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Y cmammi ipoaHasizosaHo rnomeHuyias Jlbsick-
K020 mypucmuyHo20 knacmepy. 3a 00nomoro
aHKemysaHHs1 BuBHanacsi OyMka KepiBHUKIB
Maznux nionpuemMcms mopeigni ma  cghepu
rnocsy2 wWodo 6isHec-o4iKysaHb.  O6IpyHMo-
BaHiCmMb  BUCHOBKIB 3yMOB/IeHa Pi3HOMaHIm-
HICMI0 BUKOPUCMOBYBaHUX Memooig, makux siK
SWOT-aHaniz 0518 OUiHI0BaHHs! IHBECMUUIHO-
iHHOBailiHO20 cepedosuwa; IHOEKCHULI Memoo
(Purchasing Managers Index); ekoHoMempuy-
Hull aHasi3 07151 0BYUC/IEHHST MPO2HO308aHUX
KOPOMKOMEPMIHOBUX MPEHOIB.  [JOC/IIONEHHS
oKa3aso, Wo € HU3Ka He2amusHUX 06CMasuH
wodo  iHBECMUUIUHO-IHHOBAYIHO20  K/liMamy,
WO CrpUYUHSIE CMBOPEHHS BipMyasibHUX mypuc-
MUYHUX opeaHizayiti «caMospsioyBaHHs», SKi
BYHKUIOHYIOMb Ha 3acadax Mepexesoz0 map-
KemuHay. HasedeHo iHHoBayjiliHy niamgopmy
0/157 CMBOPEHHS 3aKOPOOHHO20 MYPUCMUYHO20
rpodykmy. HaseOeHO KOHKYPeHMHI repesagu
yiei paduka/ibHol iHHOBayjii 3a AoNoMo20K0 aHa-
73y cydacHUX meHoeHuili 8 opaaHizayii mypuc-
MUYHOT Bisi/IbHOCMI.

KntouoBi cnoBa: iHHoBayjil, iHsecmuuji, KOHKy-
PeHyisi, mypucmuyHull npodykm, mypucmuyHUl
K1acmep.

B cmambe npoaHanu3uposaH MomeHyuan
/IbBOBCKO20 MypUCMUYECK020 Knacmepa. C

MOMOWbI0 aHKeEMUPOBAHUS U3y4Yasa0Cb MHe-
Hue pykosodumeneli Masibix npednpusmuli
mopzosau u cghepbl ycaye 06 ux 6usHec-
oxudaHusix. O60CHOBaHHOCMb  BbIBOOOB
o6ycsios/ieHa pa3Hoobpasuem UcCMo/b3ye-
MbIX Memodos, makux kak SWOT-aHanu3
071 OUEHKU UHBECMUYUOHHO-UHHOBAYUOH-
Holl cpedbl; uHAeKcHbIl memod (Purchasing
Managers Index),  akoHomempuyveckuli
aHasu3 07151 BbIYUC/IEHUST MPO2HO3UPYEMbIX
KpamkoCpoYyHbIX mpeHAo8. ViccnedosaHue
rnokasaso, 4mo cyujecmsyem psi0 Hezamus-
HbIX 06CcMOsIMenbLCcms8 KacameslbHO UHBE-
CMUYUOHHO-UHHOBaYUOHHO20 KAumMama,
4mo  BbI3BAJI0  CO30aHUe BUPMYa/bHbIX
mypucmu4eckux — opeaHu3ayuli — «camoy-
npasneHusi», (hyHKYUOHUPYOWUX Ha OCHOBE
cemeso20 MapkemuHea. [lpedcmasneHa
UHHOBaYUOHHas naamgpopma 07151 co30aHust
3apy6exHo20 mypucmu4eckKo20 npooykma.
lpusedeHbl  KOHKYpPeHMHbie — npeumyuje-
cmsa amoli padukasibHOU UHHOBayuu
MOMOWbIO aHau3a CoOBPEMEHHbIX MeHOeH-
yuli B8 opeaHusayuu mypucmuyeckol Oesi-
mesibHocmu.

KnioueBble cnoBa: UHHOBayuU, UHBECMU-
yuu, KOHKYpeHyusi, mypucmuydeckull npooykm,
mypucmudeckuli kracmep.

The article analyzes the potential of the Lviv tourist cluster. At the state, regional levels support the strengthening of tourism and recreation. A legal system
has been created to create a positive climate. Thanks to such instruments, small and medium bines successfully develop in the Lviv region. It provides a
steady flow of money into the budget, updating architectural sights, building roads, tourism infrastructure and recreation infrastructure, creating jobs, raising
the cultural level of people, strengthening the health of Ukrainians and foreign tourists. At the same time, there are serious ecoproblems. However, against
this background, new challenges and risks appear. With the help of the survey, the opinion of managers of small trade and service companies about their
business expectations was studied. The validity of the conclusions is due to the variety of methods used: SWOT-analysis to assess the investment-inno-
vative environment; indexing method (Purchasing Managers Index), econometric analysis for calculating projected short-term trends. Calculations showed
different rates of progress of trade enterprises; temporary accommodation and catering, insurance, transport services, culture, sports and entertainment.
The optimistic development scenario is in the hospitality and entertainment industry. Pessimistic forecasts received sector travel companies. The study
showed that there are a number of negative conditions for the investment and innovation climate, which led to the creation of virtual tourist organizations of
“self-government” operating on the basis of network marketing. The competitive advantages of this radical innovation are presented through the analysis of
current trends in the organization of tourism activities. Vitrual community allows you to save money on trips, earn money and have a lot of free time. In the
information age, it is possible to suggest further development of such innovations not only in organizing trips abroad, but also in the process of searching for
temporary housing during independent trips (for example a platform «Airbnb).

Key words: innovation, investment, competition, tourism product, tourism cluster.

MocTtaHoBKa npo6nemu. |HHOBaLi B AiISNbHOCTI
TYPUCTUYHUX NIZNPUEMCTB 3anpoBaKyOTbCS B YMO-
Bax BMCOKOI KOHKYpPeHL,ii BcepeauHi ranysi. 3aBasku
peanisaujii cTpaTterii po3BUTKY Typu3My i KypopTiB
Ha 2016-2020 poku [8] cTBOPIOTLCA YMOBU 3a6€e3-
neyeHHs1 nporpecy cdepu TypuMsMmy Ta KypopTiB,
NMepeTBOpPeHHs i Y BUCOKOPEHTabeslbHY, iHTerpo-
BaHy y CBITOBUI PUHOK rasy3b, WO € YNHHMKOM COLj-
a/TbHO-EKOHOMIYHOr0 3pocTaHHA. CTpareris po3BUTKY
JlbBiBCbKOI 06nacTi y3romkeHa i3 [lepxaBHow cTpa-
TEriel0 perioHasIbHOro Po3BUTKY YKpaiHu Ha nepiopg,
[0 2020 poky [6]; 3akoHOM YKpaiHu «[1po cTuMynio-
BaHHS PO3BUTKY PErioHiB» [7] Ta iHWMMK AOKYMEH-
Tamu. OgHak npobsemMa nossrae y Tomy, Lo Masuii
TYPUCTUYHUIA Bi3HEC CTUKAETLCS i3 HOBUMW BUKIU-
Kamu yacy.

AHania ocTaHHiX pocnimKeHb i nyo6Gnikauii.
Cepef, BITYM3HAHMX aHaIOMNYyHMX AOCNiMKEHb CAif,
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Big3HaumMTK npaui O.0. beiguka, SKMin po3pooums
METOLO/IOr0  aHanizy  pekpeauiiiHO-TYPUCTUYHNX
pecypciB Ykpainu; O.0. Jlobiyesoi, B.®. Kudsika,
AKi - AOCNILKYOTb Npo6rieMn opraHisayii Typuamy;
M.TM. MasbCbKOi, sika BUBYAE MiXXHAPOAHMWIA TYpU3M.
MpoTe NUTaHHS iHHOBAUINHUX igel y poboTi Typuc-
TUYHUX PIPM € aKTyanbHUM AN YKpaiHu Ta noTpebye
[0[aTKOBOro AOCNIIKEHHS.

MocTtaHoBKa 3aBgaHHA. MeTa cTaTTi — BU3Ha-
YeHHs1 6asncHuX (paarKanbHUX) iHHOBAaLi 3a Aono-
MOFOK aHanisy Cy4yacHuX TeHAEHUin B opraHisauil
TYPUCTUYHOT AiA/IbHOCTI. 3aBAaHHAMN AOCNIIKEHHSA
€. aHani3 noTeHuiany, nepesar i HeAONIKIB NbBiCb-
KOr0 TYPUCTMYHOIO Knactepa [gJ/19 BHYTPIWHbOrO
TYPU3MYy; BUBYEHHS AYMKM NiANPUEMLIB LWOOO Map-
KETUHroBMX OuYikyBaHb cthepu TOprieni, possar Ta
TYPUCTUYHO-pEKpeauiiHoi  cdepyn;  BU3HAYEHHS
iHHOBaUINHUX nnaTdopM AN CTBOPEHHS 3akop-
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[OHHOTO TYPUCTUYHOTO MPOAYKTY 3 YypaxyBaHHAM
MapKeTUHIoBOT cuTyaLil B ranysi. Pesynstatu gocni-
[KEHb OTPUMaHI aBTOPOM LU/ISIXOM aHasniTUKo-npu-
KNagHoro BUpILLEHHA NOCTaB/IEHUX 3aBAaHb i3 BUKO-
pUCTaHHAM METOAIB: aHanizy AMHaMiYHUX pAgiB Ta
SWOT-aHanisy (B npoueci OLiHIOBaHHA Ta MPOrHo-
3yBaHHA 3MiH AiANbHOCTI NiANPUEMCTB TYpPU3MY peri-
OHY); €KCMNepTHOro OLiHIOBaHHS (KEPIBHWKIB Mannx
NigNnpPUEMCTB A1S OUiHIOBaHHS iHBECTULINHO-IHHO-
BaLiiHOro K/imary); iHOAEKCHUIA (4N BU3HAYEHHSA
nokasHuka nignNnpPUEMHULbLKOT BneBHeHOCTI PMI);
€KOHOMETPUYHOIO aHanisy (Ansa 064YNCNEeHHA TPEH-
[OBUX PIBHSAHD).

Buknapg ocHOBHOro martepiany AocnigXeHHs.
CTaTUCTMYHI gaHi ceigyaTb Npo 6GaraTopiyHy nosu-
TUBHY OMHaMIKY KifIbKOCTi NOLOPOXYHOUYMX Ta Bifnoyn-
BalOUMX AK 30BHILLHBLOrO, Tak i BHYTPILLUHLOMO TYpU3My
B YKpaiHi. Akwo po3rnsagaty JIbBiBCbKY 06/1acTb K
JecTuHauito, SWOT-aHani3 4iTko BUSIBUB CUSIbHI CTO-
POHW, HEAOosMiKN Ta TYPUCTUYHO-PEKpeaLiiHnii perio-
HaslbHUIA NnoTeHujan (Tabn. 1).

3arasiom nonpy cuctemy MiATPUMKL rasnysi Ha
BCiX PIBHAX, & TakOX ydyacTb NpooiNibHMUX rpomap-
CbKUX Ta KOMEpLiiHNX opraHisadiii, € HM3Ka OCTaBVH,
IO CMPUYMHAOTL HeBGe3nekn rpasLUiB pUHKY i norip-
WYIOTb IHBECTULIRHO-IHHOBaLiiHMIA knimaT. OnuTy-
BaHHS KEPiBHWKIB Manux MignpuemMcTB A0BENo, WO
npeacTaBHUKA BUPOBHMYOT Ta HEBUPOOHUYOI cdep
MoO-pi3HOMY  OLiHIOIOTb  AOUI/IbHICTb  IHBECTYBaHHSA
y HoBauii [4]. 3okpema, y cdepi Toprieni Ta nocnyr
KaniTa/10BK1aAeHHS 34iliCHIOTbCA 34e6i1bLIoro Ans
HapOLLEHHS 06IroBMX KOLUTIB.

OnNuTyBaHHA BK/OYa/I0 3anuTaHHA LWOAO 3MiH
YMOB BefeHHs Bi3HeCYy 3a OCTaHHiil piK i3 paHxyBaH-
HAM MoKpaleHb («Tak» — «B6e3 3MiH» — «Hi») WoAa0
TakMX YMHHVKIB, AK: MPOAYKTMBHICTb npaui, edek-
TUBHICTb BMPOOGHULTBA, HOBI MOCTaBKW, BUPOOGHUYI
(ToBapHi) 3anacu, HOBi 3aMOBJ/IEHHA. 3a pe3ynbra-
Tamy ONUTYBaHHSA PO3paxoBaHO IHAEKC nianpuem-
HULBKOT BNEBHEHOCTI 3a MeToankoto PMI (Purchasing
Managers Index) [1]. BkazaHa meToauka nepegbavae
BU3HaYeHHA Andoy3iliHoro iHaekcy (DI) 3a KOXHUM
MYyHKTOM aHKETU:

DI = % Bignosigeii «tak» + 0,5 x
(% Bignosigeli «6e3 3MiH») — (% «Hi»).

Ha HacTynHOomy eTani po3paxyHkiB 064mcoBa-
nncsa 3BakKeHi cymu, Wo Bu3Havanu iHaekc (PMI), 3a
dhopmysoto:

PMI = 0,3 x DI (HoBi 3amoB/ieHHs) + 0,25 x DI

(BMpo6HMLTBO) + 0,2 X DI (NpoayKTUBHICTL) +

+ 0,15 x DI (noctaBku) + 0,1 x DI (3anaci).

3a pesynbratamv ONUTYBaHHA BUSBMNEHO A0CUTb
ONTUMICTUYHI OLHKM KEepiBHWKIB Mannx nignpuemMcTs
PErioHy WOoAO0 MOAASbLLIONO0 PO3BUTKY IHBECTULLIMHNX
NnpoLueciB B iHAYCTPIl rOCTUHHOCTI, TOGTO 3a TakuMmu
BYAAMWN E€KOHOMIYHOI AiS/IbHOCTI, SIK TOPriBas, TUM-
YyacoBe pO3MillyBaHHSA W OpraHisauisi xap4yyBaHHS,
CcTpaxoBa Ajisi/IbHICTb, TPAHCMOPT, MACTELTBO, CMOPT,
po3Barn Ta BiANOYMHOK. IHOEKCU NiANPUEMHULBKOT
BMNEBHEHOCTI A1 Manux nignpuemcTts J1bBiBCbKOI
ob6nacTi 3a kBapTanamu 2019 p. BU3HAYEHO Hanpwu-
KiHLi nonepeaHbOro poky, 064MCIeHO KOPOTKOTEPMI-
HOBI PIBHSIHHSA NiHINHOT perpecii (Tabnuus 2).

Tabnuuya 1

SWOT-aHa1i3 pO3BUTKY BHYTPILUHLOro Typusmy/ibBiBLIWMHN

CusibHi CMOPOHU

Cnabki cmopoHu

1. MpupogHi Ta pekpeauiiHi pecypcum Ta KniMaTuyHi
YMOBMW.

1. He 8OCUTb NWILHUIA KOHTPO/b OpPraHiB B1aAM WoA0
3a6e3MneyveHHst EKOJIOriYHOT 6e3Mnekn TepUTopIi ANt PO3BUTKY
pekpeauinHoro 6isHecy

2. .BnpoBapKeHHs 3ax04iB LL0A0 PO3BUTKY
TYPUCTUYHOTO PEriOHa/ILHOTO KacTepy

2. He3agoBinbHWiA CTaH Aopir. BigcyTHICTb nig'isgis go
6araTbOX TYPUCTUYHUX O6'EKTIB

3. BurigHe TpaHcnopTHo-reorpadiyHe NofoXeHHs.

3. HeepekTBHE BMKOPUCTaHHS TYPUCTUYHO-PEKPEeaLliiHOro
noTeHuiany CiflbCbKOI MiCLEBOCTI

4. BusHauHi ICTOPUYHI Mam’ATKN, peniriiiHi KoMnaekcu,
TO6TO KOHLIEHTpALLs [lyXOBHO-KY/IbTYPHUX PecypciB

4. HepockoHanicTb 3aKkOHOA4ABY0I Ta HOPMAaTVBHO-NPAaBOBOI
6a3un B rastysi Typu3my.

5. Po3BuHeHa iHpacTpykTypa

Moxxknusocmi

3azposu

1. PO3BWTOK Pi3HNX €NEMEHTIB TYPUCTUYHOI Ta
BiNOYNHKOBOT iIHPPaCTPYKTYPU.

1. 3pocTatoya KOHKypeHLis cepeq,
TYPUCTUYHUX PEriOHiB YKpaiHu.

2. MNoninwweHHsa ekonoriYHoT cuTyauii obnacTi,
36epexeHHs i NpUPoAHOro cepefoBuLLa.

2. 3aHenag, apxiTeKTYpPHMX Nam’aToK

3. OCBOEHHSA HOBUX TYPUCTUYHWX PUHKIB.

3. 3HKEHHSA N/1IATOCNPOMOXHOIO MOMUTY HacesieHHsA

4. HasnBHiCTb iHBECTMLHUX NPOEKTIB PO3BUTKY 30H
BiNOYNHKY.

4. MocuneHHs BUI3HOIO TYpU3My B CYCiAHI perioHun Ta 3a
KOpAOoH

5. MOX/UBICTb POCTY PUHKY TYPUCTUUHUX MOCAYT, Npu
e(heKTMBHOMY BMKOPUCTaHHI HasiBHUX TYPUCTUYHNX

pecypciB Ta iHQPPacTPyKTypu.

5. MoripweHHsA ekonoriyHoT cutyadlii.

6. 3pocTatounii iHTepec rpoMagsH [0 ICTOPUKO-
KY/I5TYPHOI CNafWmHu.

6. BUHVKHEHHSA NONITUYHMX MDKHAPOLHUX KOHANIKTIB,
NPUPOLHMX NINX TOLLLO.
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Tabnuua 2

IHAeKcH NigNPUEMHNLbKOT BIEBHEHOCTi A4/ MaJIMX NiANPUEMCTB
JlbBiBCbKOI 06GnacTi 3a kBapTanamu 2019 p.

Buaun eKOHOMIYHOT AiANbHOCTI | kBaptan |l kBaptan | lll keaptan | IV kBapTan PiBHAHHA TpeHAY
OnToBa Ta po3gpibHa Topriens 4 4 6 7 y=1,1x+2,5
TMyacoBe PO3MiLLlyBaHHS Vi 9 9 12 12 y=12x+75
opraHisaujisi xap4yBaHHs
TpaHcnopT 2 3 3 3 y=0,3x+2
CT1paxoBa [isi/IbHICTb 5 5 6 7 y=0,7x+4
MucTeLTBO, CNOpT, po3Bark Ta 7 11 10 12 y=14x+65
BiZiNOYMHOK
LisanbHiCTb Typdipm -2 -1 1 2 y=14x-35

[kepesno: pesysibmamu s/1aCHUX 00C/1iOXeHb asmopis

OTOX, Ha perioHa/ibHOMy Ta MICLEeBOMY PiBHAX
MOTMBaUi A0 akTuBi3aujii BAACHOI iHBECTULiAHOI
[ISNIbHOCTI NPOCTEXYETLCHA B YCiX PO3MNAHYTUX Cer-
MeHTax iHAYCTpil, OKpiM BnacHe po60Tn TYPUCTUUHUX
oneparopis i areHTiB. BBaXaemMo i po3LiHIEMO necu-
MICTUYHI OYiKyBaHHSA SIK pe3ynbTaTr KpUTUYHO Hecnpu-
ATIMBOTO iHBECTULINHOIO CcepefoBuLa, PO3BUTKY
CaMOCTIliHOTO Typu3my nicns 6e3Bi30BOr0 pexumy
ANA yKpaiHLUiB, NOSABN iHWNX a/ibTepPHATUBHUX KaHa-
niB opraHisauii TYpUCTUYHUX NOT340K 6e3 3ayyeHHs
npocpecioHanis.

Y 30BHilUHBbOMY TYpM3Mi HWHI HabyBalTb NoLIn-
PEHHS IHHOBALiiHI (POPMW CTBOPEHHS TYPUCTUYHOIO
NpoaykTy. loesa nonsrae y Tomy, WO 0AM MalTb
WaHc cTatu ycnilwHUMW nignpuemMuisaMu, nigepamu i
MaHApiBHMKaMK. PO3p06MeHHs 3aKOpAOHHOI0 Typy
3a3Buyali € TPYAOMICTKUM i GaratoetanHum npo-
LuecoMm: reHepauia igei, po3po6neHHA KOHUenuit
NPOAYKTY, MAapKETUHIOBI TECTyBaHHSl, OCTaTO4yHa
KOHKpeTu3auisa Typy, yKnagaHHsa O0roBopiB i3 3akop-
JOHHUMU NapTHepamu, BNPOBaPKEHHS TYPNpPOAYKTY.
Taka poboTa BMMarae KOMMETEHTHOCTI crneujasnic-
TiB | CYNpPOBOMKYETLCA HWU3KOK PU3KKIB. FK Hacsi-
[l0K, CTBOPIOKOTBCA CMiSIbHOTU «CaMOBPALYBaHHS,
opraHizoBaHi Ha 3acafax MepexeBOoro MapKeTUHry
(Hanpuknapg, Advant travel).

Y TpaauuiiHuii cnocié SKicTb NOCnyrn BU3HA-
YaeTbCs: onepaTuBHICTIO poboTK 3 niabopy i opra-
Hi3auii TypiB 3a 3anuTamu KNi€HTIB, 3a TepMiHamu
OTPMMAaHHA [O0BiAKOBOT iHG)OpMaLl, Y3roKeHiCTio
CKNafHWNKIB KOMIM/IEKCHOrO 06CNyroByBaHHS. Mipami-
AasibHa nnargopma «CcamMoBpsiAyBaHHS» CMpoLLye
TEXHO/TONYHWI NTAHUIOKOK OAEPXKAHHS NPOAYKTY |
CKOpOUYE BUTPATW rpoLLei Ta Yacy. Afpke Tak 3BaHui
«OQiCHUIA» eTan, KoM NoTeHLiliHWNIA TypuUCT 3BepTa-
€TbCA A0 TypdipMM 3 NOTPEOO BUPYLLMTL Y NOAO-
POX Yy NOTPEe6OLO B iHLWIN NOC/y3i, B3arasi BiACYTHIN.
MepeBarn Takoi iHHOBaLUil o4eBUAHI — Le BignoBia-
HICTb NpaBwWaM Cy4acHOro Typu3My: MakCcuMasibHa
BiANOBIAHICTb MOCAYr BUMOram CroXuBadiB i xapak-
Tepy CrNOXMBaHHSA, THYUKICTb CepBicy.

BucHoBKM 3 npoBegeHOro AocimKeHHs. po-
aHasizoBaHi 6a30Bi iHHOBaLji B TypUCTUYHIA cdepi

yyy/ Bunyck 33. 2019

I'PYHTYIOTbCS Ha nepesarax nobyaoBn BAacHOro 6i3-
Hecy /i OTpMMaHHA SKICHOrO cepBicy BogHodyac. Ha
PUHKY 3'ABNAIOTLCA BipTyasibHi hopmun npuadaHHA
nocnyr, BiAMOBiAHO 3MEHLLYETLCA POJIb TYPUCTUUHUX
nocepeaHvKiB, HaTOMICTb KifIbKICTb iHTEpHET-CcaWTiB
3pocTae i BifOYyBaAETLCA CKOPOUEHHSI TEPMIHY ofep-
YaHHSA MOCNYT.

Cdhepa Typusmy, BianovmHKy, pekpeaLii, 0340poB-
JIEHHA CTUMYJIOE EKOHOMIYHY aKTUBHICTb, PO3BUTOK
Mas10ro Gi3Hecy, CTBOPHE POOOYI MiCLISt B Pi3HUX CEK-
Topax eKOHOMIKW, 3MEHLUYE BiAN/IMB KapiB 3a Kop-
OOH. Ana nojanblumnx JocnigKeHb BUKNUKAE iHTepec
iHHOBaLjliHa An1a YkpaiHn nnargopma nocayr i3 Tmm-
4yacoBOro NpoxmBaHHsA (Hanpukniag, Airbnb).
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INNOVATIONS IN THE ACTIVITIES OF THE TOURIST FIRM

The purpose of the article. The objectives of the study are: analysis of the potential, advantages and
disadvantages of the Lviv tourist cluster for domestic tourism; research an businessmen opinions of the trade,
entertainment and tourism and recreation; definition of innovative platforms for the creation of tourism product;
characteristic of basic (radical) innovations in the organization of tourism activity.

Methodology. The results of the research were obtained by the author by means of analytical and applied
solutions of the tasks performed using the methods: dynamic series analysis and SWOT analysis; expert
assessment; econometric analysis.

Results. The SWOT analysis of the development of domestic tourism of Lviv region includes the following
main strengths: natural, recreational resources and climatic conditions; implementation of measures for the
development of the tourism regional cluster; advantageous transport and geographical position; prominent
historical sights, religious complexes (concentration of spiritual and cultural resources). Thus, the Lviv region
has a powerful potential for tourism. Weaknesses: insufficiently close monitoring of authorities in ensuring
environmental safety of territories for the development of recreational business; unsatisfactory road conditions;
absence of entrances to many tourist sites; inefficient use of tourist and recreational potential of rural areas;
the imperfection of the legislative and regulatory framework in the field of tourism.

The survey of small business executives has proven that the manufacturing and non-productive sectors
evaluate the feasibility of investing in innovation in different ways. According to the survey results, the Pur-
chasing Managers Index has been calculated for entrepreneurial confidence index. The results of the survey
revealed rather optimistic assessments of managers of small enterprises in the region regarding the further
development of investment processes. In the hospitality industry, that is, for such types of economic activity
as trade; temporary placement and organization of food, insurance, transport, art, sports, entertainment and
recreation.

Pyramid platform "self-management” simplifies the technological chain of product acquisition and short-
ens the cost of money and time. After all, the so-called "office" stage, when a potential tourist turns to travel
agencies with the need to travel or the need for another service of registration of relevant documentation and
acceptance of payment) from the client, is absent at all. The benefits of such innovation are obvious — it is in
accordance with the rules of modern tourism: the maximum compliance of services with the requirements of
consumers and the nature of consumption, flexibility of service.

Practical implications. The indexes of business confidence for Lviv small enterprises for the quarters of
2019 are determined. So it will be possible to forecast and projected the business environment for new orders,
production, productivity, logistics of goods and services on their basis.

Value | originality. An expert assessment of small business executives gave reason to calculate the linear
regression equation for the sphere of trade and services.
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