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1) .
, ,  – ,

– . «Let the Germans sunbath » – .

.
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,
, - .

, , ’ ,
;

2)  «Continuum II» 
;

 «Paradise has an address», 
,  «paradise» 

« ». , ,
,  –  «Continuum II»; 

3) , ,
, ,

.  « »
 «to keep up with the Joneses», 

, , .
, .

, . ,
, , .

, ,
45 ;

4)  «Accenture»: «There comes a time when 
xecution is more important than theory. Go on. Be a Tiger». 

: « ,
, . . ». ,

,
. ,

, ,
 (Tiger Wood). 

: ,
;

5)  «Herbal 
Essences» .

: «May your hair be so clean it's rated G». 
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H.KHAVKINA, M.MALYUTA  

ALLUSIONS IN ADVERTISING TEXTS 

The article deals with the problem of using allusions and allusion constructions in English 
advertising texts, and the problem of their influence on the perception of the information by recipients. It 
is emphasized that this stylistic device is aimed at involvement readers’ background knowledge and need 
of high level of their socio-cultural competence.  
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