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The paper presents theoretical studies of the qualitative characteristics of the 

institutional   environment    of    the    national    economy of Ukraine in the context of 

progressive    structural   transformations.   According   to the results of the theoretical  
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analysis we have identified the specific features of the institutional environment and 

their impact on the economy. The components of the institutional environment of the 

national economy of Ukraine are formed and function on the basis of industrial values, 

this is in conflict with the sectored structure, where prevails the tertiary sector. In 

addition, the stereotype of consumption has its own specifics – an excessive 

consumption with limited consumer goods. These discrepancies between the industrial 

model of «functioning» and the post-industrial model of the «whole» lead to social 

tensions and reduce the efficiency of the economy. Significant cultural heritage of the 

nation is proposed to use as a source of development. The results can be used to 

further theoretical and practical studies of the institutional framework of the national 

economy of Ukraine and its influence on structural changes.  
 
Keywords: institutional environment, industrial value, informal institutions, patterns of 

consumption. 
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