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The article deals with the issues of media-cultural 
determinacy of the space of socialization in the context of 
the formation of the information society and the values of 
postmodern. Based on the use of systematic and comparative 
methodology, a combination of approaches to media 
philosophy and social philosophy, the under-investigated 
aspect of the problem associated with determining the 
membership of the media-cultural space of socialization to 
postmodern phenomena is revealed. The simulative nature of 
the media cultural space and the risks for the formation of a 
person in the process of virtual socialization are shown. The 
priority of media culture among factors of human socialization 
in the postmodern era is substantiated.
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