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Summary 
Companies of meat food sector in Lviv region, and Ukraine as well, have 

gained a considerable experience in market economy based on economic forecasting, 
rational shaping of demand and proposition for goods, introduction of science and 
technology achievements, new technologies, ability to work under the conditions of 
competitiveness and free prices. In a competitive environment it is important to be 
aware of market processes and mechanisms, and thus be able to arrange market 
activities to help reduce the competitive risks. These factors directly affect the level of 
goods competitiveness, and respectively, the effectiveness of meat foods sector 
companies and goods manufactures activities. Today it is important to estimate the 
competitiveness of companies-manufacturers, especially those whose goods are 
popular among consumers as to the quality and safety. Ability to arrange work in a 
competitive environment for companies of meat foods sector is of importance. 

Key words: competitiveness, efficiency, market, meat foods sector. 
 

 – ., . 


