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The improvement of the control of enterprise’s marketing activities as an important 

management function is a prerequisite for the success of the enterprise as a whole. 

Based on the theoretical study and generalization of existing practices of marketing 

activities control, its conceptual principles are justified for restaurant businesses. The 

directions,   objectives,   tasks,   and functions of monitoring the implementation of the  
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enterprise’s marketing plan were determined. It was indicated that marketing activities 

control tools are the marketing audit as a tool for the strategic analysis, and monitoring as a 

tool for the operative analysis. It was proved that the minimization of the marketing risks 

and compliance of the marketing activities with the present circumstances will be a result 

of the marketing activities control and timely taken decisions on its correction. In order to 

perform the marketing control,  marketing plan implementation stages were determined for 

the restaurants and catering enterprises. Their sequential implementation will promote the 

preparation and justification the marketing solutions. 
 
Keywords: control of marketing activities, marketing analysis, marketing audit, 

marketing monitoring,  restaurants company  
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