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In the article the resulted factors which influence on the level of quality of a 

transport service due to implementation of requirements in relation to a rev-up motion 
of transport vehicles, rotined role of development of criteria of quality of transport 
services on the stage of  their origin. It is rotined that marketings researches allow to 
define perspective and current demand on transportations of loads, additional services 
of transport organizations. 

Keywords: quality of a transport favour, marketing system, rating of advantages, 
logistic complexes, export marketing, are automated. 
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