Innovations in science: sat. Art. By mother XXIX International Scientific
practice. Conf., No 1 (26). Novosibirsk: SIbAK, pp. 124-126 [In Ukrainian].

13. Sauh IV. (2014). Detrzhavne reguljuvannja rozvitku turizmu: sutnist'
ponjattja ta problemi viznachennja [State regulation of tourism development: the
essence of the concept and problems of definition |. Akzual'ni problemi ekonomiki —
Actual problems of the economy, No 4, pp. 59-66 [in Ukrainian].

14. Stojka S.0. (2013). Innovacii v turizmi jak chinnik stimuljuvannja
rozvitku malogo ta seredn'ogo biznesu [Innovations in tourism as a factor in
stimulating the development of small and medium-sized businesses|. Bignes Inform —
Business Inform, No 12, pp. 197-201 [in Ukrainian].

15. Shapovalova O.M. (2013). Innovacijnij rozvitok pidpriemstv sferi
poslug i turizmu [Innovative development of enterprises in the sphere of services
and tourism|. [Zsnik Shidnonkrains'kogo nacional'nogo universitetu imeni 1 olodimira Dalja
— Bulletin of the Volodymyr Dabl East-Ukrainian National University, No 4(2),
pp. 241-246 [in Ukrainian].

21



Abstract.

Shudlarski Jacek, ZaikaS., Gridin O. Innovations Features in
Tourism.

Ukraine has chosen an innovative path of economic development. Innovations in the state
are aimed at different areas of human activity, including the tourism industry, which is a part of
the socio-economic system of society. Now developing tourist industry is only possible through the
introduction of new ideas, improving the production of goods and services, expanding their range.

The article deals with investigating the features of innovation in tourism and the main
Jactors influencing the innovation activities of tourism companies.

It was found that now the state innovation in tourism is aimed at creating new or
modifying existing products, to improve transport, accommodation and other services, development
of new markets, the introduction of advanced information and telecommunication technologies and
modern forms of organization and management activities.

Key words: Tourism, tourist business, tourist sphere, innovation, innovation activities.

Amnoraris.

Ilyasapcki Anex, 3aixa C.O., Ipiaiar O.B. OcobauBocri iHHOBAIH B
TypH3MIL.

Vipaina obpanra innosayitinut winax possumxy exoromixy. Innosayii 6 depowasi
cnpamosarti Ha pisni cepu a100cKol diansrocmi, 30KpeMa i mypucmudnul Gisrec, AKul ¢
YACIUHON COYIANBHO-CKOHOMEMIHOL cUCneMu CYeninbcmea. Adwce numi possumox mypucmiuriozo
Gistecy MONCAUSUI MAGKY Ha OCHOSE 6HPOSAOINCeNIA HOBUX 10ell, B00CKOHAEHNA TpoYecis
BUPOOHUYMBA 706aPI6 § N0CAYe, POSUUPENIA IX ACOPIIUMENIL).

B cmammi docaioswerto ocobnusocmi snposadawerna inrosayiti 6 mypusmi ma susnayero
0CHO61I PaKmopu 6RAUSY ta iHosayitliity 0ianbHIcH NIONDUEMEINE MmypPUcHIuYHOi chepu.

Bemanosaeno, wpo nuni 6 depowasi innosayiina dianviicnms 6 cgepi  mypusmy
CHpAMOSAlA  HA  CIME0PErHA  H06020 abo AMIHY ICHYIOH020 MPOOYKILY, HA 600CKOHANEHIA
TPAHCHOPIINUX, 20MENBHUX § IHIUX T0CAY2, OCBOCHIHA HOBUX PUNHKLES, 6HDOBAOINCEIHNA 1EPeIOSUX
IHGOpMayitinux  ma  MeAeKOMYHIKAYInUX  mexionozil i cydaciux Gopm  opeanizayilino-
ynpasainceKol dianbiocmi.

KarouoBi cAoBa: mypusim, mypucmudnuil Gisrec, mypucmuna cpepa, inrnosayii,
IHHOBaYLlIHA OLANBHICIID.

AnBoTanusa.

Ilyssapckm Anex, 3auxa C.A., Tpuana A.B. OcobesHOCTH
HHHOBALHI B TypH3Me.

Yipauna svibpana unnosayuonswii nyme passumus sxonomuxu. Munosayun 6 cmpare
Hampasaensl  ta - paiiudrvie  ceper  UeA06€UECKON  OeAMEABHOIY, 6  JMOM  HUeAe U
mypucueckuli Ousrec, A6AANMUIC HaACHIBIO COYUANBHO-IKOHOMUUECKON CUCIIeMbL 00mecisa.
Cetiuac passuniue 1ypuciuyeckozo GUHeca 603MONCHO 71016K0 1a 0CHOBe 61e0peria HosbLX Hdel,
COBEPULENCINBOBAIUA NPOYECCO8 NPOUIBO0CINEA 1106aPOE U YEAY2, PACHUDENIUA UX ACCopmIUMENIIa.

B cmameve ucenedosarst ocoberocmu snedpenua unrosayuti 6 mypusme u onpedeser:
OCHOBHBIE  (haKmopbL  GAUSHUA  HA  UHHOSAYUOHHYIO — OCamensocms — npeonpusmui
mypucmuteckors cgepet.
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Yemarwenerno, wmo 6 nacmosmpee spema 6 cmpare unHosayuoHHaR desNeNbHOD 6
cpepe mypusma ranpaeaena Ha cosodarie Ho8020 UAU USMEHEHIUE CYIYecIBY0mez0 NPoOyKma, Ha
COBEPULEHCINBO6AtIUE IHPAHCHOPIINBIX, 2OCIUNIYUHGIX U OPY2UX YiAYe, 0C60€HHE HOBLLX DbLIKOS,
6Hedperite nepedossIX UHPOPMAYUOHHBIX U MENCKOMMYHUKAYUOHHBIX 126XHON02UM, d 11aKce
cospeMersIx PopM opeant3ayuoo-ynpasaenyeckot 0eamensHoc.

KaroueBbre cAoBa: mypusM, mypucrmuveckutl Ousiec, nypucmuteckan  cpepa,
UHHOBAY UL, UHHOBAYHUOHIHAS DeANICABHOIS.

YAK 657.1

TIOPIBHSABHA IH®OPMAIIIA
B CICTEMI MC®3 TA IT1(C)BO

MAPEHHUY T.I'., A.E.H., [IPO®ECOP,
XAPKIBCbKHH HAITIOHAABHHI TEXHIYHHH YHIBEPCHTET
CIAbCBKOI'O TOCITOAAPCTBA IMEHI ITETPA BACHAEHKA

IlTocranoBka mnpobGaemu y 3araspHOMy BHIAAAlL. Pirancosa
3BITHICTP M4€ IIOBHO, IIPABAHMBO Ta HEYIIEPEAKCHO BIAOOpaxKyBaTH
pinarcoBHil cTaH, (DIHAHCOBI PE3YABTATH AIAABHOCTI T4 IIOTOKH TPOIIIOBUX
KOILITIB IHAIpreMCTBA. HeoOXIAHOIO YMOBOIO IIPaBAMBOIO BIAOOpaKEHHA
AIIABHOCTI INAIIPHEMCTBA € IIOAaHHA iHdopMmamii y coociO, Axkuit
3abe3redye AKICHI XapakTepHUCTHKH (DIHAHCOBOI 3BITHOCTI, cepeA AKHX
TOAOBHE MiCIle HAaAeKHUTh 3icraBHOCTI. 3icTaBHICT IHQOpMamil Aae
MOKAWBICTH OLIHUTH AMHAMIKY PO3BHTKY IIAIIPHEMCTBA T2 HOTO ITO3HUIIIFO
HA PUHKY AAA IPUAHATTA BHBAKCHHX EKOHOMIYHUX pilieHb. Baxauso,
1100 (hiHAHCOBI 3BITH BIAOOPaKaAU BIALIOBIAHY IH(OPMALIIIO 32 IIOIIEPEAH]
mepioan. Ilpore mopiBHAABHIN iH(OpMAari HIpHAiAeHO OaraTto yBarm B
cucremi MC®3, a ykpalHCBKI CTAHAAPTH MaiKe HE BUKOPHUCTOBYIOTD ITHOTO
HOHATTA. TOMy aKIyaAbHOCTI HaOyBa€ IIMTAHHA 3HAYCHHA Ta MICIA
HOpIBHAABHOI  iH(opManii y pIHAHCOBIH 3BITHOCTI 3apyODKHHX Ta
BITYM3HAHIX IATIPHEMCTB.

Amnaaiz ocramHiX AOCAiAKeHB i myOaikamiii. [IpoGaemu poai B
miAicHIE cucremi exoHOMIUHO! iH@oOpManil, dopmyBaraa ¢iHAHCOBOL
3BITHOCTI, ITPOIIEAYP il CKAaAAHHA, AKICHUX KPHUTEpIiB 3BITHUX ITOKa3HHUKIB
AOCHTDB IIOBHO BHCBITACHI y IIpalifix OaraTbOX BITYM3HAHHUX 1 3apyODKHHX
BUEHHUX. BapTo BIAMITHTH AOCAIAKEHHSA, IIPOBEACHI TAKUMH HAYKOBIIAMH,
ak T'oros C.®. [1, c. 23-36], Haszaposa L.f. [2], Kyuepenxo T.€. [3],
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