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CTIELIU®IKA CITPUAHATTS KOHIIEIITIB JIUIOBOI ETUKU B
AMEPUKAHCLKOMY CYCIUTILCTBI

Crartss TpUCBSMEHA JOCTIIKCHHIO CIEIMMIKA  CIPUAHATTS KOHIICTITIB  JIJIOBOI €TUKH B
aMEepPUKaHCHKOMY CYCIUIBCTBI Ha Marepiaji TEKCTIB €THYHHX KOJEKCIB aMEpHKAHCHKUX Oi3Hec-KOMITaHii.
BcTaHoBieHO, 110 OCHOBY TEKCTIB €THUHHMX KOJCKCIB CKJIaJa€ aKIIOHATLHUN (peiiM 3000B’s13aHHSI, SIEPHY
no3uItio B sikoMy 3aiiMae koHuent COMPANY. JlociimkeHO KOHLENTyallbHy MOJIENb MeTaOpH KOHIIEITY
COMPANY, 1m0 po3ropraerbCsi y TphoX (QpeiMax: NpeIMETHO-IICHTPUYHOMY, TIOCECHBHOMY Ta
KOMIIapaTUBHOMY.

Karouosi cioBa: xonrient COMPANY (KOMITAHIA), koHnenTyanpHa cucTeMa IUTOBOI €THKH,
aKLIOHATIBLHUH (ppeiiM, KOHLIETITyalbHa MeTadopa.

B cratee wmccnemyercss crienmduka BOCTIPUSTHS HEKOTOPHIX KOHIIGNTOB JEIOBOW JTHKA B
aMEepHKaHCHKOM OOILIECTBE Ha MaTepualie TEKCTOB STUYECKUX KOJIEKCOB aMEPUKAHCKUX OW3HEC-KOMIIaHHH.
YCTaHOBIEHO, YTO OCHOBY TEKCTOB ITUUECKUX KOJIEKCOB COCTABISET aKIIMOHAIBHBIA (peiiM 00s3aTeNbCTRa,
STIEPHYIO MO3UIMIO B KOTOpoM 3aHmMaeT KoHient COMPANY. MccnenoBaHO KOHIENTYaJIbHYIO MOZEIb
metagops! konrenta COMPANY, kotopslii pazBopaunBacTcs B Tpex (peiiMax: mperMeTHO-LIEHTPUYHOM,
MIOCCECUBHOM U KOMITAPATHUBHOM.

Kiarouessbie cioBa: konuent COMPANY (KOMITAHUS), xouenTyanbHas cucTeMa JEJI0BOM
9TUKH, aKIMOHATIBHBIN (ppeiim, KoHIenTyaabHas MeTadopa.

The article gives analyses of the perception of some concepts of the conceptual system of “business
ethics” based on the codes of ethics developed by American companies. It has been determined that the action
frame “obligation™ forms the basis of the texts of codes of ethics with the concept COMPANY being in the
center. The conceptual metaphor model of COMPANY has been analyzed.

Key words: concept COMPANY, the conceptual system of “business ethics”, the action frame, the
conceptual metaphor.

TexkcTn eTMYHUX KOJAEKCIB MICTATh OaraTwii marepiai Julsl BUSBICHHS
KOHIICNTIB, SIKI HaJeXKaTh JI0 KOHIlENTOChepHu AUIOBOI €TUKH SK CBOEPIIHOTO
MEHTAJIBHOTO YTBOPEHHSI, CYKYITHICTh OCHOBHHX KOHIICTITIB, III0 TIPEIACTABIISIOTH
cO0O0I0 KaTeropu3allito Ta Bepoasizallito 3HaHb y cepi ervku O13Hecy. BuBueHHs
OCHOBHHMX KOHIICTITIB TEKCTIB €TUYHUX KOACKCIB HAJICKUTH 10 KOJIA AaKTYyaAJbHUX
npoOJeM CydacHOI JHHTBICTUKM Ta CIIyTye€ BCTAHOBIICHHIO XapaKTEPHUX
0COOJIMBOCTEH HACTAHOB CYCILILCTBA 11010 BEJICHHS JIIJIOBUX BiJIHOCHH, IICBHUX
COLIIAIbHUX Ta KyJbTypHHUX siBHI Tomio [1; 2; 3; 4]. MeTow naHoi cTarTi €
BU3HAYCHHS CHCIU(IKU CIOPUUHSITTA JAESIKMX KOHIICNTIB JIIJIOBOI €THUKU B
aMEpPUKAaHCHKOMY CYCHUILCTBI HA Marepiajl TEKCTIB ETUYHHUX KOJEKCIB
aMEPUKAHCHKUX O13HEC-KOMITaHiH.

DyHKIIOHYBaHHSI KOMIIaHii1 MeTa()OPUYHO KOHLIETITYalI3YIOThCS B PI3HUX
CUTYallsIX JIMCHOCTI, SIKI MOYKHA MPEJCTaBUTH Yy BUNNIAMI (pperimiB. [TinrpyHTsam
TAKOTO TIAXOMy € TIOJOXKEHHSI, 3TITHO SIKOTO JIIHMBOKOHIENTYAJIbHUN aHai3
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TEKCTY CHPSIMOBAHUI HE JIMIIIE HAa BUSIBJICHHS €JIEMEHTIB, IO BXOJSITh JI0 CKIIaTy
CHUTYaITl, BTUICHHUX Y TEKCTax, ajie i Ha BCTAHOBJICHHS TICBHOTO CITiBBIAHOIIICHHS
MDK HAMH 3 HACTYITHUM OO0 €IHAHHSM LIMX €JIEMEHTIB y JAedKe Lie, TOOTO
bpevimu  [5:12—-13], sAKi, B CBOIO Yepry, MOXKYTb OYTH BHUKOPHUCTaH1 IS
MIPEICTABJICHHS 3MICTY B TEKCTI [UB. Harp. 6; 7]. Ik 3acBiAUMB aHai3, KOHIIENT
COMPANY crpykTypy€e sSApo CUTYyallii 3000B’s13aHHS, sIKa JICKUTh B OCHOBI
TEKCTIB eTuuHuX KojekciB. Ha mymky B. I Kapacuka, TumoBa cuTyartis
3000B’3aHHST BKJIIOYAE YOTUPU KOMIIOHEHTH: areHca, SIKMd Mae MOXKIIMBICTb
BUOOpY [ii; Aif0 a00 BIICYTHICTH [li; cymlepareHca, KM Mae€ MOXIIMBICTb
3MIUCHATH JIII0 IOJI0 areHca Ta Jito, HeOakaHy mis areHca [1:209-210]. Sk
0aumMo, 3000B’s13aHHS TIOB’S3aHO 3 OITIHKOIO Ta 3amepedyeHHsIM (100pe — SIKIIo
areHC BUKOHY€ 3000B’s13aHHS, MOraHO — SKIIO He BukoHYye) [1:210]. ¥V Tekcrax
ETUYHUX KOJEKCIB THIOBHUM (hpeiiM 3000B’13aHHS HAIIYY€E TaKi KOMIIOHEHTH:

1) cyneparenca  (COMPANY), sxuii  3000B’si3ye  NpalliBHUKIB
NPUTPUMYBATHUCS TIEBHUX TPABUII MOBEIIHKY; 2) Jit0 (HAKIaJaHHs 3000B’ A3aHHS,
3a00pOHa MEBHUX i, T03BUT MEBHUX Jii); 3) areHca (IUpeKTopa, MEHEIKEPH Ta
MPalliBHUKA KOMIIaHii), Ha SIKOTO CHOpsSMOBaHA il 1 SKHM Mae MOXKIIUBICTb
BUOOpY Ali. SIKIIIO areHC BUKOHYE HAKJIAJEHY CyleparcHCOM Jit0, BIH OTPUMYE
CXB&JICHHS, SKIIO HI — MMOKapaHHs (Oyjae 3BUIbHEHHWH, MOHMKEHUH B TIOCal
TOIIIO).

@peiiM 3000B’3aHHS TIPOUTIOCTPYEMO HUXK4YE (PparMEHTaMu TEKCTY, JE
cyriepareHc (COMPANY) 3000B’s13y€e (requires, expects, prohibits, promises)
areHca (employees) TOTpUMyBaTHCSl BIAMOBIAHUX 3aKOHIB Ta YHHKATH TEBHUX
niit: “The Company expects its employees to comply fully with all applicable
antitrust, competition and pricing laws” (Wyeth). “The Company prohibits
improper payments to government officials” (Procter&Gamble). HP requires its
suppliers, including consultants and contractors, and channel partners to conduct
their business in a legal and ethical manner (Hewlett Packard).

HatomicTh cynepareHc abo areHc MOXKyTh OyTH €KCILTIIMTHO HEBUPAXKEHI,
NpoTe€ 3 KOAEKCY 3PO3yMLIO, XTO KOTro 3000B’S3y€: CYIEpPareHCOM 3aBKIH
BUCTYyIIAa€ KOMIIaHIs, a ar€HCOM — 1i MPAIliBHUKH, 10 MiATBEPIXKYIOTh HACTYIIHI
npuknagu: “Wyeth prohibits all forms of unlawful discrimination ...” (Wyeth) —
BIICYTHIA areHc; “‘Upholding the Shell reputation in paramount” (Shell) —
BIICYTHIA cymnepareHC Ta areHc, “You must contribute to building and
maintaining work conditions which are safe, fair, respectful and free from
discrimination and harassment for all individuals” (Shell) “You may not accept
travel outside HP or provide travel to representatives of HP customers ...”" —
CyIiepareHC eKCIUTLMTHO He BUpaKEHW; “Violations, even in the first instance,
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may result in disciplinary action up to and including dismissal from employment
at Wyeth ...” (Wyeth) — cynepareHc Ta areHc eKCIUTILIMTHO HE BUPAXKEHI.

VY cBoto uepry, aisi, TOOTO 3000B’I3aHHSI, MOXKE TaKOK OyTH CIPSIMOBaHA Ha
are’ca IMILTIUTHO. Y pa3i IMIUIIIMTHOTO 3000B’SI3aHHS CYNEpareHC 1 arcHc
30iratoThCsl Ta BepOati3yroThes JekceMoro the Company, ab0 Ha3BOIO KOMITaHii
(manpuknan, Wyeth, Coca-Cola Tomo), un 0coboBUM 3aliMEHHUKOM we. Y
IILOMY BHUIIQJIKy CyriepareHc cam Oepe 3000B’si3aHHS Ha ceOe.

HaBenene Buille TOJOXKEHHS MIATBEPKYIOTh Takl npukiagu: “‘The
Company will comply with all applicable laws relating to employment practices.
The Company is committed to affirmatively increasing the diversity of its
workforce” (Coca-Cola). “Wyeth also is committed to following the applicable
labor and employment laws wherever it operates” (Wyeth). “The Company
wishes to create an environment of confidence and trust” (Procter&Gamble). “We
also will reach out to the heart and spirit of women, enabling personal growth
and fulfillment for the women whose lives we touch” (Mary Kay). We do not use
confidential information for personal gain (Ernst&Y oung).

@peiliMu, B SIKUX BiIOYBA€ThCS B3a€EMOJIISI OAHOTO IpeaMeTa 3 1HIIHMMH,
HA3UBAIOTHCS aKIIOHATLHUMHU [5:19]. 1e mooKeHHs € TaKoXK aKTyaJIbHUM IS
BHOKpEMJIEHOTO HamH (peiiMmy 30008’ s13aHHA. KoHCcTHTYeHTaMu jaHoro hpermy
e nekutbka mpeametie JIEIIO / JEXTO, ski HagisstoTbCs CEMaHTUYHUMU
pOJIsIMU, IO BIJIOMBAIOTH XapakKTep BITHOLIEHb MK MPEAMETHUMHU CYTHOCTSIMHU.
Tun peiiMoBOi CTPYKTYpU 3alI€KUTh BiJl TOTO, SKI CJIOTH B Hil MPUCYTHI, a
TaKOK SIK CaM€ BOHM TIOB’s13aH1 MK COOOI0.

[ pyHTYIOUHCE Ha Kacudikartii dpeiimMiB, 3/IIIICHEHO1
C. A. XKabotuHcbkoto, [5:17-18] OCHOBHI eneMEHTH 3MICTy KOHIICTITY
COMPANY mpencrapisieMo y BUIJISII TPEAMETHO-IIEHTPUYHOTO  (peiimy,
CTpykTypa skoro wmae Taky ¢opmyny: [[(CTUIBKU (TAKOI'O (JEIIO
ICHY€))) IIOCh POBJIAYN] TAK] TYT-3APA3]. KoHCTUTYEeHTaMH TakKoro
(peliMy € MeBHI KOHIIENTH, MOHSTINHI cyTHOCTI, Taki sik: JEXTO: mpenmer,
TAKUM: sixicte, CTUIBKU: kinbkicts, €: oyrts, TAK: cnoci0, TAK: oriiHka,
TYT / TAM: micue; 3APA3 / TOIL: gac. [5:16]. ¥V upomy ¢periMi KOHIIEOT
COMPANY  xapakTepu3yeTbCcsl 3a  CBOIMH  KUIBKICHUMH,  SIKICHUMH,
JIOKaTUBHUMU T1apameTrpamMu Toino. OcoOIMBOI0 03HAKOI0 Ha3BaHOro (Gpeimy €
T€, 10 BIH MPEJICTaBIIsie 1HPOPMAIIIIO PO OJHOTO i TOTO K JIOTTYHOTO Cy0’€KTa,
Ipo MOro iCHyBaHHS B TIEBHUX MPOCTOPOBO-YAaCOBUX pamkax [5:19] ta mpo oro
XapaKTEpHI O3HAKH.

Po3ristHeMo OUIBII TOKJIQAHO CTPYKTYPY CITHOBOI MOJIENI KOHIENTYaTbHIX
MmeTtadop, o noznavarots konuent COMPANY.

© Hluniyuna IO. B.
562



© IIpod/ieMHN ceMaHTHKH, MIPArMATHKH Ta KOTHITHUBHOI JIHrBicTHKH. — Bum. 21. — 2012.

Cior TAKM namae He juile 3araibHi BiZIOMOCTI IPO KOMIIAHitO, a i
iH(OopMalito Tpo ii IIHHOCTI Ta HacTaHOBU: “‘We strive to be a company that
manages by inspiration, not fear; by sharing information, not guarding it’
(Hewlett Packard).

Crnor AEHIO €/icaye TAM (micue OyTTs) MAKPECTIOE MacIITaOHICTh Ta
rJI00ATBHICTD MISIBHOCTI KoMmiaHiil: “Wyeth products are sold in more than 140
countries worldwide ..., “Wyeth competes in local and global markets”” (Wyeth).

B ernunux konekcax cnot EIIO e/ icnye TAK (crioci6 OyTTs) akTUBI3y€e
cior TAK (o1miHka), OCKUIBKM aJpECaHT Ma€ Ha METI MIAKPECIUTH ETHYHY
cripsiMmoBaHICTh AisIbHOCTI KomrmaHii. Came Tomy ciot JEIIO € / icaye TAK
(crroci0 OyTTs) 3aBxkau nepexoauTtsb y cioT TAK (oriiHka).

[TAK: CIIOCIb BYTTSA] — [TAK:OUIHKA]: “We value teamwork —
working together to achieve common goals is the foundation of our success”
(Wyeth). “Hasbro, Inc., together with its subsidiaries and affiliates (“Hasbro”),
strives to conduct its business in _accordance with high ethical and business
standards ...”(Hasbro) “... conducting ourselves according to high ethical and
legal standards” (Wyeth), “Doing well requires that we do right” (Wyeth).

Crnor TAK (croci6 Oytrs) aktuBizye ciotr TAM: “In every facet of our
business [TAM)], Wyeth is committed to integrity [TAK:CIIOCIb BYTTA]”.
“... as U.S.-based multinational corporation [TAM)], Wyeth is subject to the laws
[TAK:CIIOCIb BYTTHA] of the United States that extend beyond its borders”™
[TAM] (Wyeth).

KpiMm sKICHMX TIOKa3HMKIB, 1H(OpMallis B e€THYHHUX KOJEKcax
XapaKTePU3YEThCS TaKOXK KUIbKICHUMU TapamerpaMu. l[loeqHaHHS —CIIOTIB
CTUIbKU Ta TYT migkpecitoe MUpOKOMACIITa0HY MISUTbHICTh KOMIaHii: “Our
worldwide family of Companies shares this value system in 36 languages
spreading across Africa, Asia/ Pacific, Eastern Europe, Europe, Latin America,
Middle East and North America’ (Johnson&Johnson).

[TpenqmerHo-nientpuunuid gppeiim koHuenty COMPANY mae Ttakox ciot
KOJIA: “Since the late 1940’s when it was first articulated, this Company’s
policy of full compliance with the antitrust laws has been reiterated from time to
time” (Pittsburg Plate Glass).

Kommanis B 0co0i rocromapss Mae BJIacHICTb, PO3NOPSIKAETHCS HEIO,
MparHe 3aXUCTUTH Te, IO 1l HaJeKUTh. Taka CUTyallisl KOHIENTYalli3y€e€ThCs Yy
BUTJISII TTOCECUBHOTO (hperiMy (TOCTIoAap Mae BIIACHICTh, 1110 03HAYAE: KOMIIaHis
YMMOCH BOJIOJIIE€ a00 IIOCHh HANIGKUTh KommaHii): “We all have an obligation to
safeguard Company assets including exercising care in using Company
equipment and vehicles, and bringing to the attention of higher management any
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waste, misuse, destruction or theft of Company property or any improper or
illegal activity” (Coca-Cola).

3axuct iHdopMarlii, 1m0 HAICKUTh KOMIIAHIl, Ma€ BAKIIMBE CTpATEriyHE
3HAYEHHS, caMe UM MOJKHA TOSICHUTH BXKHMBAHHS aJpPECaHTOM Y BIAMOBIIHUX
(bparMeHTax TeKCTy MOAAIBHOIO JIE€CIOBA 3 BACOKUM CTYTIEHEM KaTerOPUYHOCTI:
“Computer hardware, software, and data must be safeguarded from damage,
alteration, theft, and disclosure of Company information” (Coca-Cola).

BucnosmoBannsi “Treat the Company’s assets as you would treat your
own”  (Procter&Gamble) € sckpaBuM TpUKIAAOM  (PYHKLIOHYBaHHSA
MPELEICHTHOTO TEKCTY B eTMUHOMY Kojiekci. Ilepedpas Bimomoro bibmiiiHoro
BrcioBieHHs “do onto others as you would have them do onto you™ anemoe 110
[JTIMOOKUX MOPATTBHUX I[IHHOCTEH, TOPKAETHCS CB1IOMOCTI JIFOIUHH.

KoxkHa ocoba Mae CBOI 1HTEpeCH, SIKUMH BOHA OMIKYETHCA, SIKUX XOUe
JOCSITHYTH 3a paxyHOK 1HTepeciB iHIMX oci0. CaMe Taky MO3MIII0 3aiMae
KOMIIaHI y 1bOMY NHTaHHI: 1i 1HTEepecu moHapn yce. s monepemkeHHs
BUHUKHEHHSI CHUTYallli, KOJM IHTEpECHU IMpalllBHUKA KOMIaHIi YyBIAIU O Y
KOH(IIKT 3 HOro BJIACHUMH I1HTE€pECaMH, C€TUYHHM KOJIEKC KOXKHOI KOMIIaHii
MICTUTB JJOCUTh YiTKI Ta MPO30p1 BKA31BKKU IIOA0 BUPIIICHHS LI€T POOIeMU: Ha
TIEPIIIOMY MICII 3aBXKIM CTOSITh IHTEPECH KOMITaH1i, TOOTO MPalliBHUK TTOBUHEH Y
TIEpIITy Yepry MKITyBaTUCS PO IHTEPECH KOMITaHIi.

Hamnpuknan, 1. A conflict of interests exists when an employee’s duty to give
undivided business loyalty to the Company may be prejudiced by actual or
potential personal benefit from another source (Coca-Cola). Komnanig sk
MpaleaBellb BUMarae€ BIJUIAHOCTI, CTaBJISIYM CBOi IHTEPECH BHWIILIEC IHTEPECIB
npaiiBHUKIB. 2. Motorola’s interests are above all. ... to act in Motorola’s best
interests ... JIekiUIbKa pa3iB HAroJIOLIY€ThCS, 110 Mae OyTH HAMTOJIOBHIIIE IS
MpaLIBHUKIB — 1HTepecu kommadii. 3. Shell employees must avoid conflicts of
interest between their private financial activities and the conduct of Shell business
(Shell).

3 omHoro OOKy, MOJAlIbHE JIECIOBO must 3 BHUCOKAM CTYIIEHEM
KaTETOPUYHOCTI MIJKPECTIOE Te, M0 JUId KOMIIaHIT BaXXJIMBE 3HAUEHHS Ma€
JOTPUMaHHA TMpalliBHUKAMH JAHOTO TIpaBUja, TOOTO YHUKHEHHS KOHQIIKTY
1HTEepeciB. 3 1HIIOrO OOKY, BUKOPUCTAHHS MITUTOBAHMX (POPM BHUCIIOBIICHHS,
T0OTO eBpeMiBMIB private financial activities 3amiCTb OUIBIIT  TIPSIMUX
BUCJIOBJIIOBaHb Ha 3pa3oK selfish gain abo personal gain, CIIy>XUTb 3aCOOOM
BUPAKEHHS IPUHIUITY BBIWIMBOCTI.

Sk 1 KoXkHaA 0Cc00a, KOMIIAHISI Ma€ BJIACHY KHUTTEBY TO3MIIIIO Ta PHUCH
Xapakrepy, sgKkuMd Haguite i anpecant. Hanpuxnan: The Company’s
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fundamental position is that all employees should treat their colleagues with
respect (Procter&Gamble).

Kommnanist Procter & Gamble ctBepkye, 1110 po3pOOJICHUI HEIO €TUYHUN
KOJIEKC, a TaKOX Marepiaiu, PO3MIIIEHI B Mepexkl [HTepHeT, POopMyIOTh €TUUHY
TIOBEJIIHKY, a OT)KE 1 XapaKTep KOMIIaHi1, HAIIPUKIA: “As we continue to grow in
an ever more complex global world, this Manual, and the on-line tools we are
making available, are an additional source of support in maintaining our
Company s integrity and character” (Procter&Gamble).

Kommnaniss Mae nieBHi Hamipu, OaxkanHs: “It is Mannatech’s intention that
this Code of Ethics be its written code of ethics under section 406 ...”
(Mannatech).

Kpim Bume posrsiHyTHX (peiiMiB, B €TUYHUX KOJIEKCaX TaKOX
BHOKPEMITIOETHCSI KOMIIApaTUBHUHN (ppeiim, KWW 3aCHOBAaHMN Ha BiTHOIICHHSX
MOJI0OHOCTI Ta TOTOKHOCTI:

- TotoxkHicTh: JIEIIO-pedepenr € / icaye (sixk) JEIIO-kopensr;
- nomioHicth: JIEHIO-pedepent € Hiou JAEILO-kopensT.

BcranoBnenHss momiOHOCTI  MDK  JBOMa  MOHATIMHMUMU — cepamu
BiJIOYBAETHCS 3a KUIBKICHUM (CJIOT CTUIbKK), sIKiCHUM (CJ10T TAKHI), OyTTEBUM /
aKIIIOHATLHUM (CTI0T ICHYE / I1IIOCh POBUTD), OIIHHKM (CJIOT TAK), JIOKATUBHUM
(cmot TYT), TeMnopaJbHUM (CIOT 3APA3) mapaMeTpaMH, sIKi CTalOTh 30HAMH
nepeTuHy JBOX KoHnentyanbHuX kowmiwiekciB.  Konment COMPANY
MeTaopr3yeThCs Y KOMIIapaTUBHOMY (hpeiiMi Ha OCHOBI TOTOKHOCTI. KomraHist
OCMHUCITIOEThCA Y TEKCTaX €TUYHUX KOJIEKCIB SK IIOCh MO3UTHUBHE, BUKOHYIOUU
POJIl CITYTH, 3pa3KOBOr0 TpOMaJIsiHUHA a0o Jiaepa. Jis CTBOpEHHS MO3UTHBHOIO
IMIIDKY —aJpecaHT BHUKOPHCTOBYE IIMPOKUM apceHal MOBHHMX 3aco0iB,
MIPEJICTABIISIFOUN KOMITaHI0 y PI3HUX TTO3UTUBHUX 00pa3ax:

o KOMIIAHIA - CJIYTA

Xoua TOJIOBHOIO METOH OyIb-IKOro Oi3Hecy € mpuOyTok [8:469], meski
KOMIIaHIi BOA4ar0Th CBOIO POJIb MEPII 3@ BCE Yy MIATPUMIN Ta OOCIyrOBYBaHHI
KJTIEHTIB, y TIOKpalIeHHI iXHBOrO J00pOoOyTy, WHIO UIOCTPYIOTh HACTYIIHI
NIPUKIIATH: “... to recognize our position as stewards of our customers’ business.
To place the best of our thinking, energies and abilities into supporting customer
enterprises” (Lockheed Martin). “We bring to the world pharmaceutical and
health care products that improve lives and deliver outstanding value to our
customers and shareholders” (Wyeth). “We serve society by providing life-
enhancing products and services at a fair price, and by actively supporting the
communities in which we operate. Motorola, the Motorola Foundation and
Motorolans throughout the world provide generous financial and voluntary
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support to thousands of worthwhile community programs” (Motorola). ... we
reflect the diverse world we serve ...”, “... giving back to the people we serve ..."”
(Levi Strauss).

e KOMIIAHIS - 3PA3KOBUH I'POMAJITHUH

Jlesiki KoMIaHii HamMararoThCsl CTBOPUTH 00pa3 3pa3KoOBOro TPOMAISIHUHA,
HAJIAl0YM TIOSICHEHHS, 1110 CaMe€ BOHM BKJIQJAIOTh Yy 1€ MOHATTS: “We must be
good citizens — support good works and charities and bear our fair share of taxes.
We must encourage civic improvements and better health and education. We must
maintain in good order the property we are privileged to use, protecting the
environment and natural resources” (Johnson&Johnson). “... citizenship in our
observance of all the laws of any country in which we do business, respect for
environmental concerns and _our service to the community by improving and
enriching community life” (Hewlett Packard).

e KOMIIAHIA - JILAEP

Hatomicts kommaniss McDonald’s Hagae mepeBary poui miaepa: “... being a
leader in social responsibility”, “We realize that in today’s world, a business
leader must be an environmental leader as well ... We will lead, both in words
and deed”, “Over the years, McDonald’s has been a leader in setting and strictly
enforcing high quality and safety standards”, “We take a leadership role in
education matters” (McDonald’s).

[entpanpHe Miciie B KoHIenTocdepi IUIOBOI €TUKH 3aiiMae KOHIICTIT
COMPANY (“xommaHnis”), SKUM BHUKOHYE 00 ’€IHYBaJIbHY (YHKIIIO Ta
rapMOHIMHO TMOB’sI3ye BCl 1HIN B3aemo3zasiexkHi KoHientu: REPUTATION
(“pemyrartis”’), SUCCESS (“ycmix”), INTEGRITY (“gecHicTb, MOpaibHICTb,
HemAKymHIcTh ). Y xomi a”amizy koHuenty COMPANY 3’sicoBaHo, 110 HOTro
OazoBa oOpa3Ha  cKiIagoBa  (OPMYEThCS  KOTHITHBHOIO  MeTadoporo
niepcoHidikarii. mo mnepemadadae OCMUCICHHS Ol3HEC-KOMITIaHii, TOOTO INTYy4HO
CTBOPEHOI'O COINAJILHOTO 00’€KTa, SIK KUBOI OCOOM, IO i€ SIK COLIIbHUMA
cyO’ext, Hanpukian: “‘Cummins is committed to quality, innovation and
integrity” (Cummins). “What is Otis doing to apply and strengthen ethical
business practices worldwide? " (Otis) Mannatech shall not knowingly or willfully
infringe the valid intellectual property of any party or breach its obligations of
confidentiality with any party”” (Mannatech).

CrnoBocniony4eHHs is committed to / is doing to apply and strengthen ethical
business practices / shall not knowingly or willfully infringe y moenHanHi 3
BJIACHUMM Ha3BaMu kommaHiil (Cummins, Otis, Mannatech) nepcoHipiKyIOTb
KOMIIaHIi SIK 0C10, IO BUKOHYIOTh pOJIb COLaIbHOTO cyO’ekTa. [losicHIO€ThCS
Take CBITOOAYEHHS TUM (haKTOM, 1[0 HAiBHA KapTHUHA CBITY, sIKa OyayeThCsS Ha
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MOBCSIKJICHHIN CB1JIOMOCT], XapaKTEPU3YEThCA AHTPONOLICHTPUYHAM
BITHOIIICHHSIM /10 CBITY, KOJM MIpOIO BCIX peueill ysBISAEThCS JIFOJAUHA.
Bucrynaroun B 00pa3i >KMBOiI ICTOTH, KOMIIaHis Ma€ ceplie, TOJIOBHE MicCIle B
SKOMY 3aiiMae eTUYHMM TAX1A J0 BeACHHS Oi3Hecy, Hanpukian: “Ethical
business sits at the heart of Cadbury Schweppes” (Cadbury Schweppes).

CnoBo “company”, sike MO3HAUYEHE Yy HACTYITHOMY MPHUKIAAl 3 BEIHUKOI
JITEpU 1 BKHUBAETHCA 3 O3HAUCHHM apTHKIIEM, BKa3y€ Ha BaKJIMBICTH JAHOTO
TIOHATTS JUIA aJipecaHTa, Ha OCMHUCIIEHHS HOro sIK OCOOM, IO Ma€ BJIACHE 1M’Sl:
“Coca-Cola Enterprises (also referred to as the Company in this handbook) has

an open door policy ...” (Coca-Cola). “Violation of antitrust, competition and
pricing laws can result in severe penalties to the Company and to individual
employees” (Wyeth). “... the Company is committed to honesty and ethical

conduct in all areas of its business ...” (McDonald’s).

Axrtyamizamis  koHrmenty COMPANY BigOyBaeTbess HE JMiie 3a
JONIOMOTOI0 BJIACHOI Ha3BM KOMIIaHIi abo ClioBa company. 3 METOI0 BUIUICHHS
O3HAKM KOJIEKTUBHOCTI Ta 30IpHOCTI B €THYHHX Kojekcax kommaHii Compag,
Microsoft, Otis, Cummins, Mary Kay, Ernst & Young, Motorola, Coca-Cola,
Johnson & Johnson Ta 1H. iepeBara HaJJa€ThCsl 3aiMEHHUKY we SIK BepOatizaTtopy
koHuenty COMPANY.

VY xonekci xommanii Ernst & Young 3ailMeHHHK we BUCTYHa€ B PO
BepOaizaropa koHienty COMPANY, ToOTO BiJI0yBa€ThCS MIOBHE OTOTOKHEHHS
KOMIIaHIi Ta KOJEKTUBHOro cy0’ekta. KpiM Toro, ampecaHT Hagae ACTaIbHY
TIO3UTUBHY XapaKTePUCTHKY We, IO € BIIOOPaKCHHAM TIO3UTHBHHUX PHC
TISUTBHOCTI IIUJT01 KOMIIaHil.

Hanpuknan: “Our Values Statement

Who We Are and What We Stand For

People who demonstrate integrity, respect, and teaming

People with energy, enthusiasm, and the courage to lead.

People who build relationships based on doing the right thing (Emst&Young) —
3aliMEHHUK We BKa3y€ Ha KOJICKTUBHHUM Cy0’€KT, BUPKCHUI IMEHHUKOM people,
IO CIIBBIIHOCUTBLCST BUIMOBIIHO 3 TIOHATTSIM company, SIK€ TIO3UTUBHO
OCMUCITIOETBCA ajipecaHToM (Who demonstrate integrity, respect, and teaming;
with energy, enthusiasm, and the courage to lead; relationships based on doing
the right thing).

[loBHE OTOTOXXHEHHSI 3alilMEHHMKA We 3 TOHATTAM  “‘KOMIaHis
MATBEP/HKYETHCS MOMIIMBICTIO 3aMIHM TIEPIIOTO CIOBOM compan)y abo Ha3BOIO
KOMIIaHI1, B pe3yJIbTaTl 4YOT0 3MICT PEUCHHS HE 3MIHIOETHCSI.
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)

Hampuknan: “... we demonstrate what Ernst and Young stands for ...’
(MoxkxHa 3amiauTh Ha: “Ernst and Young demonstrates what we stand for’),
“...protect and enhance the reputation of Ernst and Young, ensuring our
continued success ...” (TpaHchopmyeTbCsi SIK  “protect and enhance our
reputation, ensuring continued success of Ernst and Young”).

Takum unHOM, y MeTadopuzarii konienty COMPANY crnocrepiraerbes
KaTeropiaJibHUA 3CYB: COINIAIbHUNA 00’ €KT — KOMITaHIsSl — TEPEOCMUCIIOETBCS SIK
coljanbHul cy0’e€kT. OCHOBY TEKCTIB €TUYHUX KOJICKCIB CKJIAJa€ aKIllOHAIbHHIMA
(bpeliM 3000B’s13aHHS, sICPHY TO3MILI0 B sikoMy 3aiimae koHiient COMPANY,
110 BUCTYTIA€ y poili cymneparenca. OcTaHHIA HakIagae 3000B’sI3aHHS Ha arcHca,
SKUM MOXYTh OyTH MEHEIKEPH, BHUKOHABYl JUPEKTOPH, a00 MparliBHUKU
OKpEMOi KOMIMaHli. AreHC, Yy CBOIO 4epry, Mae MOJIMBICTH BHOOpY ii.
CymnepareHc, areHc, a TakKOX s 3000B’Si3aHHS areHca MOXyTh OyTu
EKCIUTIIIATHO HEBUPAXKCHUMH. Y pa3l IMIDIIMTHOTO 3000B’S3aHHS arcHca
CyIIEpareHc Ta areHc 301ratoThesl.

Konuenryansaa mozaens Metadopu konuenty COMPANY posropraerbes
y  TpboX  ¢pelimMax:  MOpPeAMETHO-IIEHTPUYHOMY,  IIOCECUBHOMY  Ta
KOMIIapaTUBHOMY. Y THpeAMeTHO-lieHTpuuHoMy (peiimi cotr TAK (cmociod
oytrsa) aktuBizye cinor TAK (ominka). Y mnocecuBHoMy (dpeiiMi KOMIIaHis
BHCTYIIA€ BJIACHUKOM TI€BHUX aKTHBIB, MAa€ CBOi 1HTEPECH, MOTJIAIN, OaKaHHS,
pUCH XapakTepy TOIIO. Y KOMITapaTUBHOMY (hpeiiMi KOMITaHIsl BUCTyIIA€ y PoJil
CIyTH, 3pa3KOBOT0O TpomajasHuHa, abo mijepa. IlepcnmekTMBHMM BOadaemMo
JOCTIJKEHHS crienudiku BepOasi3allii KOHIICTITIB AUJIOBOI €TUKH B OpHUTaHCHKIM
Ta YKpPaiHChKIi MOBHUX KapTUHAX CBITY.
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