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Eurointegration is the most important and unchanging foreign-policy reference point 
of Ukraine for today that is why the problems of optimization of foreign trade in 
modern terms have an important strategic value. In the article the features of 
development of foreign trade of Ukraine are considered in the conditions of 
globalization. On the basis of indexes of development of foreign trade the state of 
foreign trade balance of Ukraine is analyzed. The analysis of basic indexes of 
functional openness of national economy is carried out. The basic external economic 
countries-partners of Ukraine are identified. The Regional and commodity pattern are 
the most important description of foreign trade. The commodity and regional 
structures of export-import of commodities and services are investigated with the aim 
of determination the trends of Ukrainian foreign trade. Export strategies are offered for 
the increase the efficiency of realization the foreign trade relations.
Keywords: international trade, export, import, export quota, import quota, general 
trade quota, balance of trade.
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