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Abstract. The article touches upon the problem of media communication
dynamics, synchronized with its language nature, functions and genre
system. The author's argumentation is based on the analysis of the show
genre that realize the functional potential of literary language in
entertainment and cognition. Its communication invariant — the cooking
show genre — has been interpreted using the methods of media linguistic
episteme and research paradigm.

From the point of view of functional stylistics, the architectonics and
creolization means of the cooking show in its various invariants were
analyzed. It is also argumented that cooking show genre relies on an
effective combination of informative, cognitive and entertaining functions of
the literary language in the Slavic mass media space. In turn, the objectivity
of communication determines their reorientation in the dominance of the
language resource, which is relevant for the architectonics of this so actual
nowadays media genre.

Stylistic nature of the recipe as a communication center of the genre
allowed to define its monological and dialogical / polylogical forms. Also,
TV and online formats of the cooking show genre in Slavic — Ukrainian,
Bulgarian, Polish — media space were mentioned and investigated with an
accent that their main cognitive context is connected with the development
of not theoretical, but practical skills and abilities related to the cooking
process. Special attention is paid to the image formation of all the
participants (jury, hosts, guests, competitors, and others) and the analyzed
cooking projects in general. The perspective of media genre theory in its
connection with different traditional and new research areas are outlined in
the article. The authors determine the trends of cooking show's further
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professional research in a functional and stylistic, psycho-, socio-, media
linguistic, and linguoculturology perspective.
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JKAHP KYJIIHAPHE IIIOY'Y CTUJIICTUYHINA
HHAPAIUTMI CYYACHHUX CJIOB'SITHCBKHUX MEIA

Anomayia. Y cmammi nopywyemscs npodrema OUHaAMiKu MeOdilHol
KOMYHIKayil, CUHXPOHI308aHOI 3 il MOBHOI0 npupooow, @yHKYisMu ma
JACanpoBoIo cucmemoro. Aemopcoka apeymeHmayis 6a3yemovcs HA aHANI3i
JACanpy woy, wo peanizye GYNKYIOHarbHul nomeHyian 1imepamypHoi Moeu
8 PO38ANCATILHOMY MA NI3HABANLHOMY KOHmMeKcmax. Mo2o KoMyHikamugHu
iHeapianm — JcaHp KVAIHAPHO20 WOY — IHMEPNpemo8anHo 8 Memooono2ii
MeoianinegicmuuHoi enicmemu.

3 nozusoy @yuxyionanvrol CIMUNICMUKU Npoananiz08aHo
apxXimeKmoHiKy ma Kpeoni3ayiiHi 3acoou KyIiHAPHO20 WOY 8 1020 Di3HUX
JHcanposux opmamax. ApaymeHmosano makodic, Wo HCaup KyaiHapHO20
WOy CnupaemsCs Ha eghekmusHe NOECOHAHHS THQHOPMAYIUHOL, Ni3HABAIbHOL
ma po3eaxcanvbHoi QYHKYIU JimepamypHoi MOGU Y  CIO8SIHCbKOMY
MmacmeoliiHomy npocmopi. Y ceoro uepey, ob'exmusnicms Ul eghexmusHicmo
KOMYHIKayii 3yM061io€ ii nepeopienmayito 8 ymosax OOMIiHY8AHHA MOBHO2O
pecypcy, wo akmyanbHo OJis ApXiMeKMOHIKU Yb020 MeOiddiCaHp).
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Cmunicmuuna npupoda peyenmy sik KOMYHIKAMUBHO20 YEHMPY HCAHDPY
KVAIHAPHO2O w0y 00360JUNA  GUSHAYUMU 11020 MOHOJNO2IYHY — md
dianoeiuny/noninoeiuny opmu. Taxooc 6yn0 docniodiceno menesizitini i
OHNAUH-POPMAMU  HCAHPY — KYIIHAPHO20 WOY Y  CIO8'STHCbKOMY — —
VKPAiHCbKOMY, 6012apCbKOMY, ROIbCLKOMY — MeOIanpocmopi 3 aKyeHmom
HA MOMY, WO iX OCHOGHUU KOCHIMUBHUL KOHMEKCM nog'sizanuil i3
PO3BUMKOM He MeopemuyHux, d NpaKmuyHux YMiHb i HABUYOK, NOB'A3aHUX
i3 npoyecom npucomysanus. Ocobausa ygaza npuoilaemovcs PopmyB8aHHIO
iMIOJHCYy B8CIX YuacHuKie (Jcypi, 8edyyux, eocmetll, KOHKYPCAHMIE ma iH.)
aHANI308AHUX KYTIHAPHUX NPOEKMIB 3A2AIOM.

Y ecmammi okpecieno nepcnexkmugy meopii mediuinoi dcanponozii 6 it
363Ky 3 pisHUMU  MPAOUYitiHUMU  MA  HOBUMU  HANPAMKAMU
JIIH28OCIMUNLICIUYHUX OOCTIONCEHb, 30KpeMa Y NCUX0-, COYLONIHSGICMUYHIL [
JIH2BOKYILINYPONIO2IUHIL NEePCNeKMUBL.

Kntouosi cnosa: medianinegicmuxa, meopia mMeoiaxcanpy, meoiaxcaup,
JfCaHp  KVJAiHapHe wioy, (YHKYiA MO8, KO2Hiyis, IiHmepmeuHmeHm,
e0tometiHmenm.

Ingpopmauyia npo aemopie: [llesuenxo Jlapuca Ileaniena — unen-
kopecnondenm HAH Yxpainu, ooxmop hinonociunux Hayx, npoghecop;
3asidyseau kaghedpu cmunicmuku ma Mo6Hoi KomyHikayii;, Haeuanvho-
Haykoeuil iHcmumym @inonoeii; Kuiecokuil nayionanvHutl yHieepcumem
imeni Tapaca lllesuenka.

Jepeau /[mumpo Banepitiosuy — kanouoam Qinono2iuHux HayK, Oo0yerm,
OJoyenm KageOpu cmunicmuxky ma Mo6HOI KomyHikayii; HaeuanvHo-
Haykoguii iHcmumym ¢hinonoeii; Kuigecokuii nayionanvHutli yHigepcumem
imeni Tapaca Lllesuenka.

Enexmponna adpeca: style_ m_k@ukr.net; dimyla_philolog@ukr.net

Introduction

In the modern period of the development of information's
communicative context, the mass media update the genre and
functional paradigm of the literary language. The media linguistic
resource verbalizes new / renewed communication models focused
on the effective combination of units performing different functions
at the same time. And therefore, their status changes, the functional
load of the text and context, synchronized with the communicative
nature of the genre, becomes more dynamic. It motivates the change
of the genre core and periphery, which adapts to the demands of the
mass audience.
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Recently, we can observe a trend towards the actualization of
entertainment content in the media, which, influencing other, more
traditional, communicative forms, dynamizes the formats of
edutainment and infotainment in this area. They develop a functional
and stylistic paradigm of news, posts in social networks, blogs,
vlogs, etc. We consider the genre of the show to be the most
indicative of such investigation issue. So, in our opinion, it is not the
carrier and resource of only an entertainment function today. The
information verbalized in it implies a special influence on the
language consciousness of the mass audience: on their mood and
emotions (in order to entertain), but also on worldviews and value
orientations, when the cognitive component of communication in this
genre is actualized. And such "coalition between food and new
media has brought about new priorities and standards in taste, relying
less on proper gastronomic expertise than on media dynamics and
'metamorphic' claims of social distinction in these times of cultural
omnivorousness" [3, p. 347].

According to our observations, talent shows increasingly lose
their functional resonance, and the media space is filled with content
in the genres of intellectual, culinary, medical, travel, etc. shows.
Their functional and sense nature appeals to the formation or
dynamics of knowledge, abilities and skills in a certain field of social
life, which is realized in game / visualized / commented forms
commensurate with the nature of the show. Such research issue isn't
represented in the modern linguistic science, especially from the
point of view of media genre's theory and practice.

Linguostylistics of the cooking show genre in Ukrainian,
Bulgarian and Polish media

Cooking show genre relies on an effective combination of
informative, cognitive and entertaining functions of the literary
language in the mass media space. In turn, the objectivity of
communication determines their reorientation in the dominance of
the language resource, which is relevant for the architectonics of this
so actual nowadays genre. It is connected with such trend, that "food
plays a central role in human society because it not only provides
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sustenance and promotes quality of life, but it is also a source of
pleasure and enjoyment. Gastronomy and culture now have a
significant mainstream presence in people's lives resulting in notable
niche markets revolving around food. There has been a noticeable
increase in food-centric television networks and shows, social media,
and travel (food tourism) in the past two decades" [2].

As H. Curnutt has mentioned, "the growth of culinary television
over the past decade has been due in large part to low production
costs and an ability to easily adapt content to meet the brand-specific
needs of particular niche channels" [1, p. 144].

Traditionally, the communicative base of the cooking show genre
relies, first of all, on the monologue form of the presentation, when
the recipe of the dish and the details of its preparation are placed in
the semantic basis of the information (for example, as a term is a
lexical base of scientific language). According to the well-known
recipe's interpretation, there are 3 types of this central element of
every cooking show:

1. Standard. This classical recipe format is easy to follow
because all the ingredients are mentioned at the very beginning of the
text. The ingredient list is followed by step-by-step method of
preparing of the dish.

2. Action. This dynamic recipe format gives the detailed
instructions, followed by the list of ingredients and their amount. The
different types of verbs are used for explanation of cooking's every part.

3. Narrative. This textual recipe format organizes the
instructions, ingredients, and their amounts given in paragraph
model. It's more actual for short recipes with few ingredients.

These kinds of recipe make the communicative accent of the
cooking show genre. For example, in a narrative, linear manner, the
presenter systematically uses appropriate culinary terminology,
tokens to indicate the names of products, kitchen appliances, types of
cutting, degrees of boiling, frying, etc. Such model of
communication is general and typical for the cooking show genre
and doesn't depend on time and space of culture. We can prove it on
the content material of Ukrainian, Polish and Bulgarian projects
made in the genre of cooking show.
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Linearity is a defining architectonic feature of the cooking show
genre, as information regarding the parts of cooking a dish must be
verbalized consistently, with a clear adherence to logic and defined
principles. In this regard, the recipe of a dish as a communicative basis
of cooking project is often represented in a theses, by points — with
visualization and minimal commenting on the processes. For example:

Ykpainucekuii éinezpem

1. Jna npuecomyeanms YKpaiHcvbko2o 6inespemy, 6i3oMimb 2
kapmonaunu, 2 Oypaku ma 1 mopkeuny. 3aneuimv y 0yxoeyi
npubauzno 1 2oouny i 20 xeunun, noku OypsK we 6yoe 2omosuil.

2. Bizbmimb ouem, con00Ky 2ipuuyto ma o0Jiit0, po3miuiacme 8ce
2APHO BIHYUKOM.

3. Jlani 6epemo 0604i, HAPIZAEMO KYOUKOM i 3aTUBAEMO HAULUM
coycom.

4. B Kinyi 011 cmaky 000aemo 6i06apeHy Kedacoio, 5Ky nepeo
yum nompioHo idsapumu npubauszno 1 2oouny i 20 xeunuH.

5. lJob6 0ooamu eineepemy eapnoco apomamy, Oepemo CHeuilo
naxcumnuxk. [lompibHo nepemonomu 1oz2o 6 cmynyi ma npoyioumu
uepes cumo. [lonoguna yYaiHOL 10JCKU NANCUMHUKA OYIHCe 2APHO
3MIHUMb cMaK YKpaincovkoeo ginezpemy. Cmaunozo!

3anekanka om 3enen ghacyn no cozononcku
e 3eneH pacyn — I ke, mooice u Om KOHCep8a
e Jdomamu — 3 6p., modice U OM KOHCeP8a

o ayK — 2 2nasu, Kpomuo

o Mmazoanos — 1/2 epv3ka

o aiiya — 4 6p. cyposu

o siiya — 3 Op. mevpPOo ceapenu

e Kuceno miaako — I xogpuuxa

e oauo—1 uu.

® €Ol — Ha 8KyC

1. H3uucmeme 3enenusn ghacyn, usmuiime 20, napesceme 20 no
ObIJICUHA HA 08e, ceapeme 20 8 NOOCOIeHd 800d U 20 omiyedeme.

2. 3anvpoceme cumno HAPA3AHUS JIPK 8 NOJLOBUHANA 0JIUO,
npubaseme Haopoberume 0OMAmMu, OCMAHALIONO OAUO U HAKBIYAHUSL
MaAz0ano03, nocoieme u npubageme 3anpvickama KoM @acyna.
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3. Hobaseme Hapsasanume Ha CUMHO C8APEHU AUUA, pasmeceme
006pe, uzcuneme 6 masuuKa u 3aielime ¢ pazoumume cyposu aiya,
pazbvpranu ¢ 1 u.u. Kuceno MasaKo.

4. 3aneweme scmuemo 6 cuiHa Qypua, Oooxamo ce noAYHU
NpUAMHA po3068a KOPUUKA, U NOOHeceme NOpyuume ¢ iIbdiCUya om
OCMAHANOMO KUCENO MISKO.

Puszysty sernik
e | kg sera bialego zmielonego

* 5jajek

o /2 kostki Huszczu

o [ szkl cukru

e cukier waniliowy

e | budyn waniliowy

e paczka biszkoptow

e polewa czekoladowa

1. Zbttka utrze¢ z cukrem i cukrem waniliowym na puszystq
mase, dodac¢ ttuszcz, ucierad, nastepnie porcjami ser nie przerywajgc
miksowania i budyn /proszek/.

2. Z biatek ubi¢ sztywng piane, dodaé do masy serowej i
delikatnie drewniang tyzkq wymieszac.

3. Okrgglq duzgq tortownice wylozy¢ papierem do pieczenia,
utozy¢ na dnia biszkopty, a na nie wylac¢ mase serowgq.

4. Pieczemy go w nagrzanym do max. 170st. piekarniku na 3
poziomie od dotu 40 min. Po tym czasie piekarnik wylqczy¢, a sernik
pozostawi¢ do przestudzenia.

5. Mozna polaé polewq czekoladowg wg mojego przepisu.

On the other hand, the recipe of a dish in a cooking show of a
monologic nature is often represented in the model of the most
detailed narrative — in the form of a coherent text. For example:

Ocobnugicms GI6CAHOMAUHUA @ MOMY, WO U020 20MYIOMb HA
cyxii namenvHi yu mpiwku smaweniu oniero. oo 6in ne npununas,
00epims CKOGOPIOKY 3 AHMUNPULAPHUM NOKPUMMISM.
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B uawy bnenoepa dooatime 16 cm. 1. giecanku, gouiime 4 anuys,
enutime 200 mn Keghipy, dooavime 1 u. 1. poznyuiyeaua, /> 4. 1. coui
ma 2 cm. 1. coHamnuKkoeoi onii. Ilepebuiime 00 o0HoOpioHoCMi ma
sanuwme Hacmoamucsa 15 xeunun. Ilicna yvoeo posiepitime
NamenvbHio Ma 3MACMIiMb COHAUHUKOBOK OJEH 3a O00NOMO2010
KyniHapHo2o nensnuka. Bukiaoaiime cmonogor0 J10HCKOI0 HeBeludKi
BIBCAHOMIUHYI diamempom npubIU3HO 7 cM ma 3a6mosuwiku 1 cm.

Cmasicme no 2-3 xeununu 3 000x OOKI6 HA CePEOHbOMY BOZHL.
Kpuwikoro wue naxkpusatime, wob ompumamu XpyMKYy CKOPUHKY.
Tomosi giecsinomnunyi nodasaiime 00 Cmomy 3i CMEMAHOIO.

T'omysamu — ye npocmo!

Mneuanuuya

Omcsasa ce 6 cv0 Opawino, npudass My ce MAIKo €oJl, NOPbCA ce
c monia 600a u medxcoy pvyeme ce cmpusam mpoxu. Te ce
npempusam npes Cumo, Kamo npoowINCUMENTHO ce MbPKA C PbKd,
00Kamo cmanam Kamo Oyazyp, Ho npe3 moea epeme NOCMOAHHO ce
nocunsa no Mauiko OpauwiHo U MuvpKaHemo npoowicasd. llpsacuo
maako oxono I aumwvp epu basno. "lIpempuuxama" ce nycka no
MANKO 8 MAAKOMO U HeNpeKbCHAMOo ce ObpKa ¢ MbpKaHe no 0bHOMO
Ha cvoa, 3a 0a He 3asopu. Bpu oxono 10 munymu na ciab oevwH.
Toeasa ce craza oxono 3/4 wawa 3axap, épu ouje 0KoIO 5 MuHymu,
Kamo ce ObpKa U ce OMmHeMda Om O2bHSL.

Makaron w sosie grzybowym

Makaron gotujemy "al dente' w osolonej wodzie. Na rozgrzanym
oleju smazymy na zloto oczyszczone grzyby. Pod koniec doprawiamy
sosem sojowym. Zdejmujemy z patelni. Na patelni rozgrzewamy olej,
wrzucamy drobno pokrojony por i czosnek. Podsmazamy. Dodajemy
grzyby, przesmazamy krotko. Doprawiamy rozmarynem, dolewamy
Smietanke. Gotujemy az sos zgestnieje, dodajemy sol i pieprz do
smaku. Przed podaniem makaronu z sosem posypujemy catos¢ natkq
pietruszki.

The given models of information's presenting in the monologue
format of the cooking show genre are traditional and effectively
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practiced in the communicative paradigm of the media. Their
common linguistic dominant is the systematic use of professional
terminology and specialized vocabulary, which for the mass
audience in this case is almost the only source of knowledge and
understanding of the details and processes of cooking. As a rule, the
presenter does not explain the semantics of the used constructions,
but only builds a cognitive chain through visualization. In turn, the
syntax of the models proposed for analysis differs in the structure
and typology of sentences used in informing. In the statement of the
thesis, as a rule, simple sentences function, sometimes complicated
by homogeneous predicates and adjuncts, verbs are mostly presented
in the form of the present tense or in the imperative mood. In
general, it is an effective principle in communication, when the
speaker, addressing directly the audience, identifies it with himself.
In the text format of the recipe, the sentences are mostly complex,
the verbs are again used in the imperative mood, sometimes in the
conditional, which allows the author's modality to be verbalized.

Such monologic cooking show models, relevant at the end of the
20™ century, are communicatively closed, as they do not provide for
an open appeal to the mass audience and its possible reflection on the
relevant content. That is why, according to the specifics of modern
media, they are not effective today.

In the modern time and space of culture, dialogical / polylogical
models of media communication prevail, which require a mandatory
address to the potential / real audience, taking into account its value
priorities and realizing the possibility of a reverse reaction to the text
/ information. In the format of cooking project, these features are
highlighted by the show component, which was previously updated
by the host.

In Ukraine, well-known television cooking shows are
"MasterChef" (seasons of amateurs, professionals, children,
teenagers, celebrities), "Everything will be delicious", "Hell flour",
"Wake up with Hector", "King of desserts", "Mother-in-law or
daughter-in-law", "First, second and compote", "Chef of the
country", and others. The same format is also known and popular in
Bulgary: "MasterChef", "Illunka con", "Cneumanna mnpatka',
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"bbp3o, necno, BkycHO", "BkychT Ha bbarapus", etc., and in
Poland: "TipTop Chef", "Top Chef Poland", "MasterChef Poland",
"Flavor of Poland", and others.

The communicative dynamics of modern media content and the
rapid development of the technical capabilities of online television
for researchers are evident extralinguistic factors that motivate the
active emergence of alternative vlog formats of cooking shows, in
particular on the YouTube platform, the creation of culinary channels
by well-known bloggers. Famous and rated among them are: in
Ukraine — "Tandem AT", "Transcarpathian hostess", "Nashi besagy
— food and recipes", "First Culinary Ukraine", "Alina UMAMI",
"levgen Klopotenko", "Kostyantyn Hrubych", "Ukrainian food", in
Bulgary — Neli, Teodora Titova, Veneta Romanski, Nikol Kuneva,
Savina Nikolova, in Poland - "Polonist", "Kuchnia Lidla",
"Policzona Szama", "Uwaga Babcia Gotuje", "Kocham Gotowac",
"SkutecznieTv", "Polish Cooking", etc. From the point of view of
media linguistic analysis, the proposed content is more linear, simple
in terms of linguistic nature, technical means and effects, as it is
more often framed as a casual virtual dialogue between a blogger and
a mass audience. Visualization also has a special character, as it
involves the presentation of a minimally edited video series, where
the processes of cooking a dish are recorded in detail, sometimes
even without comments.

According to our observations, the cognitive and entertainment
context of the cooking show genre is most effectively realized in two
formats:

(1) individual or team competitions, evaluated by experts, which
ensures the dynamics of the emotional and expressive background of
communication and its perception by recipients, as well as the
creolized verbalization of professional meanings ("MasterChef",
"King of desserts", etc.);

(2) direct communication between the presenter and the invited
guest, which involves detail information about the recipe, the
preparation of the dish, as well as the discussion of various topical
problems of private or public life ("Hell's flour", "Everything will be
delicious", "Chef of the country", etc.).
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Let's consider the communicative models of today's most rated
culinary shows in Ukraine, which generally actualize research
resonance.

Thus, the cognitive and entertainment context of the cooking
show genre in the "MasterChef" media project is implemented in the
model of a dynamic communicative combination of master classes
(with detailed recipes for cooking), thematic competitions, judges'
verdicts, etc. Verbal components implementing the functional idea of
this format are based on the international context of professional
communication in the field of cooking. Judges always emphasize the
correct use of relevant terminology in its original form, not adapted
to the national standard (it seems absolutely logical in use of
professional vocabulary). In particular, in the comments, in the
replicas, in the tasks of the contests, there is an orientation towards
exactly this type of lexeme (and what is important — with an
explanation), and not on professionalisms. For example:

1. Specify as many parts of the beef carcass as possible: sirloin,
loin, tailbone, peritoneum, brisket, rib, flank, springtail, ribeye,
striploin, rump, flat iron, tenderloin, osso buco, tomahawk, tibone,
porterhouse, etc.;

2. Indicate as many varieties of cuts as possible, using only
French terminology: peisan, brunoise, julienne, baton, jardiniere,
tournet, tartar, noiset, maceduan, sizzle, concasse, etc.;

3. Specify the types of pasta: spaghetti, bucatini, lasagna,
farfale, tagliatelle, pappardelle, ravioli, linguine, orzo, tortellini,
cannelloni, capellini, etc.;

4. Specify as many varieties of sauces as possible: pesto,
béchamel, velouté, béarnaise, mayonnaise, hollandaise, vinaigrette,
ponzu, romesco, demi-glaze, aioli, sambal, siracha, salsa,
chimichurri, picajo, anglaise, tartar, berblanc, tzatziki, yakitori,
bordolase, etc.;

5. Specify methods of preparing raw meat: stewing, milling,
dehydration, fermentation, etc.

On the other hand, in the cooking show "MasterChef" (in
different countries where this format is actual) communicative
emphasis is also placed on the professional experience of the
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participants, communication between which is also a resourse of
cognitively oriented information, but often also a component of the
show, which is realized in the semantics of emotional and expressive
constructions periodically used in the speech.

One of the cognitively effective communicative components of
the cooking show "MasterChef" is a master class, when one of the
jury members shares his experience with participants and recipients.
This type of communication is focused, first of all, on the
visualization of the recipe and its very precise verbalization. In this
case, lyrical digressions, memories, stories, remarks, additional
components of communication, etc. are minimized, and the main
communicative emphasis is placed on the dish and the details of its
preparation, which is confirmed primarily in the linguistic
implementation of the presented information. For example, in one of
the programs, a recipe of Kyiv cutlet was presented:

3 macna i kpony 3pobimv Kynvku. [ani 6i3vMimb Kpuiuo,
8UBEPHIMb CY27100, Nodinime 1020 Ha 2 wacmuHnu I 36L1bHIMb Bi0
M'sica manenvky xicmouky. Ilomim nopiscme hine na manecenvki
wmamouxkyu i AK caio eidduitme tioco. Jani 3auuwyeny Kicmouxy
NPUKPInime 00 KYIbKU 3 MACAA | KPONY, d NOMIM 3a20pHimb iT y ¢ine.
T'omosy komnemy cnoyamky onycmims y 60pouwtHo, nomim y 3oume
Allye 1l HacCamKineyb — y NAHIPysanvHi cyxapi. Bawa 3aeomosxka ons
Komaemu no-KuigCoKu 20moea.

Chef Ilembvp Muxanues noxaszea 6vp3a peyenma 3a npuecomesiHe
HA OKMONOO ¢ MUHUMAIHO KOIUYECMBO HA U3XEbPAEHU OCMAMbYU
npu npueomsanemo. Cneosaiime cleOHUmMe CIMbnKi:

1. Ilpedsapumentno 3azpsima 6 menodicepa 600d.

2. Kopumo ¢ mopcka con.

3. Oxmonoo — eudicme 6v6 8UOEOMO KAK ce NOYUCMEA.

4. Hampusane Ha oxmonoda 6 MOpckama cojl — maka naoam
NeCyUUHKUME Om 6KYyMUemamd.

5. Oxmonoosm ce mue 6 1edena 6004a.

6. B 3acpsmama 600a ¢ e 0obass uail mamua, 0auHO8 AUCH,
0pu308 oyem, OAUKOH, COE8 COC 3a apoMam (ciaza ce HaKkpas, mbi
Kamo e iemius)
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7. Cnazame okmonooa, Kamo nvpeo 20 memnepupame.

8. Baoume, kocamo e ecomos. Illokupame 2o, 3a oa cnpe
eomeenemo. B niuk, 3a 0a He ce usMusm 6KyCbm u apomamume.

9. Cepsupame ¢ 0us 1yx, coes coc u yacabu.

Such a concept undoubtedly deepens the cognitive resource of
communication for the participants and actually the mass audience,
that is why we consider cooking projects as cognitively oriented
invariants of the show genre.

In turn, in the author's culinary show "Hell's Flour"
(https://www .stb.ua/pekelni-boroshna/ua)  Yevhen  Klopotenko
actualizes the cognitive context through interesting, original ancient
Ukrainian recipes, using for this only national products and taking
into account the conditions of modern life and preferences of
Ukrainians. The idea of such a culinary show is verbalized,
accordingly, in the systematic use of culinary terminology, dialect
vocabulary (territorial, social) to designate the names of dishes,
products, kitchen utensils, etc., intertextual units, etc. In particular,
each issue of the project has its own slogan (which is generally
typical for the genre of the show): "How to make mushroom soup
from julienne?", "Borsch with crucian carp — Kobzar's favorite
dish", "Rogaliki according to the recipe of Olga Kobylyanska",
"What did the futurist Mykhailo Semenko like to eat?", "Eror2024:
are we preparing quiche or knish?", "Lazy dumplings -—
Ukrainianization of a French tart", "Chebureks — Ukrainian street
food", "Say "no" to the scoop and Soviet vinaigrette", "Shuba salad
is undergoing Ukrainization", etc. It, in turn, allows recipients not
just to update information, but to learn the details of the historical
and cultural reconstruction of Ukrainian gastronomy, which
motivates the cognitively oriented nature of the cooking show genre
and distinguishes it from a traditional culinary recipe.

Also, cognition in the cooking show genre can be manifested in
intertextuality. In particular, in the "Hell's Flour" project, it can be
traced in the reconstructive organization of recipes associated with
personalities or epochs known in the history of culture. For
example, in one of the issues Yevhen Klopotenko visualized the
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preparation of bagels according to the recipe of Olga Kobylyanska,
thus actualizing her figure (as well as, in particular, Lesya
Ukrayinka) in the modern media space:

"llna mozo, wob npucomysamu 6UNiYKy no peuenmy camoi
Onveu Koounaucokoi, nam nompiono spooumu micmo. bBepemo 350
epamie bopowna, 150 epamis epuiko802o Macia, 00UH HCOBMOK Mma
eapro sumiwyemo. Jfooaemo Opibky coni ma 3a 6asxcanuam abo oouy
JIOJHCKY YYyKpoeoi nyopu, abo yykpy. llicna moeo, ax 6ce eapHo
suMILLAIU, OANCAHO BIONPABUMU MICMO 00 XOIOOUTbHUKA HA OesKUll
yac. [lani, Konu micmo 8i0NOYUNO, POZKOYYEMO 1020 MA BUPIZAEMO
MPUKYIMHUKAMU  HEnpasuivHoi opmu. 3mawyemo mpuxymHuuKu
8apeHHAM, i0eanbHo OY0 6 3MACMUMU 8APEHHAM I3 NOJYHUYI, 5AKe
npocmo obodcnroeana Jleca Ykpainka, ane modcHa 83amu i me, sxe
oboocnuroeme su. bepemo 50 epamie mucoanto ma oysice OpioHO 11020
Hapizaemo. [locunaemo mueoans 36epxy Ha 6aApeHHA. 3aKpyuyeMo
HAWy CMAyYHy 8UNIUKY i 8IONPABIAEMO 00 OYXO08KU NPU MeMNepamypi
180 2paoycie na 35 — 40 xsunun. Jlicmaemo, nocunaemo yyKposoio
nyopoio, CMAKyeEMO mMa 32A0YEMO RPO YKPATHCOKUX MUMUIe ma
oiauie Kynomypu!"

The cooking project "BKyChT HA Bboarapus"
(https://www.btv.bg/shows/vkusat-na-bulgaria)  shows  regional
offerings through the eyes of imtertextual context of folk memory
and local culture, which is interpreted nowadays. It also pays
attention on those who have chosen to preserve family traditions in
the cultivation of Bulgarian products and preserve authentic recipes,
despite current modernization. This culinary show highlights local
producers who have chosen the slow path of uncompromising
quality, which unmistakably leads to success. Such aim of content
appeals to the language consciousness of mass audience through the
forming and development of national context in media. It motivates
using Bulgarian concepts, symbols, precedent objects in the cooking
process as a part of show that will actualize the cognition function
for recipients' intellect.
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In turn, "Kitchen Nightmares" (http://www.youtube.com/
@KitchenNightmares) kicks off with a unique and different media
content. Chief Manchev explains that the show travels all over
Bulgaria and shows nightmares related to both hygiene and the
performance of official duties, as well as the lack of concept of the
owners of what exactly they want from the restaurant and what they
can offer. Low professionalism in relations and actions is the main
reason for the outflow of customers.

As it is mentioned on the official website, "Flavor of Poland"
(https://www.flavorofpoland.com) "is a culinary-travel television
series which will, for the first time in the history of American Public
Television, present the country of Poland to American TV viewers
like they've never seen it before! Having crossed thousands of miles
across Poland, visiting over 30 cities, towns and villages and
exploring the country's most majestic landscapes from north to south
and east to west, the Flavor of Poland team met with locals, historic,
cultural and culinary experts, capturing the most beautiful aspects of
Poland on film to bring back to the U.S. and share them all with
American TV viewers".

According to the author's information "The Polish Cooking
Show" (https://www.thepolishcookingshow.com) "is a half hour
adventure that brings to life the Polish tradition of the mother-in-law
teaching her daughter-in-law the recipes of the family and cultural
history that goes with them. Each episode is quite literally a verbal
transfer of heritage in the kitchen".

The show-component of the analyzed formats in Slavic media is
also implemented in an original way: it consists in the vividly
individualized speech behavior of the presenters or competitors, as
well as of star guests — well-known media personality or simple
people who represent national culture. Together they prepare
authentic dishes, chat, joke, discuss interesting topics and problems,
thus verbalizing a dialogic form of communication. Lingual
implementation and bright, seamless visualization of food
preparation lie in the dynamics of the syncretic combination of the
cognitive and entertainment functions of language in the cooking
show genre. It is absolutely motivated to consider it as an actual
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example of the edutainment format of the multi-functional cooking
show genre in the modern mass media.

Such communication features of the cooking show genre are also
connected with image formation of all the participants (jury, hosts,
guests, competitors, and others) and the project in general. When
analyzing media context from such point of view, we have defined
that image is "a communicative phenomenon, perception, ideas that
are formed in the individual / mass language consciousness regarding
a person / situation / company / brand, etc. by verbal and non-verbal
means of psychological influence on real / potential recipients. It is
created with the help of PR technologies, propaganda, advertising
with the aim of forming in the mass language consciousness an
appropriate attitude towards an object, person, event, phenomenon,
etc." [4, p. 76].

Image, especially in the media sphere, is not stable but dynamic
phenomenon, so, it can be changed in the context of different
situations or as a part of communicative strategy in the show. That's
why it is pertinent to mention here about the intended / desired image
— "a type of image based on the idealization of the characteristics of
the subject / object of image creation — in connection with its
appearance / actualization in a dynamically changing system of
public communication. Often it is formed at the initial stages of a
strategically oriented image-building campaign and focuses on the
visual, ethical-cultural, linguistic contexts and components of image
formation" [4, p. 76]. Thus, if the cooking project is a type of reality
show and there are many separate series in one season, such method
of influence on language consciousness of mass audience, as
intended image's changing, will be realized. For example, desired
image of strict / kind / fair jury, host with strange, sometimes mad
mood and behavior. Or image of participant with leader character,
high level of professional skills and experience — it helps to make a
real show in a form of competition with other participants of cooking
project within preparing the dishes. According to our research
observation, such participant will be in the final episode but will not
get the main prize. It is a part of great show with special
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communication techniques as intrigue, changing of strategies,
paradoxes, epatage, etc.

One more example: the 3™ season of the cooking show "Master
Chef", according to statistical data of "STB" TV channel, is the most
rated in the entire history of the Ukrainian project. It is associated
with the systematic functioning of non-literary vocabulary in the
interpersonal communication of the participants, which attracted the
active attention of the mass audience, but as a result reduced the
quality of the content, its cognitive level and image of the project in
general. Taking into account the fact that any media information
must comply with ethical norms and standards and reflect the values
of society, the language and communication policy of the project was
revised, and its show component is reflected not in contexts that are
questionable regarding the development of culture, but in the vivid
visualization and verbalization of culinary art, which are the
dominant characteristics of the analyzed genre.

From the other hand, cooking shows based on separate, not
connected with each other series mostly represent the image of the
host as media language personality. His / her behavior, skills,
communication with guests make the main show accent for content's
creating as a strategically oriented component of the genre.

Conclusions

Thus, the media linguistic nature of the cooking show genre
summarizes and systematizes its communicative resource in the
space of culture. It is functionally aimed simultaneously at
information, entertainment and cognition. In this case, the cognitive
context is based on the development of not theoretical knowledge
(as, for example, in the intellect shows or popular scientific media
content), but practical skills and abilities related to the cooking
process. From the point of view of functional stylistics, the
architectonics of the cooking show in its various invariants is
necessarily modeled by typified creolization means. And therefore,
verbalized terminological cooking nominations are visualized and
commented on in a special way. As an effective result, it forms the
communicative basis of the cooking show genre. Such complicated
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components of information and communication in modern mass
media develop the functional capabilities of the word and literary
language in general and determine the trends of its further
professional research in a functional and stylistic, psycho-, socio-,
media linguistic and linguoculturology perspective.
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